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Russian cinema: Growth constraints
and strategic directions*

Abstract. This study provides a systematic analysis of the developmental
constraints facing the Russian film industry as an independent economic
sector. An empirical analysis of data from 2004 to 2024 identifies a serious
problem: the domestic film market is incapable of ensuring the industry’s
self-sufficiency under its current parameters and financing and monetization
models. For the industry to achieve sustainability, it would require an
audience of 500 million people and 35-40 thousand screens; in 2024,
Russia’s market reached only 125 million people and 6 thousand screens.
This imbalance creates an audience “cannibalization” effect, whereby the
overproduction of national films (up to 300 or more annually) in a limited
market leads to excessive competition of project, depressing average
attendance and box office performance indicators.

This article proposes a multi-faceted approach to overcome these
constraints, including: creating investment portfolios to diversify risk

@ * Translated by Anna P. Evstropova.
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between the state and private investors; implementing artificial intelligence
systems for box office forecasting and release strategy optimization; and
developing cross-platform franchises within the creative industries to
enable multiple monetization cycles. Modeling indicates that with a project
forecasting accuracy of 90-95 %, stable industry profitability is achievable.
The research addresses a critical methodological gap in cinema economics
by proposing a systematic framework for managing film project portfolios
within the unique conditions of the Russian market.

Keywords: Russian cinema, growth constraints, film market capacity,
audience cannibalization, artificial intelligence in film production, portfolio
investment, cross-platform franchises, box office forecasting, government
film support, cinema economics
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Poccrinckmin knHematorpao:
npefenbl pocTa 1 HarnpasieHns
Pa3BUTIA

AHHOTauma. HacTosllee NCCnefoBaHve NnocBALEeHO CUCTEMHOMY aHa-
NN3Y OrpaHVyeHnii pa3BUTUS POCCUIICKOTO KMHeMaTorpada Kak camo-
CTOATENbHOW IKOHOMUYECKOW OTPaCAU. IMAUPUYECKU aHann3 faHHbIX
3a 2004-2024 roabl BbISBASET NPObAEMY: NOKANbHbIN KUHOPBIHOK He Cro-
cobeH obecneynTb NOAHYIO CaMOOKYNaeMoCTb MHAYCTPUM NpU coxpa-
HEeHUM TeKyLiMX MapaMeTpPOB ¥ CYLLeCTBYIOWMX Mofenel (hrHaHCpoBa-
HUS 1 MOHeTM3aumn. [ns yCcTo4mMBOro MYHKUMOHUPOBAHNS VHAYCTPUM
Ha TeKyLWMx NpuHLUMNax Heobxoamma 3puTenbcKas ayantopus 8 500 MAH
4enoBek 1 35-40 TbIC. 3KpaHOB NpoKata, Torga Kax B 2024 rofly 3Tu noka-
3aTenv B Poccum cocTaBunu He bonee 125 MAH Ye0BEK U 6 ThIC. 3KPaHOB.
TakoW parcbanaHc co3gaeT yCnoBusa ans «kaHHWbanusaumm» ayantopun,
Koraa yBenu4eHmne KonmyecTsa HalMoHanbHbIX KapTuH (go 300 1 bonee)
Np¥ COXpaHEeHW OrpaHNYeHHON eMKOCTU PbiHKa MPUBOAWT K M30bITOYHOM
KOHKYPEHL MM NPOEKTOB, CHIMKAA CPefHME MOKasaTenn nocewaemMocTm
1 KaccoBbIX COOPOB.

B cTaTbe npefnaratoTcs cpefcTBa NpeofoneHns orpaHnyeHnii: cosfaHne
MHBECTULMOHHbIX NopTdene ans avBepcudrKalmm puckos rocyaap-
CTBa 1 MHBECTOPOB, BHEPEHME CUCTEM UCKYCCTBEHHOTO MHTENNEKTa 414
NpOrHO31MpPOBaHWs NpoKaTa, NporpamM oNTMmU3aummn rpadrkos Beixoda
1 NPeACTaBNEHHOCTN B KMHOTeaTpaabHOW CeTu, pasBuTmne Kpoccnnat-
bopMeHHbIX PPaHLLIN3 B KpeaTWBHbIX OTPACASAX 19 MHOTOKPaTHON MOHe-
Tr3aummn. Pe3ynsTaTbl MOAENVPOBAHNS MOKA3bIBaOT, YTO MPY TOYHOCTYH
NPOrHO3MPOBaHNS MPOEKTOB Ha ypoBHe 90-95 % MOXKHO 0becneynTs CTa-
BUbHYI0 OKYMaeMoCTb oTpacnu. ViccnefoBaHue 3aKpbiBaeT METOLONOT -
YecKuii Npoben B 3KOHOMUKE KMHO, CBA3aHHBbIN C OTCYTCTBMEM CUCTEMHOTO
noaxofda K ynpasneHunto noptdenem KMHONPOEKTOB B YCOBUSX SI0Kab-
HOrO PbIHKa.

KntoyeBble cnoBa: pOCCUIACKMI KHemaTorpad, npefensl pocTa, eMKOCTb
KMHOPbIHKA, KaHHWbanM3aumMs ayauToOpumn, MCKYCCTBEHHbBIN MHTENNeKT
B KMHO, NOpTheNnbHoe MHBECTUPOBaHWE, KpoCcCnNaT@opmMeHHble dpaH-
WK3bl, MPOrHO3MPOBAHYIE KAaCCOBbIX COOPOB, rOCYAAPCTBEHHAS MOAAEPHKKA
KMHO, 3KOHOMMKA KMHemaTorpada
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INTRODUCTION

This study examines the objective limitations to the extensive development
of the Russian film industry as an independent economic sector. It identifies
a fundamental contradiction between the limited size of the domestic movie
market and the industry’s expectation that sustainable growth can be achieved
solely through increased state funding. The target of this research is limited to
the Russian theatrical film market. The data used excludes the distribution of
foreign-produced films, streaming services and online cinemas, television, and
other content distribution channels. The subject is theatrical distribution figures
for Russian-produced films from 2004 to 2024, including key financial data and
box office results.

A comparative analysis of successful national film systems shows that
a sustainable film industry requires a domestic audience of 450-500 million people
and 35-40 thousand cinema screens. However, Russia’s 2024 figures stood at just
125 million people and 5,868 cinemas.* This gap creates a “cannibalization” effect:
the “overproduction” of national films (upwards of 300 annually) in a constrained
market forces domestic projects to compete for the same viewers, thereby
reducing attendance and box office revenue.

Globally, such challenges are addressed through a combination of state
support, quotas on foreign content, and global integration and co-production.
However, these strategies work best for countries with large linguistic audiences
(India, China) or historically established cultural ties (anglophone or francophone
nations), as establishing a global presence requires substantial investment.

In Russian practice, the prevailing approaches have focused on simply
producing more films and directly subsidizing individual projects, with insufficient
attention to market adaptation of content or the diversification of financial models.

In 2023, 167 Russian films were released theatrically, grossing 26.5 billion
rubles. Of these, only 17 projects managed to double their production costs.? The
discrepancy with the Ministry of Culture’s official statistics (207 films in 2023 and
214 in 2024) is due to methodology: my calculation did not include anthologies,
collections of animated shorts, and niche projects.

1 Source: Nevafilm Research. (n.d.). Statistika [Statistics]. Retrieved May 5, 2025, from https://
research.nevafilm.ru/research/statistika/

2 TASS. (2025). Lyubimova: Sovokupnyy ob’em kinorynka v 2024 godu sostavil 46,4 mird rubley
[Lyubimova: The total film market size in 2024 amounted to 46.4 billion rubles]. Retrieved May 12,
2025, from https://tass.ru/kultura/23308895
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The European film market also showed no growth in 2024, with 841 million
admissions®—this is still below the pre-pandemic level (1.131 billion in 2019), but
ensures the sector’s economic sustainability.

The Russian theatrical market in 2024 reached 45 billion rubles in box office
with 123 million viewers. The 15 % year-on-year box office growth was driven
primarily by higher ticket prices, not by wider audience. Performance for domestic
films improved significantly: an analysis of 166 Russian titles showed they grossed
over 29 billion rubles from 81 million admissions.* The overall box office for
Russian films increased by 24 % compared to the previous year, reaching 33 billion
rubles, with 78 % of all viewings attributed to domestic productions. State support
also became more effective: in 2024, the recoupment rate reached 20 % for films
that received funding from the Cinema Foundation Russia, compared to the 2004-
2024 industry average of 12 %.

Compared to 2019, the Russian film industry has not recovered to its pre-
pandemic levels, mirroring the global market (excluding China) that has contracted
by 20 %.° The exit of foreign distributors in 2022-2023 initially created a window
of opportunity for local productions (with a typical 2-3 year lag). This has not,
however, solved the industry’s underlying structural and macroeconomic issues.
The forecasts in this context remain unfavorable: the slowdown in economic
activity in 2023-2024, as recorded® by the Center for Macroeconomic Analysis
and Short-Term Forecasting, or CMASF, constrains consumer spending on
entertainment. Recent data from June 2025 points to risks of industrial stagnation
and arise in indicators signaling an economic recession.’

3 European Audiovisual Observatory. (2025). European cinema attendance holds firm in 2024,
exceeding 841 million, boosted by the success of local productions. Retrieved May 12, 2025, from
https://www.obs.coe.int/en/web/observatoire/home/-/asset_publisher/wy5m8bRgOygg/con-
tent/pr-berlinale-2025

4 Stogova, E. (2025, February 6). Kazhdyy pyatyy podderzhannyy Fondom kino fil’ m okupilsya v
prokate [Every fifth film supported by the Cinema Foundation has recouped its costs at the box
office]. RBC. Retrieved June 12, 2025, from https://www.rbc.ru/technology_and_media/06/02/2
025/67a335779a79476e28dcallc

° Cinemaplex. (2025, January 30). ltogi mirovogo prokata v 2024 godu [Worldwide box office
results in 2024]. Retrieved June 12, 2025, from https://cinemaplex.ru/2025/01/30/itogi-mirovo-
go-prokata-v-2024-godu.html

® Chugunov, A. (2024, March 19). Tormozhenie na bol’ shikh vysotakh: TSMAKP fiksiruet zamet-
noe zamedlenie ekonomicheskoy dinamiki RF [Braking at high altitudes: CMASF records a no-
ticeable slowdown in Russian economic dynamics]. Kommersant. Retrieved June 12,2025, from
https://www.kommersant.ru/doc/6579535

" Center for Macroeconomic Analysis and Short-Term Forecasting (CMASF). (2025). Analiz mak-
roekonomicheskikh tendentsiy [Analysis of macroeconomic trends]. Retrieved June 12, 2025,
from http://www.forecast.ru/_ARCHIVE/Mon_MK/2025/macro59.pdf
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LITERATURE REVIEW

Industry forecasts from companies like GidMarket focus on analyzing how
state aid and existing market barriers affect the film sector,?® utilizing traditional
marketing and regression methods and valuation models.

The European Audiovisual Observatory has highlighted the issue of limited
capacity in national film markets, noting that even during the post-pandemic
recovery, the global cinema market remains 20 % below 2019 levels, further
underscoring the industry’s fragility and vulnerability to such challenges (Mckenzie,
2022).

For nations with smaller linguistic audiences, such as the Nordic countries,
the established solution involves co-production and a focus on niche genres
with international potential (Liao et al., 2022). The problem is more acute in the
Russian context, worsened by limited integration into global markets, a lack of
genre diversity, and the release of films that fail to resonate with mass audiences
both at home and abroad.

Scholars often define Russian cinema as subject to external sanctions
(Kolobova, 2024). As Tatyana S. Volynova and Arseniy |. Tumanov (Volynova, 2023;
Tumanoyv, 2022) point out, an imbalanced support system produces a flood of
similar films, which hurts theater revenues and creates an effect comparable in
scale to the consequences of piracy (Ma et al., 2016).

International practice offers several models for overcoming such limitations.
EU countries actively use foreign content quotas combined with blended support
mechanisms (Silvanovich, 2022). France, for example, employs a mix of direct
funding, tax incentives, and mandatory quotas, maintaining the share of national
films at 35-40 % of the market. However, the key factors are still the size of the
domestic market and the content’s ability to compete internationally (Shabrov,
2020).

Major international studios address the “local market” problem by creating
global franchises: according to 2024 financial reports,” 70-80 % of their revenue
comes not from theatrical distribution but from merchandising and streaming
services—a model that demands massive investment and a simultaneous
presence in multiple markets.

& RBC Marketing. (2025, March 17). Prognoz razvitiya rynka kino v tekushchey ekonomicheskoy
situatsii v Rossii (s obnovleniem) [Forecast for film market development in the current economic
situation in Russia (updated)]. RBC. Retrieved August 30, 2025, from https://marketing.rbc.ru/
research/issue/68735/

? References to company reports are provided throughout the article. The primary source is the
U.S. Securities and Exchange Commission (SEC). Retrieved September 10, 2025, from https://
WWW.Sec.gov/
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Contemporary Russian research in film economics focuses predominantly
on quota systems for foreign content and state support for national cinema
(Silvanovich, 2022), viewing the industry first and foremost as a system for
supporting national sovereignty (Shabrov, 2020).

It is important to note that the core problem of Russian cinema—the
limited size of the national film market—existed long before the imposition of
current sanctions and “cancel culture” policies (Salieva et al., 2023; Rustamova &
Adrianov, 2023). The situation is worsened by flaws in the state support system
itself (Vorontsova, 2023; Pechenkin, 2024), including adverse selection in funding
(with an efficiency ratio below 0.5) and the dominance of subjectivist “social
impact” theories (Pechegina, 2023). These theories justify producing expensive
content and blockbusters that are out of touch with actual audience demand
(Tumanov, 2022).

An alternative to this “social impact” approach (Dozhdikov, 2024b) suggests
addressing state-level tasks with greater efficiency by incorporating audience
feedback, prioritizing mid-budget projects, and integrating recommender systems
and collaborative filtering (Ye et al., 2024) into existing digital cinema platforms to
increase market capacity. Applying machine learning to predict attendance and
box office performance, thereby improving film distribution results, should also
help draw audiences back to theaters.

In Russia, film revenue forecasting is the subject of both dedicated
dissertations (Tatarnikov, 2016) and academic publications (Yasnitskii et
al., 2016). Globally, the industry is increasingly turning to machine learning
to predict box office performance (Paul & Das, 2022) and enhance audience
engagement. This includes the use of multimodal transformer neural networks
for analyzing images, videos, text, and audio data,® and hybrid methods that
draw from various branches of machine and deep learning (Sultan, 2025). Also
noteworthy is the application of language models in recommender systems
to expand theatrical reach (Sarhan et al., 2024), as well as sentiment analysis
powered by LSTM, CNN-LSTM, and BERT architectures (Khan & Yasser, 2024).
The use of LLMs to optimize musical scores and synthesize voice-overs for movie

% Jose, RA., Krishnan, R.S., Penyameen, K., Raj, J.R.F., Kumar, VV., & Priya, M. (2025). Predict-
ing box office success: A transformer-based multi-modal approach. In 2025 4th International
Conference on Sentiment Analysis and Deep Learning (ICSADL) (pp. 1286-1292). Institute of Elec-
trical and Electronics Engineers. Retrieved February 12, 2025, from https://doi.org/10.1109/
ICSADL65848.2025.10933041
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trailers—aimed at boosting audience engagement and ticket sales—is another
significant development.*!

Studies confirm that accurate box office forecasting substantially increases
investment efficiency in the film industry (Li & Liu, 2022). Contemporary
methodologies involve analyzing social media data with deep learning (Chen
& Dai, 2022), creating hybrid and blended machine learning models,*> and
evaluating commercial potential using pre-release information.*® Some works
(Yan, 2025; Hong, 2024) analyze key success factors, while other researchers assess
the practical impact of Al on film production, particularly the balance between
creativity and automated processes.**

New research directions are exploring Al’s role in supporting screenwriters
through script summarization,* generating content based on audience feedback
analysis (Kumar & Lavanya, 2024), and automated script development (Wang,
2024). Leading international companies like Netflix or 20th Century Fox have
been integrating such technologies since the mid-2010s (Chen & Dai, 2022). Their
adoption within Russian cinema industry, however, remains limited, presenting
a significant opportunity for financial growth by leveraging this “low-base effect.”

