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THE IMAGE OF THE DIGITAL FUTURE:
FORMATION IN MEDIA SPACE

AND REPRESENTATION

IN THE PUBLIC CONSCIOUSNESS

Abstract. In a turbulent society, the identification of perceptions of the future
is a crucial component for decision-making. As digital transformation deepens,
the image of the digital future, encompassing expectations, assumptions, and
perceptions about individual, societal, and state development in the era of
digitalization across various aspects of life and production, assumes a paramount
role in this process. Its dissemination in media space plays a pivotal role in
shaping citizens’ future outlook and can significantly influence their perception of
the world and subsequent actions.

This study aims to explore the relationship between the formation of the
digital future image in media space and its representation within the public
consciousness. The authors conducted a comparative analysis of the saturation
of digital society markers in media space and the public’s level of knowledge
about digital technologies. Additionally, they assessed the tone of media texts
containing digital future markers and examined their reception among the
population. Furthermore, the key stakeholders of digital transformation and
agents of influence in the presentation of the digital future were identified, along
with the primary recipients and mediators of the prosocial image of the digital
future. The study also investigated the media tools employed to disseminate the
digital future image. Based on their findings, the authors present an overarching
conclusion emphasizing the necessity of developing a vision of the digital future
as an integral part of state policy to support the digital development of Russian
society.

Keywords: future image, image of the digital future, media space, media
image, traditional mass media, social media, digital transformation, public
consciousness, vision of the digital future
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3oT0B B.B., KoHcoH TP, BonoaeHkos C.B., lybaHoB A.B. 06pa3 undpoBoro
6yayuiero: hopMypoBaHve B MeaManpoCTpaHCTBe W penpeseHTauus B 0b6-
LIeCTBEHHOM CO3HaHuK // Hayka TeneBuaeHns. 2023. 19 (4). C. 63-115. DOI:
https://doi.org/10.30628/1994-9529-2023-19.4-63-115. EDN: ZSCMVM

Obpa3 UunbpoBOro byayLLero:
(hopMMpPOBaHME B MeaNanpoCTpaHCTBe
V penpe3eHTaums

B 0OLWECTBEHHOM CO3HaHUK

AHHOTaums. Mpu TypOyneHTHOCTM obLlecTBa BbisiBNEHVE NPeAcTaBNeHUA O
ByayLiem SBNSETCS BKHbBIM KOMMOHEHTOM 151 NPUHATUSA pelleHuid. C yrnybne-
HueM uMdpoBOW TpaHchopMaLMm BeyLLYO POSb B 3TOM NpoLecce HaynHaeT
nrpath 0bpas UMb poBoro HbyayLLero, KOTOPbIA NpeacTaBnseT coboi KOMNEKC
OXWAAHWIA, NPEANONOKEHUIA U NPeACTaBNEHNIA O Pa3BUTUM YenoBeka, obLle-
CTBa ¥ rOCYAaPCTBa B YCNOBYMSAX UMDPOBM3aLMM PasanyHbIX cdhep xusHeges-
TeNbHOCTY ¥ NPOM3BOACTBA. Ero TpaHCAALMS B MEAMaNPOCTPAHCTBE HaYMHaeT
UrpaTh KNto4eByto posib B HOPMUPOBAHUM NPe[CTaBAEHNI rpaxaaH o bygyLiem
11 MOXET OKa3blBaTb 3HAYUTENbHOE BUSHME Ha UX BOCTIPUATUE MUPa U WX Aeli-
cTBus. Llenb gaHHoW paboThl 3aK104aeTCs B PACKPLITUM B3aNMOCBS3M MEXY
thopmmnpoBaHveM obpasa UMPPoBOro byayuiero B MeAManpoCcTpaHCTBe 1 ero
penpeseHTalmell B 06LLECTBEHHOM CO3HAHMW. B paMKax UCCnegoBaHus aBTo-
bl COMOCTABWAM HACLILLEHHOCTb MEAMANPOCTPAHCTBA MapKkepaMu LM POBOro
06LLEeCTBa C YPOBHEM 3HaHWS HaceNeHrs O LMDPOBbIX TEXHONOTHAX; OLEHWAN
TOHaNbHOCTb MEeMATEKCTOB, COAEPXalix MapKepsl LndpoBoro byayuiero, 1
VX BOCNPUSTHE HAaceNEHWEM; BbISIBUAM OCHOBHbIE 3aMHTEPECOBAHHbIE CTOPOHbI
undpoBoii TpaHCHOPMaLMK 1 areHTOB BAUSIHIS Ha NPOLIECC Npe3eHTauum umd-
POBOTO BYAYLLEND, a TAKKE KNKYEBbIX PELIMMMEHTOB U MeAVaTOPOB penpe3eHTa-
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UMM nNpocoumanbHoro obpasa LUmMdpoBoro byayLlero; onpeaentan MeguiHble
MHCTPYMEHTbI TpaHCAsUMKn obpasa LnbpoBoro dyayliero. ABTOpbI NPUXOAAT K
06061atoLemMy BbIBOAY O HEOBXOAMMOCTM pa3paboTkn BUAEHWS U1dpoBoro
6yayliero B pamkax NpOBOAMMOW roCyAapCTBEHHOW MOAUTVKA MO NOAAEPHKKN
LUMGPOBOro Pa3BUTHS POCCUMINCKOrO 0bLLecTBa.