A particularly promising avenue is the use of Large Language Models (LLMs)
to analyze film-related textual data—such as synopses, loglines, and taglines—
for predicting its commercial potential (Ye et al., 2024). This approach allows for
investment appraisal during a project’s earliest developmental stages, long before
production commences.

! Balestri, R., Cascarano, P., Esposti, M.D., & Pescatore, G. (2024). An automatic deep learning ap-
proach fortrailer generation through Large Language Models. In 2024 9th International Conference
on Frontiers of Signal Processing (ICFSP) (pp. 93-100). Institute of Electrical and Electronics Engi-
neers. Retrieved February 12, 2025, from https://doi.org/10.1109/ICFSP62546.2024.10785516

2 Zheng, D., Sun, Y., & Yu, F. (2024). Research on movie box office prediction method based on
Blending model fusion. In ICMLC 24: Proceedings of the 2024 16th International Conference on
Machine Learning and Computing (pp. 140-146). Association for Computing Machinery. Re-
trieved February 12,2025, from https://doi.org/10.1145/3651671.3651686

3 Velingkar, G., Varadarajan, R., Lanka, S., & Anand, K. (2022). Movie box-office success prediction
using machine learning. In 2022 Second International Conference on Power, Control and Comput-
ing Technologies (ICPC2T) (pp. 1-6). Institute of Electrical and Electronics Engineers. Retrieved
February 12,2025, from https://doi.org/10.1109/ICPC2T53885.2022.9776798

¥ Xu, Y. (2025). Balancing creativity and automation: The influence of Al on modern film production
and dissemination. arXiv:2504.19275. Retrieved May 12, 2025, from https://doi.org/10.48550/arX-
iv.2504.19275

> Chitale, M.P, Bindal, U., Rajkumar, R., & Mishra, R. (2024). DiscoGraMS: Enhancing movie screen-
play summarization using movie character-aware discourse graph. arXiv:2410.14666. Retrieved
February 12,2025, from https://doi.org/10.48550/arXiv.2410.14666
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MATERIALS AND METHODS

This study uses a mixed-methods approach, combining quantitative and
qualitative analysis to examine the growth constraints of Russian cinema. The
empirical basis is a dataset of 1,919 nationally produced films released between
2004 and 2024 (excluding animated anthologies, film almanacs, and re-releases).*®
All financial data has been adjusted for inflation to 2024 values.

The core methodology includes:

« atrend analysis of key metrics—such as the number of films released,
admissions, and average box office gross—over the 20-year period,;

« a categorical analysis of project recoupment rates, establishing key
financial thresholds;

+ an assessment of existing research and methodologies for predicting
a film’s commercial success;

« industry development modeling that incorporates market capacity
constraints.

Previous research on the Russian market has proven the effectiveness of
ensemble machine learning models for forecasting box office performance,’
including the use of synthetic data for class balancing and hyperparameter
optimization.’® Studies indicate that a film’s commercial performance can
be significantly improved by optimizing its creative team, age rating, genre
positioning, and release date.*”

Critical success factors for Russian cinema have been identified (Dozhdikov,
2024a), methods to improve forecasting accuracy developed (Dozhdikov, 2023),
and directions for further reforming state film policy proposed (Dozhdikov, 2024b).
A promising future direction involves developing a “digital expert” system to

16 Dozhdikov, AV. (2025, May 13). Data on box office receipts and viewings. Github. Retrieved May
13, 2025, from https://github.com/AntonDozhdikov/movie-box-office-prediction/blob/main/
box_views_04_24.xIsx. The materials presented are available for scholarly use with proper attri-
bution to the source.

" Dozhdikov, AV. (2024, May 27). Prognoziruem rezul’ taty rossiyskogo kinoprokata s pomoshch’
yu ML [Forecasting Russian film distribution results using ML]. Habr. Retrieved May 12, 2025, from
https://habr.com/ru/articles/817471/

¥ Dozhdikov, AV. (2024, June 20). Kino, finansy i data science [Cinema, finance, and data sci-
ence]. Habr. Retrieved May 12, 2025, from https://habr.com/ru/articles/823368/

¥ Dozhdikov, AV. (2024, August 30). Giperparametricheskaya optimizatsiya prokatnykh kharak-
teristik fil’ ma i podbor sostava tvorcheskoy gruppy [Hyperparametric optimization of film dis-
tribution characteristics and selection of the creative team]. Habr. Retrieved May 12, 2025, from
https://habr.com/ru/articles/839872/
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create market-based financial instruments that could ensure more stable industry
growth.?

A new method for predicting a film’s success is currently in development.
It relies on analyzing textual data (synopses, loglines, and taglines) using Natural
Language Processing (NLP) and Large Language Models (LLMs) fine-tuned via
Low-Rank Adaptation (LoRA).?* Experimental results show high predictive power,
with an accuracy of 0.93 and a ROC_AUC score of 0.92.% This approach allows for
early-stage investment appraisal of project at the query phase. Furthermore, when
combined with generative Al, it opens the door to creating scripts that are precisely
aligned with target audience preferences.®

RESULTS

The fundamental challenge for investment recoupment is the insular nature
of the Russian film market, which was poorly integrated into the global economy
even prior to 2022. For the industry to achieve economic sustainability, it requires
a market scale comparable to that of India, China, North America, or the European
Union. Benchmark data is presented in Table 1. A historical example of this “scale
effect” was the USSR, which had 77,5 thousand film projection units in the RSFSR
(1970), explaining why Soviet films historically achieved higher recoupment rates
in the domestic market than modern Russian films do today.?

% Dozhdikov, AV. (2023, July 19). Mogut li investitsii v kinematograf byt” pribyl’ nee rynka aktsiy
i stabil’ nee sektora obligatsiy? [Can investing in film be more profitable than the stock mar-
ket and more stable than the bond sector?]. PLUSworld. Retrieved May 12, 2025, from https://
plusworld.ru/journal/2023/plus-7-2023/mogut-li-investitsii-v-kinematograf-byt-pribylnee-ryn-
ka-aktsiy-i-stabilnee-sektora-obligatsiy/ (12.05.2025).

2L Al Agents Handbook. (n.d.). Adaptatsiya nizkogo ranga (LoRA) dlya bol’ shikh yazykovykh mod-
eley: Vseob’emlyushchee rukovodstvo [Low-rank adaptation (LoRA) for large language models:
A comprehensive guide]. Retrieved May 12, 2025, from https://www.learn-agents.ru/ru/senior/
model-dev/lora-usecases

2 Dozhdikov, AV. (2025). The study is under review for publication. https://github.com/Anton-
Dozhdikov/AntonDozhdikov/blob/main/Sinema_predictl4attempt_ipynb %22.ipynb

% Dozhdikov, AV. (2025, June 9). Khoroshaya devushka LoRA! A chem zhe ona khorosha? [This
lovely young maiden named LoRAL. But lovely? How so, if you please?]. Habr. Retrieved June 9,
2025, from https://habr.com/ru/companies/otus/articles/916810/

* Artemyev, M. (2024, May 12). Plati i smotri: Kak zarabatyval sovetskiy kinematograf [Pay and
watch: How Soviet cinema made money]. Expert. Retrieved May 12, 2025, from https://expert.ru/
obshchestvo/plati-i-smotri/
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Benchmark Market Sizing for National Cinema

Table 1*

Data Currency Market Nu;nc t:ee;:: Population 100,Soc0r§e|!’nesc‘>zf:
2018 EU 40,500 448,400,000 9.03
2022 USA 42,000 335,000,000 12.54
2023 China 80,000 1,411,750,000 5.67
2022 Global 213,000 8,000,000,000 2.66
2023 Russia 5,868 146,447,427 4.01
Total Addressable Market

Theoretical (SAM) Russia 13,180

Practical (SOM) Russia 8,787 6

* Information was collected from open sources.”®

** The Serviceable Available Market (SAM) for the number of screens is derived from a comparison with
European countries. The is derived from a comparison with European countries.

“** The Serviceable and Obtainable Market (SOM) is defined by the potential for screen growth through
new residential complexes and the creation of multi-format local entertainment centers in public spaces
within urban districts.

The Russian market’s practical potential is capped at 9,000 to 13,000 cinema
screens with the current amount of roughly 6,000. A further constraint is the
language barrier: with only 255 million Russian speakers worldwide,” the export
potential for undubbed films is severely limited. Even the post-Soviet Central Asian
market of 80 million people is too small to provide the necessary audience reach.
Dubbing has proven ineffective, with global box office revenue for Russian films
falling by $1 million in 2024.

Interim conclusion: The era of the Russian film industry’s extensive growth
is over. Further development requires qualitative changes like focusing on multi-
stream monetization of the domestic audience through various channels and the
launch of co-productions aimed at both Russian and international markets.

% Sources, Retrieved May 12, 2025, from https://vk.com/wall-34161523_95940; https://www.
statista.com/statistics/260284/number-of-movie-theaters-in-china/; https://www.proficine-
ma.com/questions-problems/articles/detail.php?I1D=281396; https://www.statista.com/sta-
tistics/429555/cinema-screens-in-european-countries/;  https://www.zippia.com/advice/larg-
est-movie-theater-chains/

% According to the study The Index of the Russian Language in the Modern World. Retrieved May
12. 2025, from https://m.rusmir.media/2024/12/25/russkiyazik

2 Mamikonyan, O. (2025, January 29). Sbory rossiyskogo kino za rubezhom upali na $1 min v
2024 godu [Russian film box office abroad fell by $1 million in 2024]. Forbes. Retrieved June 12,
2025, from https://www.forbes.ru/forbeslife/529752-sbory-rossijskogo-kino-za-rubezom-upali-
na-1-mln-v-2024-godu
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Financial History of Russian Cinema (2004-2024)

Table 2*

Film Box Commercially Share of
Year Budget, Office, Recoupm.ent Successful 'I:otal Successful
mln RUB | mln RUB Multiple Films Films Films
2004 405.2 379.7 0.76 1 10 10.00 %
2005 467.2 620.6 1.45 7 24 29.17%
2006 294.9 270.2 141 7 47 14.89%
2007 2442 246.2 0.88 5 65 7.69%
2008 249 273.1 0.95 6 62 9.68%
2009 369.1 251 0.64 5 70 7.14%
2010 3232 292.7 1.32 7 58 12.07%
2011 326.2 383.7 1.59 10 58 17.24%
2012 246.5 261.5 1.34 15 69 21.74%
2013 293 371 1.36 7 60 11.67%
2014 363.4 213.9 0.83 11 82 13.41%
2015 333 186.4 0.76 14 114 12.28%
2016 282.3 207.7 0.62 10 103 9.71%
2017 219.1 305.4 1 10 96 10.42%
2018 146.6 207.9 1.36 13 108 12.04%
2019 182.8 171.8 1.38 16 142 11.27%
2020 154.1 185.1 2.27 8 84 9.52 %
2021 90.7 88.9 0.87 10 146 6.85%
2022 81.8 66.2 0.77 8 190 4.21%
2023 93.1 157.2 0.96 17 163 10.43%
2024 148.7 181.9 1.22 24 166 14.45%
Avg for
2004-
2024 253.05 253.43 1.13 10 91 12.18%

* Source: Author’s calculations based on a data file from the repository.

“* Note: Since budget data for approximately 30 % of Russian films is withheld from publication by their
producers, missing values were imputed using the median budget. This approach enables categorical
forecasting (i.e., predicting whether a film will recoup its costs or not) but complicates the development
of regression models for predicting specific box office revenue.

The data from Table 2 and Figure 1 below lead to a clear conclusion: the
budgets and box office gross of Russian cinema have generally declined year-
on-year. While the financial crisis made 2007 and 2008 particularly unsuccessful,
a distinct downward trend in average budgets has persisted since 2014, hitting
alowin 2022.
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Fig. 1. Median Box Office and Budgets of Russian Films

A steady decline was the norm from 2004 onward. Although 2023 offered
a potential turning point, without an expansion of the audience base (market
capacity), this positive momentum will be difficult to sustain.

Another key metric—national film admissions from Table 3 and the trends
in Figure 2—paints a similar picture.

Table 3*
National Film Admissions
Year Number of Films Annual Admissions | Avg Admissions per Film
2004 10 7,693,000 769,300
2005 24 28,540,800 1,189,200
2006 47 25,444,300 541,368
2007 65 31,892,288 490,651
2008 61 31,101,040 509,853
2009 70 31,716,228 453,089
2010 58 28,793,245 496,435
2011 58 34,021,277 586,574
2012 69 27,043,855 391,940
2013 60 35,922,702 598,712
2014 82 30,968,767 377,668
2015 114 39,255,078 344,343
2016 103 41,332,674 401,288
2017 96 60,627,310 631,534
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Year Number of Films Annual Admissions | Avg Admissions per Film
2018 108 49,943,237 462,437
2019 142 57,220,455 402,961
2020 84 39,488,463 470,101
2021 146 35,544,449 243,455
2022 190 36,029,334 189,628
2023 163 77,130,486 473,193
2024 168 81,662,802 486,088

* Source: Author’s calculations based on a data file from the repository.

Data on Total Admissions for National Films and Average Admissions
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Fig. 2. Total (Scaled 1:100) Admissions and Average Admissions per Film

The resulting trend lines confirm the audience “cannibalization” effect,
where a growing number of films compete for a limited local audience. A critical
inflection point occurred in 2017: even as the share of national films grew, the
average number of viewers per project shrank. This is a dangerous cycle, as each
new film intensifies competition for a dwindling audience, especially considering
that the current growth of national cinema is partly due to the reduced share of
foreign films.

This 2004-2024 analysis uncovered a second risky trend: a fixation on giant
budgets (over 650 million rubles) that consistently yield extremely poor returns.
The sole exception was the 2023 film Cheburashka [Russian: Yebypawka, also
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known as Chebi: My Fluffy Friend], which received financing of 850 million rubles.
The most promising segment appears to be mid-budget films (200-400 million
rubles), which can achieve profitability with a release on 1,200 to 1,800 screens.

Reaching the theoretical screen limit of 9,000-13,000 would require building
small, one or two-screen cinemas in new residential complexes and educational
institutions, integrating them into public spaces and creative industry projects.

A second solution involves developing a forecasting system for cinema
occupancy® using a multi-agent deep reinforcement learning algorithm like
MADDPG.” This system could coordinate distributors and cinema chains to
optimize release dates, thereby minimizing audience cannibalization.

A third approach is to integrate film distribution with creative sectors
through cross-platform franchises, allowing for the repeated monetization of
content. Global media franchises demonstrate the effectiveness of this model,
in which different promotional channels amplify each other to create a powerful
synergy.

To attract private investment, the industry needs a reliable early-stage
decision-support system (Liao et al., 2022) capable of predicting a project’s
success with 90-95 % accuracy. Furthermore, developing advanced recommender
and collaborative filtering systems for cinema (Ye et al., 2024) could expand the
market and draw viewers back to theaters, even as they increasingly favor online
platforms.

On a positive note, the Russian market shows that quality entertainment
remains resilient even during economic downturns. In the record year of 2019, hit
films saw a six-fold return on investment, and successful projects in the crisis years
0f 2009, 2020, and 2022 remained profitable.

Table 4*
Average Metrics for Selected Commercially Successful Films
Year Budget, RUB Box Office, RUB Admissions | Recoupment Multiple
2004 588,823,644 2,262,773,700 4,400,000 3.84
2005 273,347,751 1,101,712,868 2,269,620 4.70
2006 344,670,805 1,105,573,029 2,187,000 4.38

% Venkataramani, S., Ramesh, A,, Sankaran, S.S., Jain, A, & Vijayaraghavan, V. (2019). A dynam-
ically adaptive movie occupancy forecasting system with feature optimization. In .2019 Interna-
tional Conference on Data Mining Workshops (ICDMW) (pp. 799-805). Institute of Electrical and

Electronics Engineers. Retrieved May 12, 2025, from https://doi.org/10.1109/ICDMW.2019.00118

» Lowe, R, Wu, Y., Tamar, A., Harb, J., Abbeel, P., & Mordatch, I. (2020). Multi-agent actor-critic
for mixed cooperative-competitive environments (v4). arXiv:1706.02275v4. Retrieved May 12, 2025,
from https://doi.org/10.48550/arXiv.1706.02275
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Year Budget, RUB Box Office, RUB Admissions | Recoupment Multiple
2007 296,022,348 1,544,460,984 3,014,400 4.54
2008 233,621,769 1,054,751,087 1,914,333 4.02
2009 427,373,674 1,197,888,816 2,090,000 2.85
2010 359,991,424 1,590,569,243 2,671,429 523
2011 440,332,528 1,557,428,760 2,349,500 4.29
2012 198,968,659 747,966,974 1,106,200 341
2013 354,331,474 1,640,343,200 2,123,857 6.27
2014 237,908,348 759,499,860 1,363,818 3.63
2015 222,446,795 848,462,289 1,537,786 3.62
2016 371,694,771 1,063,397,226 2,016,700 3.02
2017 368,424,636 1,621,602,396 3,348,700 4.69
2018 233,767,140 1,191,153,175 2,590,692 5.81
2019 158,676,673 953,614,337 2,151,563 6.16
2020 300,664,203 1,104,316,708 2,840,250 4.44
2021 184,031,181 682,864,785 1,799,600 4.15
2022 67,660,734 274,739,562 760,875 4.07
2023 171,065,612 969,419,360 2,904,071 3.68
2024 408,222,222 1,321,634,094 3,551,359 331
Avg 297,240,304 1,171,151,069 2,361,512 4.29

* Source: Author’s calculations based on a data file from the repository.

With a high degree of accuracy in selecting film projects for an investment
portfolio, neither private investors nor the state face a significant risk of losing their
capital. The probability of a negative return only comes from large-scale black
swan events, such as the global COVID-19 pandemic, which adversely affect many
economic sectors. And even then, over an investment horizon of more than five
years, these investments typically prove profitable.

Historical distribution data demonstrates (see Table 4 and Fig. 3) that even
under current production and distribution conditions, it is consistently possible
to identify 7-9 films that yield a 2.5-fold return on their production budget. From
these, 2-3 films will achieve a recoupment rate of five times their production
budget or more.
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Table 5*
Film Recoupment Summary (2004-May 2024)

Films Recoupment Films
with Mu!tiple (for Films per Grossing Films Grossing
Year Known films with Year >2.49x the >4.99x the
Budget a known Average | Average Budget
budget) Budget
2004 10 0.76 10 1 0
2005 24 1.45 24 4 2
2006 33 141 47 4 2
2007 44 0.88 65 4 1
2008 44 0.95 62 5 2
2009 43 0.64 70 4 0
2010 37 1.32 58 6 3
2011 38 1.59 58 s 3
2012 48 1.34 69 9 2
2013 47 1.36 60 6 3
2014 74 0.83 82 9 2
2015 99 0.76 114 13 2
2016 89 0.62 103 7 0
2017 72 1.00 96 7 4
2018 78 1.36 108 9 4
2019 91 1.38 142 14 7
2020 53 2.27 84 7 2
2021 71 0.87 146 9 3
2022 94 0.77 190 8 2
2023 87 0.95 163 9 2
2024
i”npcfz dai:‘g’ 27 121 57 4 1
May
Total 1203 1.08 1808 146 47

* Source: Author’s calculations based on a data file from the repository.
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Fig. 3. Dynamics of Highly Successful Film Releases by Year

Current state funding for Russian film production from 2022-2025 appears
sufficient (see Table 6). A recent study®® by the Agency for Strategic Initiatives [ASI]
notes that the “Film and Series” industry contributes 0.11 % to GDP, employs over
45,000 people, and has an estimated gross value added of 187.6 billion rubles.

The core problem, therefore, is the inefficient allocation of funds and
the persistence of projects that, even theoretically, have no realistic path to
profitability within the Russian market yet continue to be greenlit.

In fact, it is often the highest-risk, big-budget projects that receive the most
significant state support. In 2025, the Cinema Foundation supported 15 films
from leading studios that were subjectively selected by experts as potential
blockbusters.®

3 Agency for Strategic Initiatives. (2025, March). Sostoyanie i perspektivy razvitiya industrii “kino i
serialy” [The state and development prospects of the film and TV series industry]. Retrieved May
12,2025, from https://cinemaplex.ru/wp-content/uploads/2025/04/250319_kino_i_serialy.pdf

31 ProfiCinema. (2024, May 7). Fond kino podderzhit proizvodstvo 15 fil” mov studiy-liderov [Cin-
ema Fountation will support the production of 15 films by leading studios]. Retrieved May 12,
2025, from https://www.proficinema.com/news/detail.php?ID=394905
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Table 6*
Sources of Funding for National Cinema (2022-2025)

Source 2022 2023 2024 | 2025 (planned)

Cinema Foundation 7.6 bln 7.6 bln 9.4 bln 10.2 bln

Ministry of Culture 4.0 bln 4.0bln 4.027 bln 4.192 bln

Institute for Internet Development 12.0bln 18.0bIn| 17.992bln 25.335bln
*Sources®

Echoing experts from the ASI, my analysis emphasizes a clear need to
optimize spending—focusing on mid-budget films over costly blockbusters—and
to refine the mechanisms of state support itself.

Aviable strategy to overcome the inherent growth constraints of the national
cinema, and to achieve state policy goals while systematically attracting private
investment is the creation of dedicated investment portfolios. These would be
designed for a long-term horizon of five years or more and involve the production
of 100-150 projects, a select 5-7 of which would be developed as global franchises.
This model is supported by an analysis of major studios like Lionsgate,* Hasbro,*
Paramount Global,®® and Warner Bros. Discovery,* whose reports consistently
show that diversification, long-term planning, the incorporation of current trends
and quality distribution analytics are among their most effective strategies.

32 Sources cited for financial data and forecasts:

« Interfax. (2024, September 30). Na kul’ turu i kino v 2025 g. iz byudzheta planiruyut napravit’
bolee 230 mird rub. [More than 230 billion rubles are planned to be allocated from the budget
for culture and cinema in 2025]. Retrieved June 12, 2025, from https://www.interfax.ru/
culture/984452

+ ProfiCinema. (2024, October 1). V 2025 godu gospodderzhka rossiyskogo kinoproizvodstva
mozhet byt’ uvelichena [State support for Russian film production may be increased in 2025].
Retrieved June 12, 2025, from https://www.proficinema.com/news/detail.php?ID=404959

+ Kuvshinov, I. (2024, November 21). Gospodderzhka kinoproizvodstva budet uvelichena
v 2025 godu [State support for film production will be increased in 2025]. Byulleten’
Kinoprokatchika. Retrieved June 12, 2025, from https://www.kinometro.ru/news/show/name/
gosfinansirovaniekino_budget_21112024

# Lionsgate public report for the fiscal year. Retrieved May 12, 2025, from https://www.sec.gov/
Archives/edgar/data/2052959/000119312525060956/d831991ds1.htm

¥ HASBRO public report for the fiscal year. Retrieved May 12, 2025, from https://www.sec.gov/
Archives/edgar/data/46080/000004608025000069/has-20250330.htm

# Paramount public report for the fiscal year. Retrieved May 12, 2025, from https://www.sec.gov/
Archives/edgar/data/813828/000081382825000005/para-20241231.htm

% Warner Bros. public report for the fiscal year. Retrieved May 12, 2025, from https://www.sec.
gov/Archives/edgar/data/1437107/000143710725000031/wbd-20241231.htm
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This approach could reliably yield an additional minimum of 15-20 fully
profitable films per year, let alone potential revenue from other monetization
channels such as cross-distribution and value-added products and services within
the broader creative industries.

DiscussioN

Despite using different methodologies, this study’s conclusions are
consistent with other research®” on the current inadequate efficiency of state
support for national cinema. A separate study® by the Russian online database
Kinopoisk has also highlighted a crisis in content quality, financial inefficiency, and
an unjustified inflation of production costs. The latter point is indirectly confirmed
by the revenue growth of major film producers in 2024*—a trend that will likely
cool in the coming years.

The analysis of data from 2004-2024 reveals three core problems:

1. Audience Cannibalization: While the total number of admissions for
Russian films has grown due to their increased market share, the
average number of viewers per film is declining. This signals both a lack
of progress in content quality and the fact that the target audience pool
has reached its limit.

2. Financial Success: In 2024, only about 20 % of Russian films backed by
the Cinema Foundation recouped their costs in theaters. Overall, fewer
than 10 % of all national films achieve a high return (over 2.5x their
budget), and a mere 3-5 % see a very high return (over 5x).

3. Constrained Market Capacity: The analysis shows that the Russian film
market is currently limited to about 125 million potential viewers and

3" Bezzubikov, A. (2025, August 18). Udochka i ryba: Naskol” ko effektivna gospodderzhka ros-
siyskogo kinoproizvodstva [Fishing rod and fish: How effective is state support for Russian film
production]. ProfiCinema. Retrieved August 30, 2025, from https://www.proficinema.com/ques-
tions-problems/articles/detail.php?ID=429648

* lvanova, V., & Mironov, P. (2025, May 29). Kto, kak i skol” ko: Poschitali vse vlozheniya gosudarst-
va v kino i serialy v 2025 godu [Who, how, and how much: We have calculated all government
investments in film and TV series of 2025]. Kinopoisk. Retrieved August 30, 2025, from https://
www.kinopoisk.ru/media/article/4011265/

¥ Yurasova, Yu. (2025, April 28). Dokhod prodolzhaetsya: Vyruchka kinoproizvodstvennykh studiy
rastet, no medlennee [Income continues: Film studio revenue is growing, but more slowly]. Kom-
mersant. Retrieved August 30, 2025, from https://www.kommersant.ru/doc/7691765
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6,000 screens. This is far below the 450-500 million viewers and 35-40
thousand screens needed for sustainable industry operation under
a traditional extensive growth model.

The intensive approach proposed in this study tackles this constrained
market capacity through several complementary strategies:

«  creating investment portfolios to diversify risk and improve overall
profitability, and introducing market and exchange-based financing
mechanisms;

« implementing Al systems to forecast the commercial success of films
and optimize creative choices for the most efficient scheduling and
release strategies;

«  building cross-platform franchises to monetize content multiple times
within a limited audience.

Portfolio financing directly counters the high-risk nature of individual
projects, an inherent challenge in film industries. Unlike the current practice
of distributing state support to individual projects without considering their
synergies, a diversified portfolio smooths out income volatility and ensures more
stable long-term profitability.

With a 90-95 % accuracy in predicting success—an achievable goal using
modern machine learning—the industry could ensure that 25-30 % of its films
become profitable, a significant leap from current levels. This approach could
also realistically raise the recoupment rate for state-supported films to 50 %, up
from the current 20 %.

Finally, cross-media franchises allow for the repeated monetization of
a dedicated audience, moving beyond the one-time transaction of a movie ticket.
This strategy is particularly vital for the Russian market, where international export
opportunities are limited.

Despite the promising nature of the proposed approach, it is necessary to
consider its limitations.

Data Dependency: The effectiveness of Al-driven forecasting is directly
dependent on the quality and completeness of input data. In the Russian context,
approximately 30 % of budget data is withheld by producers, which reduces
forecast accuracy. Distorted or incomplete data significantly undermines the
precision of machine learning methods.

Time Lags: Implementing portfolio financing and cross-media franchises
requires time to build the necessary infrastructure and change business practices,
much like the development of a stock and bond market for film projects.
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Geopolitical Constraints: Sanctions and restrictions on international
cooperation create additional barriers for content export and the attraction of
foreign investment.

Cultural Specificity: Certain elements of the proposed solution (cross-media
franchises) require adaptation to Russian cultural and consumer characteristics.

The concept of portfolio financing echoes the generally accepted practice
of Hollywood and global film studios but is adapted to the more modest scale of
the Russian market. Here, a portfolio would need to be assembled at the level
of a state agency, a self-regulatory organization, or a dedicated private film fund.

The use of Al for forecasting is similar to the approach of Netflix and other
streaming services but is focused on the specific dynamics of Russian theatrical
distribution. The cross-media franchise strategy is also borrowed from the
experience of major international franchises.

Unlike Western models, the Russian context demands an emphasis on
creating a sustainable local ecosystem capable of functioning even with limited
integration into global markets. The strategic role of artificial intelligence in
calculating priorities, limits, development directions, and risks in cinema lies
primarily in helping filmmakers and all market participants make “smarter
decisions” (Sanders, 2019). Under these conditions, an annual industry growth
rate of more than 7-10 % appears quite achievable.

The practical implementation of this research involves creating a predictive
analytics system for selecting film projects and a model for content scoring and
evaluation (including projects by novice screenwriters) based on a fine-tuned
language model—for use in both public and private financing.

Asecond avenue for implementation is the formation of a long-term strategy
for developing the creative industries, integrating content through cinema, and
shaping state policy for supporting national content.

A third applied direction is the establishment of a private film fund that
assembles an investment portfolio of film projects.

CONCLUSIONS

This research partially addresses a gap in the economics of cinema, namely
the lack of a systematic approach to managing a portfolio of film projects within
the constraints of a limited local market. The findings demonstrate that even
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with a restricted domestic market capacity, it is realistic to create a sustainable
economic model for the film industry. This can be achieved through portfolio risk
diversification, the Al-driven selection and refinement of projects, a focus on mid-
budget pictures, deep integration with creative industry projects, and repeated
monetization via cross-media strategies.

The practical application of this model necessitates policy measures
comparable to those enacted for the IT and tourism sectors, including:

«  establishing a preferential tax regime with a zero-rate profit tax;
« launchingafilm production risk insurance fund with state co-financing;

« implementing a system of sub-federal project bonds within the
comprehensive national project “Cinema and the Creative Economy”;

«  drafting amendments to the Tax and Budget Codes to introduce
investment tax credits and reinvestment incentives;

«  modifying the principles for allocating state support funds according to
the 50/30/20 rule (production, marketing, distribution).

In practice, Russian state and private corporations financing film projects
should receive an investment tax deduction of up to 100 % of costs, within limits
set by state regulators. It is also necessary to develop a legislative foundation
for creating a market for film bonds and cinema ETFs on the Moscow Exchange.
Proposals and amendments to current regulations are needed to enable the
corporatization of modern producers and distributors of film and other digital
content. A mechanism to compensate for part of the costs of issuing shares
and bonds for producers and distributors of film content should be introduced.
Modernizing cinemas and integrating them into the creative industries system
should be subsidized through grants and soft loans. The creation of dedicated
programs to support the export of Russian content, including grants for promotion
and participation in international festivals, is also highly relevant.

Several questions remain for further research:

«  theimpact of changes and short-term trends in consumer preferences;
«  theoptimal structure of investment portfolios;

«  thelong-term effects of implementing the proposed measures;

. opportunities for the integration of Russian cinema into international
markets.

Future research prospects are linked to a deeper analysis of the effectiveness of
the proposed solutions, the development of methodologies for adapting cross-media
strategies to Russian conditions, and exploring opportunities to expand the export
potential of Russian film content through co-production and content adaptation.
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BBEAEHUE

B vccnepoBaHMm paccMOTPeHbl 06 beKTUBHbIE OFPaHUYEH NS SKCTEHCHB-
HOMO Pa3BUTUS POCCUICKOTO KMHeMaTorpada Kak CaMoCTOATeNbHON 3KOHOMMYe-
cKol oTpacnun. OTMeyaeTcs MpUHUMNManbHOoe NPOTVBOPEY Ve MEXAY eMKOCTbIO
POCCUINCKOrO KMHOPBIHKA ¥ OXMAAHUAMYM CO CTOPOHbLI OTPacau YyCTOMYMBOro
Pa3BUTUS TONBKO 3@ CHET YBENUYEHMS OIOMKETHBIX CPEACTB U roCyfapCcTBeH-
Horo huHaHcmpoBaHus. OBbeKT nccneaoBaHms orpaHnyeH POCCUNCKAM KMHO-
TeaTpanbHbIM MPOKATOM. 3a pamMKamy MCMONb3yeMbiX JaHHbIX OCTAeTCs MpoKaT
KapTuH 3apybexHoro Npon3BOACTBa, A4eSTeNbHOCTb CTPYMUHIOBbIX CEPBUCOB
1 OHNANH-KMHOTeaTPOB, TeNEBUAEHWS, a TakKe Apyrue KaHanbl AUCTprbyLmm
KOHTeHTa. [peaMeT nccnefoBanys — faHHble KWHOTeaTpanbHOro npokaTa dub-
MOB HalMOHanbHOrO Npomn3BoACTBa 3a 2004-2024 rofbl, OCHOBHbIE PUHAHCOBbIE
noKasaTenn v pesynbTaTbl KUHOTeaTpanbHOro npokaTa.