KnioueBble cnoBa: o6pas byayulero, obpas umdposoro byayuiero, Meamanpo-
CTPaHCTBO, MeaMaobpas, TPafuLMOHHbIE MaccMmefima, couuanbHble Meaua,
undposas TpaHchopMalms, 0bLIEeCTBEHHOE CO3HaHKe, BUAEHNE LndpoBoro
6yaywero

BnarogapHoCTU: VCCNefoBaHMe BbINMOAHEHO Mpu noaaepke MUHWCTEPCTBa
HayKu 1 Bbiclero obpa3oBaHms Poccuiickoin depepaumn (rocagaHue) Ne 075-
03-2023-106, Homep npoexTa FSMG-2023-0029.

Perceiving the future as a predetermined certainty transforms our perspective
on the presentworld. Consequently, in a constantly changing landscape, those who
possess a better understanding of the forthcoming changes, in other words, those
who hold a clear image of the future, win. But those who shape this image of the
future are no less victorious. Identifying expectations and perceptions of the future
becomes a vital component for assessing the current state of society and making
decisions amidst uncertainty and turbulence.

The term image of the future gained prominence through the works of Fred
Polak. He introduced this concept to describe the anticipation of the future, which
arises in the present through the interplay of the past and the future. The image of
the future represents a resonant response to what has already transpired and what
is yet to come (Polak, 1973). However, despite its long-standing use in scientific
discourse, the term lacks a consistent interpretation among researchers.

Initially, some scholars associated this term with the individual perspective of
personal development. For instance, Valeria Petrova defines the image of the future
as a subjective emotional and cognitive construct that encapsulates an individual’s
vision (in a broad sense) of reality and, therefore, interacts with it (Petrova, 2009,
p. 10). This conceptual prism is continued in contemporary research (Ahvenharju et
al., 2021). Concurrently, in modern socio-humanitarian discussions, the concept of
the image of the future has become widely employed to denote the representation
of a country’s development prospects in the public consciousness.

HAYKA TENEBUAEHUA 19 (4), 2023 67 THE ART AND SCIENCE OF TELEVISION



Furthermore, the image of the future, as a general idea of how the lives of
individuals, societies, and states may unfold in the future, is often equated with
concepts such as forecasts, projects, models, or depictions of the future. In its
essence, an image differs from scientific forecasts, which are based on calculated
trends, and from projects and models, which encompass elements of a desirable
future. It also differs from depictions of the future, which focus on specific details
and nuances, representing only one facet of the anticipated future. The image
of the future is a certain perception based on the individual’s life experience and
subsequently forming expectations about anticipated prospects.

Summarizing the various interpretations, the image of the future can be
understood as a collection of expectations, assumptions, and perceptions that
elucidate the future in which individuals, societies, and states will act and develop,
as well as what qualities they will acquire. The image of the future is constructed
within our consciousness and perceived at an emotional (subconscious) level
(Zheltikova, 2020). It is worth noting that in recent years, the number of publications
examining the image of the future in the public consciousness of Russians has
increased. Special attention is paid to the formation of the future image amidst
political instability, as citizens’ perceptions of the future are influenced by current
social problems and contradictions (Khokhlov, 2023). It is no coincidence that the
prevailing mood concerning the near future is anxiety, with little expectation of
stability (Kolennikova, 2023).