CpaBHUTENbHbIV @aHan13 ycnewHblX HalYOHanbHbIX CUCTEM AEMOHCTPU-
PYeT, YTO /151 IKOHOMMNYECKOW YCTONYMBOCTIN KMHEMATOrpadUyeCcKor NHAYCTPUN
HeobxoavMa 3puTensckas ayauTopus B 450-500 MaH YenoBek 1 35-40 ThIC. 3Kpa-
HOB npokaTta. OgHako B 2024 rofy B Poccnu 3T1 nokasatenu CoCTasuam ninllb
125 MIH YenoBek 1 5868 kMHOo3a10B . Takol AMcbanaHc co3naeT ycnoBus ans
achdekTa «<kaHHMbBann3auMm». «Mepenpor3BoACTBO» HaLMOHaAbHbIX DUIBMOB
(0o 300 v bonee exerogHo) NP OrpaHUYEHHO EMKOCTH PbIHKA YCUMBAET BHY-
TPEHHIOI KOHKYPEHLMIO MPOEKTOB 33 OfHY 1 TY e ayAnTOPUIO, CH/KAA MoKa-
3aTenn NocellaeMocTy U KacCoBbIX CHOPOB.

MexayHapOoaHbli ONbIT NOKa3biBaET, HTO NOAOOHbIE NPObAEMbI pelarTcs
Yepe3 KOMOMHALMIO roCyapCTBEHHON NOAAEPXKKM, KBOTMPOBAHWS MHOCTPaH-
HOTrO KOHTEHTA 1 robanbHyo MHTErpaLmio 1 konpoayKumio. OgHaKo 311 CTpa-
Ternv 3 heKTVBHbLI NPEUMYLLECTBEHHO 415 CTPaH C KPYMHOW S3bIKOBOW ayamnTo-
puien (MHana, Kntait) unm ncTopu4eckyt CIOXUBLUMMUCS KYNETYPHbBIMU CBA3AMM
(aHrnos3bI4HbIE CTPaHbI, CTPaHbI-hpaHKodOHbI), Tpebyst 3Ha4YUTENbHbIX 3aTpaT
Ha popMypoBaHMEe MEXAYHaPOAHOIO MPUCYTCTBUS.

B poccwuiickol npakTrke npeobnagany noaxofbl, OPUeHTUPOBaHHbIE
Ha NPOCTOE KOMYECTBEHHOE YBEIMYEeHVIE MPOU3BOAVMbIX DUNBMOB U MPAMOe
cybcravpoBaHue OTAeNbHbIX MPOEKTOB 63 O/MKHOrO BHUMAaHUS K PbIHOYHOWM
apanTauny KOHTeHTa 1 anBepcuduKaumm GUHaHCOBBIX MOENEN.

B 2023 roay B pOCCUMCKWI NPOKaT ObIN0 BbINYLWEHO 167 HaUVOHaNbHbIX
vnbMOB, cobpaBLYX 26,5 MApA pybnel, 13 KOTOPbIX 17 MPOeKTOB AOCTUMY

! WcTouHmk: Hesadwnbm Research. (6.4.). Ctatvctuka. URL: https://research.nevafilm.ru/re-
search/statistika/ (12.05.2025).
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OoKynaemocTu bonee yem B ABa pa3a’. OTanymne oT oduLnanbHON CTAaTUCTUKN
MUHKUCTepCTBa KynsTypbl (207 hunbmos B 2023 1 214 B 2024 rofy) 06ycnoBneHo
METO0/I0r el y4eTa: B pacieT He NPUHUMANNUCH anbMaHaxm, COOPHUKM My/bT-
(DUNBMOB V1 HULLEBbIE MPOEKTHI.

EBpONEnCcKMiA KMHOPBIHOK B 2024 rofy Takke NpoAEMOHCTPUPOBAN OTCYT-
CTBWE pocTa € 841 MAH NPOCMOTPOR?, YTO He NpeBbIWAET AONAHAEMUIHbIV YPO-
BeHb (1,131 Mnppa B 2019 rofy), HO obecneynBaeT IKOHOMUYECKYHO YCTOMYMBOCTb
oTpacu.

PoccuicKknii knHonpokaT B 2024 roay gocTur 45 mapa pybnel céopos
npn 123 mnH 3puTteneit. MpupocT Ha 15 % obycnoBneH NpenMyL|eCTBEHHO
POCTOM LieH Ha buneTbl, a He yBenuYeHneM ayauTopun. 3HaunTenbHblil pocT
noKa3aTenei 0Te4eCTBEHHOIO KUHO (0buime cbopbl yBEAUYUANCE Ha 24 %
K npownomy roay Ao 33 mappa pybnein, 78 % oT obuiero Yvmcna npocMoTpoB
NPULLINOCE Ha PUABMbI POCCUIICKOrO MPOM3BOACTBA) MOATBEPXKAEH aHaNN30M
166 HaUMoHanbHbIX KapTyH, cobpaslunx bonee 29 mnpa pyoneit npu 81 MaH
npocmMoTpoB?. OTMeyeH pocT 3hMEKTUBHOCTY FOCYAapCTBEHHON NMOAAEPIKKN:
B 2024 roay okynaemocTb gocturna 20 % cpegn GunbMoB, NOAYYMBLINX (DUHAH-
cupoBaHue oT ®oHAa KMHO (Mpu cpefHelt BennynHe no oTpacan B 12 %
33 2004-2024).

Mo oTHoWeHMto K 2019 rogy pOCCUMICKII KnHeMaTorpad He BOCCTAaHOBMI
AONaHAEMMIHbBIE MOKa3aTenn, OAHOBPEMEHHO 1 MUPOBOM PLIHOK (6e3 yyeTa
Kutas) cokpaTtuncst Ha 20 %°. Yxo[ MHOCTPaHHbIX ANCTPUHBI0TOPOB B 2022
2023 rofiax, C OIHOW CTOPOHbI, CO3Aa BO3MOXHOCTH [AN19 HALUMOHANBHOMO KUHO
B Poccun (c BpemeHHbIM narom B 2-3 rofa), HO He OTMEHW OCHOBHbIX Npobniem
1 MaKPO3KOHOMUYECKIMX OFPaHNYEHIA — 3TOT KOHTEKCT NoKa HebnaronpusTeH
Mo MPOrHoO3am: 3amefneHne IKOHOMUYECKOW akTUBHOCTM B 2023-2024 rogax,
3adukcnposanHoe LIMAKIS, orpaHmnymBaeT NoTpebuTeNnbCKMIA CNPOC B CEKTOpE

2 TACC. (2025). NiobrmoBa: COBOKYMHbIV 0b6beM KMHOpbIHKA B 2024 rofy coctasun 46,4 Mnpg
pybneit. URL: https://tass.ru/kultura/23308895 (12.05.2025).

3 European Audiovisual Observatory. (2025). European cinema attendance holds firm in 2024,
exceeding 841 million, boosted by the success of local productions. URL: https://www.obs.coe.
int/en/web/observatoire/home/-/asset_publisher/wy5m8bRgOygg/content/pr-berlinale-2025
(12.05.2025).

4 CroroBa, E. (2025, 6 deBpans). Kaxablid NaThlid noagepxaHHbii ®OHAOM KMHO duibM
okynuncs B npokate. P6K. URL: https://www.rbc.ru/technology_and_media/06/02/2025/67a3
35779a79476e28dca0lc (12.06.2025).

° Cinemaplex. (2025, 30 siHBapsl). ¥imoau Mupogoeo npokama 8 2024 200y. URL: https://cinema-
plex.ru/2025/01/30/itogi-mirovogo-prokata-v-2024-godu.html (12.06.2025).

® YyryHos, A. (2024, 19 mapTa). TopMoxeHne Ha Honbwwx BbicoTax. LIMAKTT dukcupyet
3aMeTHOe 3aMefl/IeHNe 3KOHOMUYECKO AnHaMunkn PO, Kommepcarmes. URL: https://www.kom-
mersant.ru/doc/6579535 (12.06.2025).
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pa3BfieyeHnin. AKTyanbHble AaHHble 3a toHb 2025 rofa YKasbiBatoT Ha PUCKK
CTarHaumm B NPOMbILWNEHHOCTH U POCT MHAMKATOPOB BXOLA 3KOHOMUKN B pe-
ueccuio’.

OB30P NINTEPATYPbI

OTpacnesble NPOrHO3bl TaKMx KOMMNaHWM, Kak «[1MaMapKeT», cocpenoTo-
YeHbl Ha aHanu3e BANSHMS Ha OTpacb rocyAapCTBEHHOM MOMOLLY 1 Gapbepos,
CYLLECTBYIOWMX Ha PbIHKE KMHO®, 1 MPYMEHSIOT TPaAULMOHHbIE MapKETUHIOBbIE
1 PErPECCUOHHbIE METOAbI U MOLENN OLEHKN.

Mpobnema orpaHM4YeHHOM EMKOCTM HaUMOHalbHbIX KNHOPLIHKOB OTMe-
yeHa B European Audiovisual Observatory ¢ Te31com, 4To aaxe B YCIOBKSX BOC-
CTaHOBMEHYS Noc/e NaHAEMUN MUPOBOW KUHOPLIHOK NMoKa3biBaeT Hegobop 20 %
K 2019 rogy, AONONHUTENbHO NOAYEPKMBAETCS XPYNKOCTb U YS3BMMOCTb OTPAC/an
K nogobHbIM Bbi3oBaM (Mckenzie, 2022).

[ns cTpaH c HebGONbWOW S3bIKOBOW ayanTOPUEN, TaKVX KaK CKaHAMHaB-
CKVe roCyaapcTBa, pelleHne HaxoanTCs Yepes KOMPOAYKLMIO v Cneymanv3aumio
Ha HYILIEBbIX XaHpax C MEeXAyHapoaHbIM NoTeHumanom (Liao et al., 2022). B poc-
CUIACKOM KOHTEKCTE npobrieMa ycyrybnsetcs AononHuTeNbHbIMK hakTopamu:
OrpaHMYeHHOM MHTerpaumnel B MUPOBbIe PbIHKM, HeOCTaTOYHON AnBepcudu-
Kauuel }aHpOoB, BbINYCKOM KapTWH, KOTOPbIE COAepaTenbHO He BOCTPeboBaHbl
MacCOBbIM 3pUTENeM B CTpaHe 1 3a ee Npeaenamu.

ViccnepoBaTtenv onpeaenstoT POCCUNCKUIA KHeMaTorpad Kak 06bekT
BHELWHNX CAHKUMOHHbIX OrpaHunyeHunin (Konobosa, 2024), otMmevas (BonbiHOBa,
2023; TymaHoB, 2022), 4To HecbanaHCMpOBaHHas CUCTEMa NMOAAEPMKKY NPUBOAUT
K MOTOKY OAHOTUMHbBIX (DUNBMOB, HEFATUBHO BAUSS Ha BbIPYUKY KMHOTEATPOB,
co3naBas 3hdeKT, CONOCTaBMMbIA MO MaclWwTabam ¢ NOCNeACTBUSMY MUPATCTBa
(Ma et al., 2016).

MexgyHapogHas NpaKTuKa npeganaraeT HECKONbKO MOAENEeN NPeoaoneHus
Takux orpaHnyernin. CtpaHsl EC akTMBHO MCMOMbB3YIOT CUCTEMY KBOTUPOBAHMS

" LleHTp MaKpPO3KOHOMMUYECKOro aHann3a U KPaTKOCPOYHOro MporHo3mposanus (LIMAKIM).
(2025). AHanu3 Makpo3aKOHOMMYEeCKMX TeHaeHumid. URL: http://www.forecast.ru/_ARCHIVE/
Mon_MK/2025/macro59.pdf (12.06.2025).

& PBK MaraswuH nccnegosanvin. (2025, 17 mapta). [IporHo3 pa3suTus pbiHKa KMHO B TekyLel
3KOHOMMYECKOW cuTyaummn B Poccuu (c obHoBneHnem). URL: https://marketing.rbc.ru/research/
issue/68735/ (30.08.2025).
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MHOCTPaHHOIO KOHTEeHTa ¥ KOMBVHMPOBaHHYO Noaaepx Ky (CunbBaHoBKY, 2022).
Hanpumep, paHuy3cKas Mofens codeTaeT npsiMoe hrHaHCMpOBaHue, Hanoro-
Bble NIbIOThl 1 06si3aTeNbHbIE KBOTbI, MOAAEPKMBAS 40O HALMOHANBHbIX DUb-
MOB Ha ypoBHe 35-40 %. OfHaKo KNtoYeBbIMU hakTopamm BCe e SBASIOTCS
3aBMCMMOCTb OT Pa3Mepa BHYTPEHHENO PbiHKa U CNOCOOHOCTb KOHTEHTA KOHKY-
pYpOoBaTh Ha MexayHapoaHoi apeHe (LLabpos, 2020).

KpynHble MexayHapoaHble CTyaumn pewatoT npobnemy «1oKanbHoro
PbIHKa» Yepes co3faHyie rmobanbHbIX GpaHLWmn3: CornacHo MMHaHCOBbIM OTYe-
Tam 32 2024 ron?®, 70-80 % vx 4OXOA0B reHepmpyeTcs He U3 KMHOMpoKaTa,
a yepes ConyTCTBYtOLME MPOAYKTb 1 CTPUMUHIOBbIE CEPBUCHI. ITa MOAeNb
TpebyeT 3HaYNTENbHbIX MHBECTULMIA U MPUCYTCTBUS Ha HECKOMBKMX PbIHKax
0[JHOBPEMEHHO.

CoBpeMeHHble POCCUICKIME WTYAUM B 061aCTV IKOHOMUKM KMHO OpUeH-
TUPYIOTCS B OCHOBHOM Ha CUCTeMbl KBOTVPOBaHUS 3arpaHUYHOrO KOHTEHTa
1 rOCYapCTBEHHOM NOAAEPKKN HalMOHaNbHOro KiHemaTorpada (CunseaHo-
BMY, 2022), pacCMaTpuBas 0TPaC/b B NEPBYIO O4Yepe/lb KaK CUCTEMY NOAAEPMKKN
HalWoHanbHoro cyBepeHuTeTa (Labpos, 2020).

3peck HeObXOAMMO OTMETUTL, YTO KtoYeBas NpobaemMa pocCUCcKoro
KnHemaTorpaca — orpaHU4eHHOCTb HaUKMOHaNbHOMO KMHOPbLIHKA — BO3HUKIA
3a[,0/1r0 0 CAHKLMOHHbBIX OFPaHUYEHWNIA Y MONUTUIKMN «KyNETYPbl OTMeHbI» (Canw-
eBa v ap., 2023; PyctamoBa, Agpviaros, 2023). MNpobnema ycyrybnsetcs Heco-
BEPLWEHCTBOM MEXaHM3MOB roCyAapCTBeHHOM noaaepxku (BopoHuosa, 2023;
MeyeHKMH, 2024), BKt0Yas OTpULAaTeNbHbIA 0TOOP Npy (hUHAHCMPOBaHWK (KO3-
(bULMEHT NoNe3HOro AencTans meHee 0,5) U [OMUHMPOBaHKE CYObEKTUBMUCTCKIX
«Teopuii coumansHoro nMnaxTar (MevervHa, 2023), Ha OCHOBE KOTOPbIX CO37a-
€TCst AOPOrOCTOSUMI KOHTEHT, BbIMyCKatoTCst G0KHACTEPbI, HE COOTBETCTBYIO-
Line peanbHbIM 3arpocam 3pUTENbCKUX ayanTopuii (TymMmaHos, 2022).

AnbTepHaTUBHBIV «CoUManbHOMY UMMaKTy» noaxon (Joxankos, 2024b)
npeanonaraeT peleHre 3aay rocyaapCTBEHHOIO YPOBHS ¢ bonbliein adhdek-
TUBHOCTbBIO Yepes «0OPaTHYH CBS3b» C MOTPEOUTENSIMU KOHTEHTA, C aKL|eHTOM
Ha CcpefHeOMKETHbIE MPOEKTDI, a TaKKe Yepes MHTErpaumo peKoMeHaaTeNb-
HbIX MPaKTVK 1 CUCTEM KONabopaTnBHO hunsTpaumnm koHTeHTa (Ye et al., 2024)
B JeNCTBYIOLIME INEKTPOHHbBIE KUHOPECYPChI A YBENNYEHMS EMKOCTH PbIHKA.
MprMeHeHne METOI0B MAWVHHOTO 0OYYEHUS AN MPOrHO3VPOBaHWS MPOCMO-
TPOB 1 COOPOB PUIBMOB U YYHLEHNIO VX MPOKATHbIX XapaKTePUCTUK AOMKHO
CNocobCTBOBATL BO3BPATY 3pUTENS B KMHOTEATPbI.

 CCbINIKM Ha OTYETbI KOMMNAaHWI fanee npuseeHsl Mo TeKCTy cTaTbh. OCHOBHOW NCTOYHNK —
Komuccus no erHbiM bymaram v brpxam CLUA (SEC). URL: https://www.sec.gov/ (10.09.2025).
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B Poccum npobnemaTrke NporHo3rvpoBaHns KUHOCHOPOB NOCBALLEHbI
KaK oTaenbHble anccepTaumm (TaTapHUKoB, 2016), Tak 1 NybanKaumm (ACHULKKIA
1 ap., 2016). MMpoBas NpakT1Ka akTUBHO MCMONb3YeT MallvHHOe 0byYeHre ans
NPOrHO3MpPOBaHMs KaccoBbix cbopoB (Paul & Das, 2022) 1 NOBbIWEHWS BOBe-
YEHHOCTM 3PUTENBCKOV ayaAnTOpUK, BKAOYAS MCMONb30BaHMe MyIbTUMO/Aanb-
HbIX HelipoceTen-TpaHChopMepoB AN aHanv3a M30bpaxeHuii, BUaeo, TeKCTa,
ayanoaaHHbIX 1 rnbpuaHble METOAbI pa3Hbix OTpaciel MallMHHOTO 0byYeHus
1 rny6oKoro MalwmnHHoro obyyerus (Sultan, 2025). HeobxoarMo OTMETUTb acnekT
NpUMEHeHY s S3bIKOBbIX MOZIENEel B PEKOMEeHAATENbHbIX CUCTEMAX ANs yBennye-
HWs OxBaTa KnHonpokata (Sarhan et al., 2024) 1 MCNoNb30BaHWe CEHTUMEHT-aHa-
nn3a Ha 6a3e LSTM, CNN-LSTM 1 BERT-apxutexTtyp (Khan & Yasser, 2024). Takke
3aCnyKMBaET BHVYMaHMWs 1Mcnonb3oBaHne LLM ans onTyMy3aumm My3bikanbHoro
COMPOBOX/AEHMS 1 CHHTE3a 3aKafpOBOro rosoca As Tpeinepos KMHOMUIbMOB
AN15 NMOBbILEHWS BOBNEYEHHOCTY ayAnTOPUM U yBENNYEHMS MPOCMOTPOBM.

iccnegoBaHms NOATBEPKAAIOT, YTO TOYHOE NMPOTrHO3MPOBaHKEe Kacco-
BbIx COOPOB CylEeCTBEHHO NOBbIWIAET 3DMEKTUBHOCTb UHBECTULMIA B KUHOWH-
ayctpuio (Li & Liu, 2022). CoBpemMeHHble NoAxofbl BKOYAOT aHan13 aaHHbIx
coumanbHblx ceTelt ¢ npuMeHeHnem rmybokoro obyyenus (Chen & Dai, 2022),
rMépuan3aunio 1 6NeHAMHT NPOrHOCTUYECKMX MOAENel MalMHHOTO 0byYeHns™?,
aHaNMUTUKY 1 OLLEHKY KOMMEpPYECKoro noTeHLMana Ha OCHOBe NpeanpoKaTHOM
nHGopMaumn'®, Knioyesble aeTepMUHaHTbl YCNeWwHOoCTY aHanm3npyoTcs B pabo-
Tax (Yan, 2025; Hong, 2024). ipyrvie aBTOpbI AeNatoT BbIBOAbI O MPaKTU4ECKOM
BAVISHMM MeTO0B M Ha KMHOMPOW3BOACTBO B KOHTEKCTE BanaHca KpeaTnBHO-
CTW 1 @aBTOMaTMU3aUuu TBopyecTBa'.

0 Jose,RA., Krishnan,R.S., Penyameen, K., Raj, J.R.F., Kumar, V.V, &Priya, M. (2025). Predicting box
office success: A transformer-based multi-modal approach. 2025 4th International Conference on
Sentiment Analysis and Deep Learning (ICSADL), Institute of Electrical and Electronics Engineers,
Bhimdatta, Nepal, pp. 1286-1292. URL: https://doi.org/10.1109/ICSADL65848.2025.10933041
(12.02.2025).

! Balestri, R., Cascarano, P., Esposti, M.D., & Pescatore, G. (2024). An automatic deep learning ap-
proach for trailer generation through Large Language Models. 2024 9th International Conference
on Frontiers of Signal Processing (ICFSP), Institute of Electrical and Electronics Engineers, Paris,
France, pp. 93-100. URL: https://doi.org/10.1109/ICFSP62546.2024.10785516 (12.02.2025).

2 Zheng, D., Sun, Y., & Yu, F. (2024). Research on movie box office prediction method based on
Blending model fusion. ICMLC 24: Proceedings of the 2024 16th International Conference on
Machine Learning and Computing. Association for Computing Machinery, New York, NY, USA,
pp. 140-146. URL: https://doi.org/10.1145/3651671.3651686 (12.02.2025).

¥ Velingkar, G., Varadarajan, R., Lanka, S., & Anand, K. (2022). Movie box-office success prediction
using machine learning. 2022 Second International Conference on Power, Control and Comput-
ing Technologies (ICPC2T), Institute of Electrical and Electronics Engineers, Raipur, India, pp. 1-6,
URL: https://doi.org/10.1109/ICPC2T53885.2022.9776798 (12.02.2025).

¥ Xu, Y. (2025). Balancing creativity and automation: The influence of Al on modern film production
and dissemination. arXiv:2504.19275. URL: https://doi.org/10.48550/arXiv.2504.19275 (12.05.2025).
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HoBble HanpaBneHMs BKIOYAOT NpuMeHeHne VIV ang nogaepyKKm clueHa-
PUCTOB B pedheprpoBaHu CLieHapneB™, reHepaLii KOHTEHTa Ha OCHOBE aHanu3a
0T3bI1B0OB (Kumar & Lavanya, 2024) 1 asToMaTr4ecKoli pa3paboTku cLieHapmes (Wang,
2024). NoaobHble TEXHONOT UM y)Ke BHEAPEHbI BEAYLIMMI MEXAYHAPOAHbIMU KOM-
nanusmu (Netflix, 20th Century Fox) ¢ cepeamntbl 2010-x (Chen & Dai, 2022). B poc-
CUICKOM KnHemaTorpade nx NprMeHeHne 0CTaeTcs HefloCTaTOuHbIM, YTO co3aaeT
noTeHwuMan ans pocta GUHAHCOBLIX PE3YNETATOB 3a CHeT «achdeKTa H3Ko M 6asbi».

[epCneKTUBHbIM HanpaBneHneM SBASETCS UCNONb30BaHMe 6ONbLINX A3bl-
KOBbIX Mofienen (LLM) ans aHann3a TeKCTOBbIX AaHHbIX PUABMOB (aHHOTaLM,
NOTNANHOB, TEMaNHOB) C LIeNbI0 MPOTrHO3MPOBaHWS KOMMepYecKoro ycrnexa (Ye et
al., 2024). 3ToT MeToA NO3BONSET NPOBOANTL MHBECTULIMOHHYIO OLIEHKY Ha paH-
HUX CTaausx pa3paboTKM NpoekKTa, elle 10 Havana NpoM3BOACTRa.

MATEPUANBI N METOAbI

VlccnenoBaHye OCHOBAHO Ha KOMOVHMPOBAHHOM MOAXOAE, 0O beANHSIOLLEM
KOMMYECTBEHHbIV 1 Ka4YeCTBEHHbIN aHann3 NpeaenoB pocTa POCCUINCKOro KUHeMa-
Torpada. B kauecTse aMnupuyeckoit 6asbl NCNOIb30BaH AaTaceT, BKIOYAOLMIA
1919 HauWoHanbHbIX KWHOUABMOB, BbILUEALWIMX B MPOKAT B nepuog ¢ 2004 no 2024
rofpl (McKoYas COOPHMKM MyNETHMABMOB, anbMaHaxy 1 nNepesbinycki)®. Bee
(bVHaHCOBbIE MOKa3aTenV NpuBeaeHsl K LeHam 2024 roga ¢ y4eToM MHDASUMN.

OCHOBHble MeTOAbI MCCNe0BaHNS BKTOYAKOT:

«  TPEeHAO0BbI aHaNW3 ANHAMUKN KNOYEBbIX MOKa3aTenen (KonmyecTso
VNbMOB, NoCellaeMocTb, cpeHme c6opbl) 3a 20-NeTHWIA NepUoa;

«  KaTeropuasnbHbIli aHanv3 oKynaemMoCTu NMPOEKTOB C BblaefeHnem
MOPOTrOBbIX 3HAYEHMWIA;

«  OUEHKy 1ccnefoBaHnii U NoaxofoB Ans NPOrHO3MpoBaHus ycrel-
HOCTN (PUNBMOB;

«  MOAENMPOBaHMeE Pa3BUTKS OTPACAY C YYETOM OrPaHNYEHII MO eMKO-
CTW pbIHKa.

> Chitale, M.P, Bindal, U., Rajkumar, R., & Mishra, R. (2024). DiscoGraMS: Enhancing movie
screen-play summarization using movie character-aware discourse graph. arXiv:2410.14666.
URL: https://doi.org/10.48550/arXiv.2410.14666 (12.02.2025).

® Nlowpamkos, A.B. (2025). Tabnua no kKMHOMUABMAM (KONMYECTBO MPOCMOTPOB 1 OIOKET)
3a 2004-2024 rogpl. URL: https://github.com/AntonDozhdikov/movie-box-office-prediction/
blob/main/box_views_04_24.xlsx (12.05.2025). MNpepacTaBneHHble MaTepviansl JOCTYMHbI AN
Hay4YHOro MCMONb30BaHYS NP YCIOBUN CChIIKN HA MCTOYHUK.
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Ha poccuiicKoM KMHOPbIHKe AoKa3aHa 3 MEKTUBHOCTL aHCaMbneBbIx
Mofenel MaWnHHOTO 0ByYeHVs AN NPOrHO3MPOBaHMS MPOKATHBIX Pe3ynsTa-
TOBY, BKMtOYAS MCMONb30BaHME CUHTETUYECKMX AaHHbIX 15 6anaHCMPOBKM Knac-
COB M ONTUMU3MPOBAHHBIX rnepnapameTpoB . iccneqoBaHms nNokasbiBatoT,
4TO NokasaTtenu rUNbMOB MOXHO CYLLECTBEHHO YNYYLIMTb 3a CHET ONTUMM3aLMN
CoCTaBa TBOPYECKOW rPynmbl, BO3PACTHOIO PEVTUHTA, dKaHPOBOIO NMO3ULMOHN-
POBaHWs 1 aTbl BbIXOAa B MpoKaT®.

OnpeaeneHbl KNtoYesble GakTopbl MHBECTULMOHHOIO yCrexa POCCUIACKOTrO
KnHematorpada (Joxankos, 2024a), pazpaboTaHbl METO/bI MOBbILWEHNS TOYHO-
CTV NporHo3oB ([oxankos, 2023) v NpeanoxeHsl HanpaBeHus aanbHenwero
COBEPLIEHCTBOBAHMS rOCYAAPCTBEHHOW NOAUTHKM B chepe KuHeMaTorpada
(Joxamnkos, 2024b). MepcneKkTBHbIM HaNpaBAeHEeM ABASETCA UCMONb30BaHWe
«unpoBoro akcnepTa» AN GOPMUPOBAHMS PbIHOYHbIX (DMHAHCOBbBIX MHCTPY-
MEHTOB, CMOCOBHbIX 06ecneynTb cTabunbHoe pa3suTre oTpacan®.

B HacToslee Bpems pa3pabaTsiBaeTcst METOL NMPOrHO3MPOBaHMS yCrewHo-
CTV PUNBMOB Ha OCHOBE aHanM3a TeKCTOBbIX laHHbIX (AaHHOTALMM UM CUHONCK-
COB, IOMNANHOB, TerNaHoB) ¢ NpuMeHeHreM NLP 1 601bLINX S13bIKOBbIX MOAENEN,
[006yyeHHbIx MeTofioM Low-Rank Adaptation?’. SkcnepumeHTanbHble pesysb-
TaTbl AEMOHCTPMPYIOT BbICOKYIO TOYHOCTH MpOrHo3a (accuracy = 0,93 n ROC_AUC
=0,92)%. 3TOT NOAXOM MNO3BOAUT MPOBOANTL PAHHIOK MHBECTULIMOHHYIO OLEHKY
NPOEKTOB Ha CTaAM¥ CLUeHapPHOW 3as8BKW, @ B COYETAHMM C reHepaTUBHbIMUW MOfe-
NSMU OTKPbIBAET BO3MOXHOCTU 151 CO3faHus CLieHapmneB, COOTBETCTBYHOLIMX
3anpocam Lenesoit ayauTopumn=,

' Nlokamkos, A.B. (2024, 27 mas). [porHo3vpyemM pe3ynsTaThl POCCUIACKOTO KMHOMPOKaTa C Mno-
molbto ML. Xabp. URL: https://habr.com/ru/articles/817471/ (12.05.2025).

® Nlowpamkos, A.B. (2024, 20 mioHs). KuHo, duHaHcel v data science. Xabp. URL: https://habr.
com/ru/articles/823368/ (12.05.2025).

¥ lokamkos, A.B. (2024, 30 aBrycra). TunepnapameTpuyeckas OnTUMU3aLMs MPOKATHbIX
XapaKTepuCcTUK hunbma 1 noabop coctaBa TBOpYECKon rpynnbl. Xabp. URL: https://habr.com/
ru/articles/839872/ (12.05.2025).

2 Nowankos, A.B. (2023, 19 mions). MoryT 11 UHBECTULMM B KuHemaTorpad 6biTb npubbib-
Hee pbiHKa aKuuii 1 cTabunbHee cekTopa obnuraynii? PLUSworld. URL: https://plusworld.ru/
journal/2023/plus-7-2023/mogut-li-investitsii-v-kinematograf-byt-pribylnee-rynka-aktsiy-i-sta-
bilnee-sektora-obligatsiy/ (12.05.2025).

2L Al Agents Handbook. (6.4.). AnanTauums H13Koro paHra (LoRA) gns 60nbwmx s3bIKOBbIX MOfe-
nen: Bceobvemnolee pykooactso. URL: https://www.learn-agents.ru/ru/senior/model-dev/
lora-usecases (12.05.2025).

2 NoxamKos, A.B. (2025). ViccnenoBaHve rotoBuTtest K nybnvikaumm. URL: https://github.com/Anton-
Dozhdikov/AntonDozhdikov/blob/main/Sinema_predictl4attempt_ipynb %22.ipynb (12.05.2025).

% Nloxamkos, A.B. (2025, 9 ntoHs). Xopouwas aesylwka LoRA! A yem e oHa xopouwa? Xabp. URL:
https://habr.com/ru/companies/otus/articles/916810/ (09.06.2025).
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PE3Y/IbTATbI UCCNEQOBAHUSA

OcHoBHas npobaema oKynaeMoCTn MHBECTULMIA 3aK04aeTCs B 1OKasb-
HOCTW POCCUICKOTO KMHOPbIHKA, CN1abo MHTErprMpoBaHHOro B MUPOBOW Aaxe
00 2022 ropa. [Ang 3KOHOMUYECKOW YCTONYMBOCTM OTPaCan HEOBXOAMMbI Mac-
wTabbl, xapaktepHble ana ViHauu, Kutas, CesepHoi AMepuku nnmn EBponeit-
ckoro Coto3a. PecbepeHcHble iaHHble NprBeaeHbl B TabA. 1. Mprumepom «achdexTa
MacwTaba» cayxumn CCCP ¢ ero 77,5 Thica4amu KnMHoycTaHoBoOKk B PCOCP (1970),
4TO 06BAICHSET HOsee BbICOKYIO OKYNaeMoCTb COBETCKUX KAPTUH MO CPaBHEHHO
C COBPEMEHHbIMUN POCCUMCKMMIZ B HALIMOHANbHOM NpoKaTe.