It is important to recognize the significance of perceiving the future from
the perspective of prosociality (as an orientation towards solving socially significant
problems to benefit in favor of individuals and society) and asociality (as hostility
towards individuals and their social environment). Sociality, in general, refers to
a system that emerges historically and constantly reproduces itself in new stages
of interrelationships and connections among people within their life activities,
determining the types and forms of societal organization, as well as the nature and
direction of the historical process (Adulo, 2019, p. 33). Perception of the future as
prosocial or asocial is paramount for organizing life in a given environment (Wilson
& Gilbert, 2003), since the vision of the future predisposes individuals to accept
the positive or negative consequences of certain events while they are still in
a potential state. It is the ability to seize and appreciate the opportunities lying
ahead thatinstills confidence in the future (Poli, 2015). The majority of Russians view
social justice, combating corruption, mitigating social inequalities, transitioning
to an innovative economy, and enhancing the country’s international standing
as desirable prosocial qualities for the future (Andreev et al., 2022). In another
study, the majority of surveyed Russians envision the country’s desired future as
a democratic social state with stable institutions and preserved national-
civilizational identity (Trofimova, 2022).
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However, the analysis of publications reveals that studies of the image of
the future lack sufficient attention to identifying the key factor around which the
scenario of the future is written. This study hypothesizes that digital transformation
serves as such a factor, as ongoing advancements in digital technologies bring
significant changes to our daily lives. Presently, the influence of information,
telecommunication, and digital technologies in many areas of social life is so
substantial that itis nearly impossible to envision a return to the pre-digital era. This
determines an increase in research on both the prospects of digital transformation
in key societal domains (OECD, 2019), and the behavior, views, and opinions of
users due to the adoption of new technologies (Cole et al., 2022). According to
the authors of the report World Digital Society Index 2019: Human Digital Needs,
people need trust in digital technologies before they are more likely to incorporate
them into their daily lives (Dentsu Aegis Network, 2019). Humanity exists in the era
of digital transformation, and technological changes impact not only the realm
of production but also our perceptions of the future. This influence is particularly
prominent among young people, who actively consume digital services and engage
extensively with digital technologies (Rasa & Laherto, 2022; Cook, 2016). Thus,
the image of the digital future comprises a complex of expectations, assumptions,
and perceptions concerning the development of individuals, societies, and states
in the context of digitalization across various aspects of life and production. It is
worth noting that the study of this phenomenon is only recently gaining attention in
scientific research (Vinogradov et al., 2023).

What appears as an image of the digital future emerges from its various
presentations in the space of public communications. Analyzing the information
circulated in this space, we can identify the future images that social media
actors project in the present: the images of the future that capture our attention
predominantly reside within the public domain, which is why their analysis through
a diverse corpus of texts is highly effective (Zheltikova, 2021, p. 56). Media serve as a
key element within the realm of public communications where socially significant
issues are addressed and discussed (Zotov et al., 2022). They organize the space
in which specific media images, created and recognized by its participants,
are disseminated as semantic constructs. Media space fulfills the functions of
reference (generation of samples that legitimize social practices and normative
relationships towards them), and representation (production and shaping of modes
of thinking within various social groups) Zubanova, 2008, p. 7). Thus, it is through
media, encompassing both mass media and social media, that public opinion on
the consequences of digital transformation is reflected and shaped, thereby
influencing perceptions of the future in a digital society.

It is impossible to overemphasize the role of media, both mass and social, in
shaping the worldview of modern man. The media’s portrayal of the future plays
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an important role in shaping our perceptions and can significantly influence our
understanding of the world and our actions. Several researchers have provided
insights into the phenomenon of media image. Elena Malysheva and Nikita Gridnev
argue that media image is a fragment of information or a media representation
of the world depicted in media texts; an ever-evolving virtual model of a real
object or phenomenon, constructed (shaped) by the mass media, which reflects,
reconstructs, or shapes the recipient’s knowledge and perception (Malysheva &
Gridneyv, 2016, p. 136). Mikhail Verbitsky asserts that the concept of media image was
introduced in order to define a new phenomenon—a collection of representations
about the real object derived from analyzing the media environment rather than
reality itself (Verbitskiy, 2023, p. 40). These definitions establish the media image
as a reflection of objectively existing reality in the media. However, the image
of the future also encompasses potential worlds, representing what the real world
can or should become, or what it should avoid becoming. Lyudmila Hochunskaya
suggests that the media image provides individuals in an information society with
an opportunity to experience a worldview that aligns with their ideas and values,
thereby enabling them to ascertain life’s meaning and construct an effective life
scenario (Hochunskaya, 2013, p. 93). As discussed earlier, various possibilities
exist for the formation and representation of the image of the digital future, each
associated with the potential for individual, societal, and national development in
the digital age, as well as with the socio-political challenges, threats, and risks of
digital transformation (Volodenkov et al., 2023).

The study aims to explore the intersectionality between the formation
of the digital future image in media space and its representation in the public
CONSCIoUsSNess.