Tabnuua 1*
PedepeHcHble npeaenbl pocTa Ans HauMOHaNbHOTO KMHeMaTorpada
YucneHHocTb OxBart
Konuyectso
AKTYanbHOCTb flaHHbIX | TeppuTopus HaceneHus KUHO3anamu
KWUHO3anos
Tepputopumn X 100.000 yen.
2018 roa EC 40500 448 400 000 9,03
2022 rop CLUA 42000 335000 000 12,54
2023 rop KnTan 80 000 1411750000 5,67
2022 rop, Becb mup 213000 8000 000 000 2,66
2023 rop Poccuns 5868 146 447 427 4,01
Mpepnenbl pocTa Ans HaLMoHanbHOro KrHematorpadda
TeopeTuyecknii npepen | Poccus 13180 9
MpaKTuyeckunii npegen Poccuns 8787 6

* VIHghopmayusi cobpaHa u3 OmMKpPLIMbIX UCMOYHUKOE™.

** Teopemudyeckull npedes KONUYECMa IKPAHOB NPOKAMA C85I3aH C CONOCMABAEHUEM CO CMPAHAMU
Egponel.

“** [Ipakmuyeckull npedes Csi3aH C y8eaudeHuem YUCAa SKPAHO8 NPOKAMA 3a CHEM HOBbIX KU/TbIX KOM-
N/1EKCO8, CO30AHUEM My/IbMUPOPMAMHbIX PA3BAEKAMENbHbIX KOMNIEKCO8 Wa208ol dOCMyNnHOCMu
8 06UWECMBEHHbIX NPOCMPAHCMBAX 20POOCKUX PALIOHO8.

MpaKTUYecKnii NOTEHLMAN POCCUMINCKOTO PhiHKa OrpaHmyeH 9-13 Thica4yamu
KVMHO3a0B NPy TEKYLLEM YPOBHE OKOMO 6 ThICAY. JoNoNHKTEeNbHOE OrpaHuyeHme
€0o3M3aeT A3bIKOBOW Bapbep: PYCCKUM S3bIKOM BNafAeeT Nullb 255 MAH YenoBek™,

% ApTembes, M. (2024, 12 mas). [Mnati v cMoTpu. Kak 3apabaTbiBan COBETCKUIA KiiHeMaTorpad.
Skcnepm. URL: https://expert.ru/obshchestvo/plati-i-smotri/ (12.05.2025).

2 ICTOYHUKM: URL: https://vk.com/wall-34161523_95940; https://www.statista.com/
statistics/260284/number-of-movie-theaters-in-china/; https://www.proficinema.com/
questions-problems/articles/detail. php?ID=281396; https://www.statista.com/statistics/429555/
cinema-screens-in-european-countries/; https://www.zippia.com/advice/largest-movie-
theater-chains/ (12.05.2025).

% [No paHHbIM 1ccnefoBaHns «/HAEKC pycCKoro s3bika B cOBpeMeHHOoM Mupe». URL: https://m.
rusmir.media/2024/12/25/russkiyazik (12.05.2025).
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4TO CYLLECTBEHHO OrpaHnyYMBaeT IKCMOPTHbIN pecypc 6e3 aybnsxa. [laxe pbIHOK
nocTcoBeTcKkow LieHTpanbHoM A31m (80 MAIH YeNoBeK) HefoCTaTo4eH ans AoCTw-
KeHUs HeobXoaMMbIX MoKa3aTenei oxeata. IDMEKTUBHOCTb AyBNsHKa Takke
HMU3Ka: NO AaHHbIM 2024 rofa, MMpPOoBble CHOPbI POCCUINCKOTO KMHO COKPaTUANCH
Ha 1 MAH fonnapos?.

[TPOMEXYTOYHbIM BbIBOL: SKCTEHCUBHbIN NYTb Pa3BUTUS POCCUIACKOTO
KnHemaTorpada Kak caMoCTOSTeNbHOW OTpacau ncyepnaH. Heobxoamm nepe-
XOf, K KA4eCTBEHHbIM M3MEHEHMNSIM: MHOFOKPaTHOW MOHETU3aUWM OfAHON 1 TOM
e NOoKaNbHOW ayauTopum Yepes pasHble KaHanbl U CO3AaHMI0 KONMPOAYKLNIA,
OPVEHTUPOBAHHbIX KaK Ha POCCUIACKMIA PBIHOK, TaK U Ha MeXayHapoaHble cer-
MEHTBI.

Tabnuua 2*
durHaHCOBas UCTOPUSI POCCUINCKOro KMHeMaTorpada 3a ¢ 2004 no 2024 rofbl

OKynaemocTb
Brop)et C6opei B rpokare, YcnewHbix Oonsa
Fop, cdunbma, B npo- B KONnHecTBE | o npokarte Beero yCneLHbIX
MIH py6. Kate, yCcpeaHeHHbIX bunbMoB ¢unbmos bunbmos
MJIH py6. | 6lopxeToB
¢bunbmos

2004 405,2 379,7 0,76 1 10 10,00 %
2005 467,2 620,6 1,45 7 24 29,17%
2006 2949 270,2 1,41 7 47 14,89 %
2007 2442 246,2 0,88 5 65 7,69 %
2008 249 273,1 0,95 6 62 9,68 %
2009 369,1 251 0,64 5 70 7,14 %
2010 3232 292,7 1,32 7 58 12,07 %
2011 326,2 3837 1,59 10 58 17,24 %
2012 246,5 261,5 1,34 15 69 21,74 %
2013 293 371 1,36 7 60 11,67 %
2014 363,4 2139 0,83 11 82 13,41 %
2015 333 186,4 0,76 14 114 12,28%
2016 2823 207,7 0,62 10 103 9,71%
2017 219,1 305,4 1 10 96 10,42 %
2018 146,6 2079 1,36 13 108 12,04 %
2019 182,8 171,8 1,38 16 142 11,27 %
2020 154,1 185,1 2,27 8 84 9,52 %

2 MamuKkoHsiH, O. (2025, 29 sHBaps). C60pbl POCCHICKOTO KMHO 3a Py6exoM ynanu Ha S1 MiH
B 2024 ropy. Forbes. URL: https://www.forbes.ru/forbeslife/529752-sbory-rossijskogo-kino-za-ru-
bezom-upali-na-1-mln-v-2024-godu (12.06.2025).
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OKynaemocTb
Bromxer C6opel B ripokare, YcnewHbix Oons
B Mpo- B KONIMyecTBe Bcero
Fop, cdunbma, B MpokaTe YCMeLHbIX
MAH py6 Kate, YyCpeAHEeHHbIX dunbMoB ¢unbmos bunbMoB
" | MaH py6. | 6l0pKeTOB
bunbmoB
2021 90,7 88,9 0,87 10 146 6,85 %
2022 81,8 66,2 0,77 8 190 4,21%
2023 93,1 157,2 0,96 17 163 10,43 %
2024 1487 181,9 1,22 24 166 14,45 %
B cpegHem
3a 2004-
2024 roppbl | 253,05 253,43 1,13 10 91 12,18 %

*VICmOYHUK: pacyemel a8mopa Ha.0cHoge Galing daHHbIX U3 Peno3umopusl.

** [pumedaHue: NOCKoIbKY OaHHsle no 610dxemam npumepHo 30 % pocculickux Gunsmos cKpelmel
pocculickumu npodocepamu om nybauKayuu, Npu NPONycKax Ucnoe308a10ce MEAUAHHOE 3HAYeHUe
no 6rdxeman, Ymo denaem 803MOXHbIM KAME20PUATbHOE NPOZHO3UPOBAHUE ((husibM OKYNUMCS UU
Hem), Ho 3ampyoHsiem co30aHUE peepeccHbix Modesell NPO2HO3UPOBAHUS NO COOPAM.

C y4eTOM AaHHbIX Tabn. 2 1 NpMBeAEHHOTO HIKe rpaduka (puc. 1) gena-
€TCs1 BbIBOS,: BIOKeTbl 1 COOPbI POCCUMINCKOro KnHemaTorpada yMeHbLWanuch rog
0T roaa: HeyaauHbiMu 66111 2007 1 2008 rofbl ((DMHAHCOBbIV KPU3MC), HO 1 MOCe
2014 rofia HabntofaeTcs OTHETAMBLIN TPEHA Ha YMeHbLUeHWe cpefjHero bopxeTa
C MUHUMYMOM B 2022 ropy.
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Puc. 1. MeguaHHble c60pbl U 610AKETbI POCCUNCKUX KNHO(UAbMOB
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C 2004 ropa Habntogancs yCTOMYMBbLIA TPEHT, Ha MOHVKEHWE, U TONbKO
2023 rog nokasan BO3MOXHOCTb Pa3BopoTa, HO 6e3 yBennYeHus 3puUTenbCKon
ayAUTOPUN (EMKOCTY PbIHKA) 3aKpenenvie Tperaa 3aTpyAHUTENbHO.

MpoaHanv3npyem Apyroin Kputepuii — KoNM4YeCTBO NPOCMOTPOB HaLMO-
HanbHbIX KNHOMDUABMOB (Tabn. 3) 1 BU3yan13aumo TPeHAOB Ha puC. 2.

Tabnuua 3*
[laHHbIE MO NPOCMOTPaM HaLMOHaIbHbIX KWHO(UILMOB
ron Konuuectso MpocmoTpbl CpepgHee KONMYECTBO NPOCMOTPOB
¢unbmoB B KWHOTEaTpax B rog, Ha ofiH UNbM B KWHOTEATpax
2004 10 7693000 769 300
2005 24 28540 800 1189200
2006 47 25444300 541 368
2007 65 31892288 490 651
2008 61 31101040 509 853
2009 70 31716228 453089
2010 58 28793245 496 435
2011 58 34021277 586 574
2012 69 27043 855 391940
2013 60 35922702 598 712
2014 82 30968 767 377668
2015 114 39255078 344 343
2016 103 41332674 401 288
2017 96 60 627 310 631534
2018 108 49943237 462 437
2019 142 57220455 402 961
2020 84 39488 463 470101
2021 146 35544 449 243 455
2022 190 36 029 334 189628
2023 163 77130486 473193
2024 168 81662 802 486 088

*YicmoyHuK: pacdemel asmopa Ha_0CHoee d)GLjﬂG OaHHbIX U3 peno3umopus.
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[laHHble No obLyeMy KOrMuecTBy NPOCMOTPOB HaLMOHaNbHbIX
KMHOUIBMOB 1 CpeaHeMy KoNMYecTBy NPOCMOTPOB MO rogam
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(Obuwwme , MacwTab 1k 100 )

3KCnoHeHUuanbHas (cpefHee KONMYecTBO NPOCMOTPOB Ha HKNbM)

Puc. 2. [laHHble no o6wemy (MacwTabupoBaHHOMY B 1 k 100) KONM4ecTBY
NPOCMOTPOB B KMHOTEATPaX U CPeAHEMY KOJIMYECTBY NPOCMOTPOB Ha (usibM

Mony4YeHHble TPEHAO0BbLIE NMMHUM NOATBEPXKAAIOT TE3MC O CKIOHHOCTH
K «<KaHHMbanm3auumn» ayauTopuu Npu yBENVYEHUM KONMYECTBa KMHOKAPTUH
Ha OrpaHNYeHHOM TOKaNbHOM pbiHKe. TOYKa CMeHbl TpeHAa B (PUHaHCUMPOBaHUK
KrHeMaTorpada Hactynuna 8 2017 rofy: HeCMOTPS Ha POCT A0 HALMOHabHbIX
(b1NbMOB, COKPALLANOCh CpefHee KONMYeCTBO 3pUTENeN Ha Kax(abl MpoeKT. 3Ta
TeHAEHLMs OnacHa TeM, 4TO Kaxablii HOBbIN DUAbM YCUAVBAET BHYTPEHHIO
KOHKYPEHLMIO Ha YMEeHbLAOLWENCs ayauTopuim, OCOBEHHO Y4YMTbIBAs, YTO TeKy-
LW POCT HaLMOHaNbHOro KnHemaTorpada 4acTUyHO 00yCNOBAEH CHINKEHVEM
AONV UHOCTPaHHbIX KapTUH.

AHann3 ganHbix 3a 2004-2024 rofibl BbIgB BTOPYHO OMACHYO TEHAEHLUMIO —
yBeYeHue rmraHTCKuMuM bromKeTamu (CBbilwe 650 MH) C HEM3MEHHO HeraTyB-
HbIMYV pe3ynsTaTamu. EAMHCTBEHHbBIM UCKTOYEHeM cTan duibM «H4ebypallka»
¢ hvHaHcnpoBaHveM B 850 MAH. Hanbonee nepcneKTUBHbIMY NPeaCTaBNStoTCS
cpepHebomKeTHbIe KapTuHbl (200-400 MAH pybneit), cCnocobHbIe OKynaThCs Npw
BbIxOAe Ha 1200-1800 akpaHOB npokara.

TeopeTnyecknin npeaen KonmM4yecTsa aKpaHoB (9-13 ThicaY) MOXET ObiTb
AOCTUTHYT 3a CYET cO3AaHus HEBONbLINX KMHOTeaTpoB (1-2 aKpaHa) B HOBbIX
KUNBIX KOMMIEKCAX 1 06Pa30BaTeNbHbIX YHPEXAEHUNAX, MHTErPUPOBAHHbIX
€ 06U|eCTBEHHbBIMU NPOCTPAHCTBAMM U MPOEKTaMU KPeaTVBHON UHLYCTPUN.
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BTopoe HanpasneHve pelieHus Npobnemsl — Co3aaHue CUCTeMbl NpPor-
HO3MPOBaHWA 3arpy3ky KMHOTeaTpoB? Ha 6a3e MHOroareHTHOro anropuTMa
rnybokoro obyyeHus ¢ nogkpennexHem Tuna MADDPG?. 3TOT anropuTM No3Bo-
NSET KOOPAVHNPOBATbL AENCTBUS AUCTPUOBIOTOPOB U KMHOTEATPabHbIX CeTEl,
MUHUMU3KPYS 3D hEKTbI «<KaHHMBanM3aumm» ayanTopmm 3a cHeT onTUManbHOro
pacnpegeneHuns NpoKaTHbIX AaT.

TpeTbsi COCTaBASAOWAS PeWEeHNs — UHTerpauns KMHONPOKaTa C KpeaTuB-
HbIMM OTpac/siMu Yepes KpoccniathopmMeHHble hpaHWw3bl, No3BoNsOLUME
MHOTOKPATHO MOHETM3MPOBATh KOHTEHT AN LIeNesol ayamtopuu. MobansHsle
mMeanadpaHwm3bl 4EMOHCTPUPYIOT 3DMEKTUBHOCTL MOAENN, TAe OANH KaHan
NPOABWIKEHWNS YCUAMBAET ApYrue, Co3aaBas CuHepreTudieckuii ahdexT.

[ns npriBneYeHns YacTHbIX MHBECTMLMI HeobXoaMMa CUCTeMa NPOrHO3K-
POBAHMS YCMELHOCTX NMPOEKTOB C TOYHOCTLIO A0 90-95 %, Kak 1 cucTemMa noa-
AEPXKKN NMPUHATUS pelleHnii Ha paHHKx 3Tanax (Liao et al, 2022), paspaboTka
peKoMeHaTeNbHbIX CUCTEM 1 KonnabopaTBHOM GpuUAbTpaLmnu KoHTeHTa (Ye et al,
2024) ans cdepbl KUHO, YTO MOXKET JONOAHWUTENLHO YBENNYNTL EMKOCTb PbIHKA
1 BEPHYTb 3pUTenel B KMHOTeaTpbl faxe C y4eTOM UX HapacTatolieln nobsu
K OHMalH-NNaThopMam.

/13 NO3UTUBHbIX YCNIOBYI POCCUIACKOTO KUHOPbBIHKa HEOOXOAMMO OTMETHTb,
4TO Ka4eCTBEHHbIV pa3BneKaTeNbHbl KOHTEHT OCTaeTCs BOCTPeHOBAHHbBIM faxe
B KPU3WCHble TOAbl: B peKopaHbii 2019 rog ycnelHble GunbMbl 4EMOHCTPUPO-
Ba/N 6-KpaTHYIO OKYNaemMocCTb, B KpunsncHble 2009, 2020 1 2022 rofbl ycnewHble
MPOEKTbI TAKKE MOKA3bIBANN NMONOKUTENBHYIO JOXOAHOCTb.

Tabnuua 4*

CpepgHue MeTPUKM 0TOBPaHHBIX YCMELWHbIX B poKaTe hpuabMoB

OKynaemocTb B poKaTe,
Brogxer, C60pbl, MJIH
fop MIH py6 Dy6 MpocMoTpbl | B KOIMYECTBE yCPefHEHHbIX
' 610a)KeTOB (DUIbMOB
2004 588823644 2262773700 |4400000 3,84
2005 273347751 1101712868 2269620 4,70
2006 344670805 [1105573029 2187000 4,38
2007 296 022 348 | 1544460984 3014400 4,54
2008 233621769 |1054751087 1914333 4,02

% Venkataramani, S., Ramesh, A, Sankaran, S.S., Jain, A., & Vijayaraghavan, V. (2019). A dy-
namically adaptive movie occupancy forecasting system with feature optimization. https://doi.
org/10.1109/ICDMW.2019.00118 (12.05.2025).

» Lowe, R, Wu, Y., Tamar, A, Harb, J., Abbeel, P, & Mordatch, I. (2020). Multi-agent actor-crit-
ic for mixed cooperative-competitive environments (v4). arXiv:1706.02275v4. URL: https://doi.
org/10.48550/arXiv.1706.02275 (12.05.2025).
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OKynaemMocTb B poKare,
fop, 5:5‘“%’ C6°pb'éM"H MpocMoTpbl | B KONIMYECTBE YCPEeAHEHHbIX
py pyo. 610a)KeTOB (DUIbMOB

2009 427373674 |1197 888816 2090 000 2,85
2010 359991424 | 1590569 243 2671429 5,23
2011 440332528 1557428760 2 349500 4,29
2012 198968659 | 747966 974 1106200 3,41
2013 354331474 |1640343200 2723857 6,27
2014 237908348 | 759499 860 1363818 3,63
2015 222 446 795 848 462 289 1537786 3,62
2016 371694771 [1063397 226 2016 700 3,02
2017 368424636 |1621602 396 3348700 4,69
2018 233767140 |1191153175 2590692 581
2019 158676673 953614 337 2151563 6,16
2020 300664203 |1104316708 2 840250 4,44
2021 184031 181 682 864 785 1799 600 4,15
2022 67660 734 274739 562 760 875 4,07
2023 171065612 969 419 360 2904071 3,68
2024 408222222 1321634094 3551359 3,31
CpepHune

AaHHble [ 297240304 [1171151069 2361512 4,29

*MIcmoYHUK: pacyemsl asmopa Ha.0cHose (aling OaHHsIX U3 Peno3umopus.

C BbICOKOM TOYHOCTBIO NP OTOOPE KMHOMPOEKTOB, 06 beANHEHHbIX B MHBE-
CTULMOHHBIN NopTdenb, HY HaCTHbI MHBECTOP, HU rOCYAapCcTBO aKTUYecKn
He PUCKYIOT B OTHOLEHWM HEBO3BPaTa CBOMX CPEACTB. Ha BEPOATHOCTL MONY-
YeHUs OTpULATENbHOrO pe3ynsTaTa BAVSIOT TONbKO MaclTabHble «4epHble
nebeau» no Tuny robansHoi naHaemun COVID-19, HaHoCAWME yaap N0 MHOTUM
0TpacnsamM aIKOHOMUKK. OfHaKO Ha ropu3oHTe bonee vyem 5 neT MHBeCTMLMN BCe
paBHO OKynaroTcs. Kak moKa3aHo Ha MCTOPUYECKIMX laHHbIX MpoKaTa (cM. Tabn. 4
1 puc. 3), Aaxke B TEKYLLMX YCIOBMSAX MPOU3BOACTBA PUNBMOB 1 KMHOMPOKaTa
MOXHO CTabubHO HaxoAUTb 7-9 GUNbMOB, KOTOPbIE MPUHECYT 2,5-KpaTHYO
OKyMaeMoCTb MO MPON3BOACTBEHHOMY BIOMKETY U U3 HUX 2-3 PUAbMa, KOTOpPbIe
MMeloT MoKa3aTesb OKynaeMocTu B 5 1 6onee NPOU3BOACTBEHHbIX OIOAKETOB.
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Tabnuua 5*

CBopfHas uHdOpMaLms No okynaemocTu ¢uabmoB ¢ 2004 no mMaii 2024 ropa

(BKAOUUTENBHO)
OKynaemocTb
Konuyectso | Konnyectso
B MpoKare,
Konuyecteo ¢unbmoB ¢unbmoB
B KOJIN4ecTBe
¢dunbmoB KonuyectBo | co c6opamu | co c6opammu
yCpefHEeHHbIX
lop, C U3BeCT- ¢bunbmos 6onblue 6onblue 4,99
HbiM 6t0f- GlopxeTos dpune- Brog 2,49 ycpep- | ycpepHeH-
MOB (gns ¢punb- ’
>KeToM HeHHOTo Horo
MOB C U3BECTHbIM
6rop)KeTa 6opKeTa
6rogKeToM)
2004 10 0,76 10 1 0
2005 24 1,45 24 4 2
2006 33 141 47 4 2
2007 44 0,88 65 4 1
2008 44 0,95 62 5 2
2009 43 0,64 70 4 0
2010 37 1,32 58 6 3
2011 38 1,59 58 7 3
2012 48 1,34 69 9 2
2013 47 1,36 60 6 3
2014 4 0,83 82 9 2
2015 99 0,76 114 13 2
2016 89 0,62 103 7 0
2017 72 1,00 96 7 4
2018 78 1,36 108 9 4
2019 91 1,38 142 14 7
2020 53 2,27 84 7 2
2021 71 0,87 146 9 3
2022 94 0,77 190 8 2
2023 87 0,95 163 9 2
2024
nomam o7 121 57 4 1
BKJIIOYU-
TenbHO
Obwwid |3 1,08 1808 146 47
uTor

“MemoyHuK: pacdemsl asmopa Ha oCHoee qba&ﬂa OaHHbIX U3 penosumopus.
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KonnuecTBo kpaliHe ycnewwHbIX B Npokate usibMoB no
rogam
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KonuuecTteo punbmos co cGopanmm Gonblue 2,49 Glogketa

= KonnyecTteo chunbmoB B ro co cGopamm Gonble 4,99 GlogkeTa

Puc. 3. luHaMuKa BbIXOAA KpaiiHe YCreLHbIX B NPOKaTe KNHOMUIbMOB Mo rogam

Tekyllee rocygapcTBeHHoe GrHaHCpoBaHe NPON3BOACTBA POCCUI-
CKMX KUHOKapTUH 3a 2022-2025 rof npeacTaBnseTcs AOCTaTOuHbIM (CM. Tabn. 6).
INo aKTyanbHOMY MCCNeA0BaHNIO ATEHTCTBa CTpaTermyeckux MHULMaTuB™, Bknag
nHAyCcTpun «KnHo 1 cepunansi» coctasnset 0,11 % BBIM, obecneynBas 3aHATOCTb
6onee 45 Thic. Yen. Banosas fobaBneHHas CTOMMOCTb MHAYCTPUM OLEHMBAETCS
B 187,6 Mnpga pyo.

OCHOBHOW BOMPOC — 3TO 3PMEKTVBHOCTb MCMOMb30BAHUS BbiAENSAEMbIX
AEHEXHbIX CPEACTB W Hannyvie MpOeKTOB, KOTOPbLIE AaXe TEOPETUYECKN HE MOTYT
OKYMUTBCS B POCCUACKIMX YCTIOBUSAX, HO MPOAOMKAIOT CO3/1aBaThCs.

/IMEHHO BBICOKOPMCKOBbIE KPYMHOOIOAKETHBIE MPOEKTLI MOAYYaAIOT 3Ha-
YUTENbHYIO rOCYAapCTBEHHYIO noaaepxKy. PoHA KMHO B 2025 roay nogaepan
15 GUNbMOB OT CTYAUN-NNAEPOB, KOTOPLIE CYyOBEKTUBHbBIM 3KCMEPTHLIM MyTEM
6NV ONpefeneHsl Kak noTeHuansHble brokbacTeps™.

¥ AreHTCTBO CTpaTernyeckmx uHuUmaTtue. (2025, ™MapT). COCTOSHME UK NepCneKTVBb
pasBUTUS WHAYCTPUM «KMHO U cepuanbl». URL: https://cinemaplex.ru/wp-content/up-
loads/2025/04/250319_kino_i_serialy.pdf (12.05.2025)

3 MNpoduCrHema. (2024, 7 mas). POHA KMHO MOALEPKWT NPOU3BOACTBO 15 UABMOB CTY-
avin-nupgepos. URL: https://www.proficinema.com/news/detail.php?ID=394905 (12.05.2025)
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Tabnuua 6*
NcTOYHVKM PMHAHCMPOBaHUSA HaLMOHaNbHOIO KMHeMaTorpada (2022-2025)

NCTOYHMK 2022 2023 2024 2025 (nnaH)
DoHfA KMHO 7,6 MApg, 7,6 Mpa 9,4 Mnpg, 10,2 mnpg
MWHKYNETYpbI 4,0 Mnpp 4,0 Mnpg, 4,027 Mnpp, 4,192 mnpa
WHCTUTYT passuTtus nHtepHeta | 12,0 mapa | 18,0 vnpa | 17,992 mnpg | 25,335 mMnpa

* YiemoyHuKku™

Bcnen 3a akcneptamu ACK 0TMETUM HEOBXOAMMOCTb ONTUMM3aLIMN 3aTpaT
Ha co3faHune KOHTEHTa (C aKUEeHTOM MMEHHO Ha cpeHWi BIoXeT, a He bnokba-
CTEPbI) U COBEPLWIEHCTBOBAHWE MEP FOCMOAAEPHKKN.

[ns npeofoneHns 0ObeKTUBHbBIX OrPaHUYEHNIA U NpeaenoB pocTa Halw-
OHa/bHOTO KMHemaTorpada v peanvsaumn Lene rocyaapcTBEHHON NOANTUKN
B chepe KvHemaTorpada U CUCTEMHOTO MPUBAEYEHUS YACTHBIX MHBECTULNIA
BO3MOXEH aKLEHT Ha CO3[aHNN MHBECTULIMOHHbIX NopTdenelt, paccunTaHHbIX
Ha rOpPM30HT MHBECTULMI Ha CPOK OT 5 NeT 1 bonee, Nnpeanonaratollyx cosaaHmne
A0 100-150 NPOEKTOB, YaCTb 13 KOTOPbIX CBOAUTCS B 5-7 r10banbHbIX hpaHLLIn3.
BbiBOA CieNaH Ha OCHOBaHWK aHanM3a nybanyHbIX OTYETOB KOMMaHui Lionsgate
studios holding corp®, HASBRO*, Paramount Global®*, Warner Bros®, 8 KoTopbIx
avBepcrduKaLns, 4ONTOCPOYHOE NNaHMPOBaHWE U YHET aKTyasbHbIX TPEHAOB,
KauyeCTBEHHOW aHaNUTMKX NpoKaTa NPeacTaBasioTCs ayauTopamu Hanbonee
AeViCTBEHHbIMU MEpaMU.

Tako Noaxod NO3BOAUT MOMYYUTH AOMOAHUTENBHO, MOMUMO CYLIECTBY-
oLMX, He MeHee 15-20 MONHOCTbI OKyMNatoWMXCs B MpoKaTe GUAbMOB B rOA,

32 InTrpyemble UCTOYHMKN MO (UHAHCOBBIM AaHHbIM Y MPOrHO3aM:

+ WHTepdakc. (2024, 30 ceHTAOps). Ha kynsTypy v KnHo B 2025 . 13 BromKeTa NNaHnpyoT Ha-
npaswTb 6onee 230 Mnpg py6. URL: https://www.interfax.ru/culture/984452 (12.06.2025).

+ lpoduCrHema. (2024, 1 okTsbps). B 2025 rogy rocnofaepxKa poccuincKoro KUHOMPoV3Boa-
cTBa MOXeT ObITh yBenuyera. URL: https://www.proficinema.com/news/detail.php?ID=404959
(12.06.2025).

+ KyBwnHoB, W. (2024, 21 Hosi6ps). focnoafepka KMHOMPOW3BOACTBA OyaeT yBenuveHa
B 2025 ropay. blonneTterb kKMHonpokaTtynka. URL: https://www.kinometro.ru/news/show/name/
gosfinansirovaniekino_budget 21112024 (12.06.2025).

FMybnnyHbI oT4eT komnaHuy Lionsgate 3a durHaHcosbiv roa. URL: https://www.sec.gov/Ar-
chives/edgar/data/2052959/000119312525060956/d831991ds1.htm (12.05.2025).

#MybnnyHbIi oT4eT komnanun HASBRO 3a duriHaHcosbiin rog. URL: https://www.sec.gov/Ar-
chives/edgar/data/46080/000004608025000069/has-20250330.htm (12.05.2025).

* TybnnyHbI 0TYeT KoMnaHmn Paramount 3a drHaHcoBbI rog. URL: https://www.sec.gov/Ar-
chives/edgar/data/813828/000081382825000005/para-20241231.htm (12.05.2025).

* MybnnyHbIi oT4eT KoMnanuy Warner Bros. 3a dviHaHcoBbiih rog. URL: https://www.sec.gov/
Archives/edgar/data/1437107/000143710725000031/wbd-20241231.htm (12.05.2025).
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He cymTas Apyrux HanpasneHunii MOHeTU3aLUMmM Yepes KPoCC-ANCTPUBYLIMIO KOH-
TEeHTa, COMyTCTBYIOLLYIO A0DaBAEHHYIO CTOMMOCTb B MPOAYKTaX 1 yCayrax Kpea-
TUBHBIX VIHAYCTPUA.

OBCY)XXAEHUE

HecMOTps Ha pa3Hble MEeTOAVKM OLEHKW, BbIBObl aBTOPa COBMNafatoT
C pe3ynbTaTamu 1pyroro UccnefoBaHns®’, NoCBsLIEHHOro BONPOCaM HeBbICo-
KoM 3 (DeKTUBHOCTI rOCYAAaPCTBEHHOM NOAAEPKKA HAUMOHANBHOMO KMHEMaTo-
rpaca B Tekywmin neproa. Kpmanc KavyecTBa KOHTEHTa, PUHaHcoBas Headhek-
TUBHOCTb M HEafEeKBaTHbIA «Pa3roH» LEH Ha KMHOMNPOW3BOACTBO OTMeYaeTcs
Takke B nccnenoBaHnm «KuHonoucka»®. MocnegHee KOCBEHHO NOATBEPKAAETCS
POCTOM BbIpYYKYM 3a 2024 rofi OCHOBHbIX KMHOMPOU3BOAUTENEN* C BEPOSTHbIM
ero oxnaxaeHnem B nocieaytouine Nnepruoasbl.

AHann3 faHHbIx 3a 2004-2024 rofbl BeISBUA CefyroLiMe KItYeBble Npo-
bnembi:

1. TMpobnema «kaHHMbanM3auum» ayauTopum: HECMOTPS Ha 0OWMIA POCT
KOMM4ecTBa NPOCMOTPOB HaLMOHaNbHbBIX KUHOMWIBMOB Gnarofaps
yBeNMYEeHWIO UX 0NV B NpOKaTe, CpeaHne NpoCcMoTPbl Ha DuibM
nafatoT. ITO CBMAETENLCTBYET Kak 06 OTCYTCTBMM Nporpecca B Kaye-
CTBE CO3/1aBaeMOro KOHTEHTa, Tak 1 O TOM, YTO AOCTUTHYT npeaen
EMKOCTV MO LUeNeBoin ayanTopuu.

2. ®uvHaHCoBas yCnewHoCTs: B 2024 rogy ToNbko 0Ko/0 20 % poCCcuiicKimx
VNbMOB, NoaAePKaHHbIX POHAOM KUHO, onpaBaanu cebs B nNpo-
KaTe. [lons BCex HaUMOHanbHbIX (DUIBMOB C OKyNaemMocTblo (bonee
2,5) coctaBnsieT meHee 10 %, a HGUIBMOB C BbICOKOM OKyMaeMoCTbio
(cBblWwe 5) — He 6onee 3-5%.

3" Be3sybukos, A. (2025, 18 aBrycra). Yoouka 1 pbiba: Hackonbko 3hdeKTVBHA rocnoaaep-
Ka poccuiickoro kuHonpowssofcTtea. [IpoguCuHema. URL: https://www.proficinema.com/
questions-problems/articles/detail.php?ID=429648 (30.08.2025).

* lBaHoBa, B., MupoHoB, ®. (2025, 29 Mas). KT0, KaK ¥ CKOMbKO: NOCYMTANN BCE BIOXEHUS
rocyfapcTaa B KMHO 1 cepuansl B 2025 rogy. KuHonouck. URL: https://www.kinopoisk.ru/media/
article/4011265/ (30.08.2025).

* HOpacoBa, H0. (2025, 28 anpens). [loxoa Npoao/mKaeTcs. Bbipyyka KUHONPON3BOACTBEHHbIX
CTyanii pacTeT, HO MeaneHHee. KommepcaHmds. URL: https://www.kommersant.ru/doc/7691765
(30.08.2025).
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3. OrpaHuyYeHHas eMKOCTb pPbiHKa: aHan13 NoKasbiBaeT, YTO Tekyllas
E€MKOCTb POCCUICKOTO KMHOPbIHKA OrpaHunyeHa 125 MAH NoTeH-
LManbHbIX 3pUTenel 1 6 ThiC. 3KPaHOB MpPOKaTa, YTO 3HAYUTENbHO
HVDKE YPOBHS, HEOBXOAMMOTO ANS YCTOMYMBOIO MYHKLMOHMPOBAHNSA
oTpacnu (450-500 MnH 3puTenelt n 35-40 ThiC. 3KpaHOB) NpuU Tpaau-
LIMOHHOM 3KCTEHCMBHOM MOAXOAE.

MpeanoyeHHbI HaMU MHTEHCUBHBIV NOAXOM pelwaeT Npobnemy orpaHu-
YeHHOI eMKOCTM POCCUIACKOTO KUHOPbBIHKA Yepe3 HECKOBbKO B3aMMOLONOMHS-
IOLLMX APYT APYra MexXaHV3MOB:

«  (OpMMpOBaHME MHBECTULMOHHbIX NOpTdeneii Ansa ansepcuburKaLmm
PVICKOB W NOBbIWEHNSA 06Liel peHTabenbHOCTH, BHEAPEHWS PbIHOY-
HbIX 11 OVIPXEBBIX MEXaHV3MOB (PUHAHCMPOBaHMS;

«  BHeapeHue cuctem U ons NporHo3npoBaHuMs KOMMEPYECKOro ycrnexa
(DUIBMOB M ONTUMMU3ALMM TBOPYECKMX 1 MPOKATHbBIX PELIeHWI, s
Hanbonee aPEKTVBHON NOCTAHOBKM W pacnpefeneHns KapTuH
B MpoKare;

«  pasBuTHeE KpoccnnathopmMeHHbix hpaHLLIK3 A5 MHOTOKPATHOM MOHe-
TV3aUMM KOHTEHTA Ha OrPaHMYeHHOW ayanTopwn.

MNopTdensHoe GUHaHCKMpoOBaHKe NpeofoneBaeT NpobaeMy BbICOKOW
PVICKOBAHHOCTW OTAE/bHbIX MPOEKTOB, XapaKTePHY AN KUHOUHAYCTPUN.
B oT/muvie OT TeKyLeh NPaKTViKy, TAe TOCMOAAepKa PacnpefensieTcs no oTae/b-
HbIM NpoeKTam 6e3 yyeTa Ux B3avMOo0MNONHAeMOCTI, Co3aaHmne anepcubuum-
POBaHHbIX NOpThenein No3BONAET CrNAAUTL KonebaHus [OXOA0B 1 obecnedunTb
CTabubHY OKYNaeMoCTb B JONTOCPOYHON NEPCreKTUBe.

[py TOYHOCTM NPOrHO3MPOBAHMWA YCMEWHOCTN NMPOEKTOB Ha YPOBHE
90-95 %, 4TO AOCTMXKMMO C MOMOLLbIO COBPEMEHHbIX METOAO0B MalWWHHOMO 06y-
YEHUS, MOXKHO 0becnevnTb CTabuabHY OKYyNaeMocTb He MeHee 25-30 % npo-
1N3BOAMMbIX (DUNBMOB, YTO CYLIECTBEHHO Bblle TEKYLLIMX NOKa3aTenen. Takke
BMOJHE PeanncTYHO NMOBbLICUTb OKYNaeMoCTb GUNbMOB, NOAAEPKAHHbIX POH-
[OM KI1HO, B TpoKaTe 10 50 % (BMecTo Tekyuimx 20 %).

Kpocc-mMeaniiHble hpaHLwmn3bl NO3BONSOT MHOTOKPATHO MOHETU3MPOBATS
LeNeByto ayAMTOpUIo, PeoaoneBast orpaHuiYeHns OHOKPATHOW MOHeT13aLMK
Yepes KMHOMPOKaT. ITOT NOAXO OCOOEHHO BAXEH A/1s1 POCCUIACKOTO KOHTEKCTA,
I€ IKCTOPTHbBIE BO3MOXHOCTM OrpaHuyeHbi.

HecMoTpst Ha NepCnekTUBHOCTb NPEANOKEHHOIO NOAX0Aa, HeobxoanMOo
YYUTBIBATb €70 OrPaHmnyeHus.

3asucumocms om kavyecmea daHHbIX: 3POEKTUBHOCTb MPOrHO3MPOBaHMS
C NOMOLWbHO % HaMpsaMyto 3aBNCUT OT Ka4eCTBa VM MOJSIHOTbI BXOAHbIX AaHHbIX.
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B poccuiickom KoHTeKcTe okono 30 % AaHHbIX O BHOKETAX CKPbITO MPOAoCe-
pamu, 4TO CHVKAET TOYHOCTb NMPOTrHO30B. VICKaXeHHble, HeMoHbIe AaHHbIe
CYLLEeCTBEHHO CHWKAKOT TOYHOCTb ML-MeTOLO0B.

BpemeHHble nazu: BHepfpeHne nopTdenbHoro brHaHCMpPOBaHUS
1 Kpocc-MeaniiHbix hpaHLin3 TpebyeT BpemeHu Ha hopmMupoBaHme Heobxoam-
MOW MHMPACTPYKTYPbI U M3MEHEHWe BU3HeC-NPaKTUK TaK e, Kak 1 pa3BuTmne
PbIHKa aKLMiA 1 0banraumii Ha KMHOMPOEKTbI.

Feononumu4eckue 02PAHU4YeHUA: CaHKLIMOHHOE laBneHne 1 orpaHuye-
HVA B MEXAYHAapOAHOM COTpyAHNYeCTBe CO3A4at0T AOMNONHUTE/IbHbIE 6apbepb|
014 9KCNOPTa KOHTEHTa 1 NpnBAevYeHnsa MHOCTPaHHbIX I/IHBeCTI/ILI'I/II;I.

KynemypHele 0co6eHHOCMU: HEKOTOPbIM 3/1eMEHTaM MpeaoKeHHOro
peleHus (Kpocc-MeauiiHble paHLLM3bl) HeobxoarMa afanTaLys K POCCUACKIM
KYNETYPHBIM ¥ MOTPEOUTENBCKUM OCOBEHHOCTSAM.

Vipes nopTdenbHoro GuHaHCYPOBaHUS NEPEKNMKAETCS C OOLLENPUHSATOM
NPaKTVKOW rONNMBYACKMX U MUPOBBIX KWHOCTYAWIA, HO afanTnpoBaHa K bonee
CKPOMHbIM MaclTabam pOCCUIACKOTO pbiHKa — MopTdent fomkeH GopMmpo-
BaTbCs Ha YPOBHE roCYAapCTBEHHOTO areHTa, CaMmoperympyemoi opraHnsaLn
WAV OTAENBHOIO YaCTHOIO KMHOMOHAA.

Vicnonb3oBaHwe VW ans nporHo3vpoBaHus aHanornyHo noaxoaam Netflix
1 APYrUX CTPUMUHIOBbIX CEPBUCOB, HO CDOKYCMPOBAHO Ha CreurdrKe pOCCuit-
CKOro KMHonpokata. CTpaTterns Kpocc-mMeaniiHbIX GpaHLWmn3 TaKke 3auMCTBO-
BaHa 13 OMbiTa KPYMHbIX MeXAYHAPOAHbIX (paHLIN3.

B oTnnume oT 3anagHbix Mofenen, Ans Poccumn KpaiiHe akTyaneH akueHT
Ha CO3AaHMM YCTOMYMBOM NOKaNbHOW 3KOCMCTEMbI, CMOCOBHOW (DYHKLMOHNPO-
BaTb [jaXe Npu OrpaHUYeHHOW UHTerpaunmn B rnobanbHele pbiHKKU. CTpaTeru-
Yeckas posb UCKYCCTBEHHOTO MHTENeKTa B pacyeTe NpuopuTETOB, NPeAenos,
HanpaBNeHWIn Pa3BUTUS 1 PUCKOB B chepe KMHO B OCHOBHOM 3aK/ioyaeTcs
B TOM, 4TODBbI MOMOYb KMHOMPOU3IBOAMUTENSAM W BCEM UTPOKAM PbIHKA NPUHM-
MaTb «bonee pasymHble peweHns» (Sanders, 2019). B 3Tux ycnoBumsx nokasa-
Tenb rofoBoOro pocta nHAycTpumn 6onee 7-10% B rof NpeacTaBAseTCs BNOAHe
AOCTUKVIMBIM.

MpaKTnyeckas peanv3auuns pesynbraToB UCCNeoBaHNs npeanonaraet
Co3paHVe NPeAVKTUBHOM aHaNUTUYECKOM CUCTEMBI /151 0THOpa KUHOMPOEKTOB
1 MOENM COlEPKATENBHOIO CKOPUHIa M OLLEHKM KMHOMPOEKTOB (BKtOYas Npo-
€KTbl CLIEHAPUCTOB-HOBMYKOB) Ha Ha3e 1000YHEHHO S3bIKOBOW MOAENN — KaK
ans cchep rocyaapcTBEHHOrO, Tak 1 YaCTHOrO PUHAHCUPOBaHMS.

BTopoe HanpaBneHve BHeApeHus — GopMUpoBaHKe ONr0CPOYHON CTpa-
Ternv pasBUTHS KpeaTUBHbBIX MHAYCTPUN C UHTErpaLMelt KoHTeHTa Yepes cdepy
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KVHO, (hOpMYMpOBaHHe rocyaapCcTBeHHON NOAUTUKN NOAAEPHKKI HALMOHANBHOTO
KOHTEHTa.

TpeTbe npuknagHoe HanpasneHvie — GOPMYPOBaHME YaCTHOTO KMHO-
hoHAa, cobupatoLero MHBECTULMOHHbI NOPTdeNb KUHOMPOEKTOB.

BbiBOAbI

MiccnepoBaHvie 4aCTVYHO 3aKpbiBaeT CyLlecTByoUmniA npoben B obnacty
3KOHOMMKM KMHO, CBA3@HHbIM C OTCYTCTBMEM CUCTEMHOIO NMOAXoAa K ynpasne-
HVIt0 NOPThENEM KUHOMPOEKTOB B YCOBUSIX OFPAHVYEHHOTO TOKaNbHOMO PbIHKA.
[laxe Npy OrpaHUYEHHOM eMKOCTI BHYTPEHHEro pbiHKa NpeacTasaseTcs pea-
NMCTUYHBIM CO3aHMe YCTOMYMBOM 3KOHOMUYECKON Mofeny KnHemaTorpada
yepes nopTtdenbHyto AnBepcnduKaLmio pyckos, oTbop v ycoBepLIeHCTBOBa-
HVE MPOEKTOB MPY NOMOLLIM NCKYCCTBEHHOIO MHTENNEKTa, COCPeOTOYEHHOCTb
Ha cpeHebMKETHBIX KapTUHaX, MyHOKYH MHTErpaLvio C MPOeKTaMu KpeaTns-
HOW OTPAC/IN 1 MHOFOKPATHYIO MOHETM3aLMIO Yepe3 KpoCc-Meamna.

[ns peanv3auymn NpeanoxeHHOro noaxoaa HeooXoAMMbl MepbI Mo aHaso-
TV C Mepamut NOAAEPIHKKU cepbl I T 1 TYPUCTUHECKON MHAYCTPUN:

«  CO30aHve NbIOTHOTO Ha/lOrOBOTO PEXIMa C HYNEeBOW CTaBKOW Hanora
Ha NpubbINe;

«  3anycK CTpaxoBOro hoH1a PUCKOB KMHOMPOW3BOACTBA C roCyaap-
CTBEHHbIM CODUHAHCUPOBAHMEM,;

«  BHeapeHue cucTembl cybdenepansbHbix MPOEKTHbIX 06AMraLmnin B pam-
Kax KOMMNEKCHOro HauMoHanbHOro npoekta «KMHO 1 KpeaTrBHas
IKOHOMMKEY;

«  pa3paboTka NonpaBoK B Hanorosbil 1 BIOAKETHbIN KOAEKCH A5 BBeE-
[EHWS HANOroBOTO 3a4€eTa MHBECTULINIA U MPU PEMHBECTUPOBaHUY;

. M3MeHeHVe NOAXOA0B K pacnpefeneHunto CpefcTB rocyAapcTBeHHON
noaaepxkn (Moaens «50:30:20» — NPoV3BOACTBO, MAPKETWHT, MPOKaT).

Ha npakTurke poccuiicKme rocyfapcTBeHHbIE U YaCcTHble Kopnopaumun,
(bVHaHCUPYIOLLME KMHOMPOEKTbI, 4O/MKHBI MONYYaTh UHBECTULMOHHbIV BblYET
£0 100 % 3aTpaT No yCTaHOBNEHHbIM FOCYAAPCTBEHHbIM PErYATOPAM IMMUTAM.
Tatoke HeoOxoAVMa pa3paboTka 3aKOHOAATENbHBIX OCHOB /19 CO3AaHUs PbiHKa
KMHO-00MMraumii n knHo-ETF Ha MOCKOBCKOW BUpie. Hy)KHbl NpeanoxeHus
1 MOMpaBKW B 4eNCTBYIOWME HOPMaTVBHbBIE aKTbl MO 0OeCneYeHuto YCI0BIiA
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AKLMOHMPOBAHNS COBPEMEHHbIX NPOV3BOAMTENEN 1 ANCTPUOBIOTEPOB KUHO
1 MHOTO LUMPOBOTro KOHTeHTa. TpebyeTcs BHepeHe MexaHi3Ma KoMmeHcaLmm
4acCT¥ 3aTpaT Ha pa3melleHyie akLUWii U 0banraunin Ans NPoV3BoANTENE N ANC-
TpMHbLIOTEPOB KMHOKOHTEHTA. Heobxoammo cybcuamnpoBaHme MmoaepHn3aumm
KMHO3a/10B 1 UX MHTErpaLvm B CUCTEMY KPeaTUBHbIX MHAYCTPUI Yepes cuctemy
FPaHTOB W /IbFOTHbIX 3aAMOB. AKTYasibHO CO3faHyie CneumanbHbiX Mporpamm nog-
AEPXKM IKCNOPTa POCCUICKOTO KOHTEHTa, BKIOYAsh FPaHTbl Ha NMPOABMIKEHVE
1 y4acTrie B MeXayHapoaHbIX hecTnsansx.

OcTatoTcs BONpocsl, Tpebytolime aanbHenwmx nccneaoBanmii:

. BAVISHME N3MEHEHWI U KPAaTKOCPOYHbIX TPDEH0B B MOTPeOUTENbCKIX
NpeanoyTeHusx;

«  ONTUManbHas CTPYKTYpa MHBECTULMOHHbIX NopTdenel;
«  [ONrOCPOYHbIe 3PMEKTbI OT BHEAPEHVIS NMPENIOKEHHbIX MEp;

«  BO3MOXHOCTW MHTerpaLmm poCCUCKOro KnuHemMaTorpada B Mexay-
HapOAHbIE PbIHKN.

MepcnekTVBbI pa3paboToK CBA3aHbI C yrnybaeHneM aHanmsa ahpekTMeHo-
CTV NPeANOXEHHbIX PeleHI, pa3paboTKo METOAVK aaanTaLmn Kpocc-Meamii-
HbIX CTPATErMi K POCCUINCKIM YCNOBUSM U M3YyHeHreM BO3IMOXHOCTe! pacluvpe-
HWS 3KCMOPTHOTO NOTEHLIMANa POCCUIMCKOrO KWHOKOHTEHTa Yepes KoMpoayKLMto
M afanTalyio KOHTEeHTa.
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