This aim is specified by the following objectives:

« to compare the extent to which media space is saturated with markers
of digital society with the level of public knowledge about digital
technologies;

« to evaluate the tone of media texts regarding the digital future and
examine their perception among the general population;

« to identify the primary stakeholders of digital transformation and the
influencers involved in shaping the portrayal of the digital future;

« to identify the media tools employed for disseminating the image of
the digital future;

« toidentify the key target audiences for the representation of a prosocial
image of Russia’s digital future.
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METHODOLOGY AND METHODS

The theoretical and methodological foundation of this research was
established by analyzing the existing approaches to studying the image of
thefuture (Zheltikova, 2021) and mediaimage (Hochunskaya, 2011). This perspective
enabled us to consider the media image of the digital future as an image formed
through media in the public space and subsequently represented in the public
CONSCIoUsSNess.

Examining media discourse on digital society helps us understand how the
vision of the future is shaped in the media environment, which in turn contributes
to our comprehension of how it is represented in the public consciousness.
Furthermore, textual presentations of various phenomena of digital society play
a significant role in shaping ideas about the digital future. That is why
the examination of media texts used in the media representation of the digital future
appears to be an important task (Popova, 2018; Tayupova, 2018). The research
methodology aligns with the field of Digital Humanities, an area that the authors
have recently devoted considerable attention to (Konson, 2019).

From atheoretical standpoint, analyzing texts in media space should be based
on word forms that allow for the identification of specific semantic connotations.
We suggest using the term markers of digital society to refer to the word forms
used for describing digital society. In general, a marker refers to a word or word
combination present in a published media text that associates it with certain
issues. Regarding the topic of digital society, the following terms can be included in
the discourse characterizing digital society: “3D printing,” “Big Data,” “virtual
assistant,” “robotics,” “smart city,” “smart home,” “digital ecosystem,” “digital
platform,” and “artificial intelligence.” This selection of markers is conditioned by
several factors. Firstly, the perception of the future and its image is associated with
end-to-end digital technologies that underlie digital transformation (a fundamental
direction of Russia’s development until 2030, officially confirmed by the decree
of the President of the Russian Federation No. 474 of July 21, 2020). Secondly,
these pervasive technologies have the greatest impact on a person’s everyday
life (compared to more “industrially oriented” technologies such as blockchain,
industrial internet, or sensorics). While this list may not be complete, expanding it
would burden the respondents and potentially lead to non-responses.

» o« » o«

To address the research questions, the following methods were employed
and synchronized in time due to the highly dynamic nature of the subject area:

1. To analyze the quantitative and qualitative characteristics of
information triggers related to markers of the digital future, a selection
was made over a three-month period (July-September 2023) across
the entire database of resources indexed by the Medialogy analytical
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system. This database includes over 86,000 open media sources and
2.5 billion social media accounts. The analysis focused on users from
Moscow and the Kursk region as they respectively represent a leading
and median region in terms of digitalization.

2. To determine the population’s level of knowledge about digital
technologies and their assessment of information regarding the digital
future,amasssociological survey was conducted in September-October
2023 among citizens of the Russian Federation aged 14 and above.
The sample included 482 respondents whose socio-demographic
characteristics corresponded to those of Russia’s population, thereby
confirming the representativeness of the obtained results with
respect to the general population. With a 95 % probability, the actual
proportion of the feature lies within the interval of +4.5 %. The survey
was conducted using online Google/Yandex Forms and in-person
interviews to fill any gaps in the sample’s sex and age quotas. Although
there is a low probability of systematic error when combining these two
survey formats, their characteristics are important for understanding the
research design.

3.Toidentifythe primary media tools, key actors, and target audiences for
presenting the image of the digital future in the public communications
space, an expert survey was conducted in September-November
2023 among 20 experts from the Russian academic community and
domestic business. The expert responses were aggregated to combine
their opinions and provide a more comprehensive understanding of
the research subject.

In general, the synchronization of the proposed research methods allows for
the acquisition of more complex and reliable information, deeper understanding,
and a comprehensive approach to the problem under study. Simultaneously, it
does not exclude the influence of specific events on the research subject area.

RESULTS AND DISCUSSION

Saturation of Media Space with Markers of Digital Society

in Comparison to the Population’s Mastery of the Digital Future

The perception of the digital society as a whole depends on the representation
and demand for its individual elements in mass media and social media.
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By analyzing the specifics of text presentation in media space, it becomes possible
to determine the thematic information occasions that users associate with the
digital future. Figure 1 shows the representation of digital society markers in media
space, identified through the Medialogy monitoring and analysis system.

Fig. 1. Saturation of public communication space with media texts containing digital society
markers and their tone, in relation to the digital future mastery index

The analysis reveals that there were fewer than 10 thousand mentions of
the terms “3D printing,” “virtual assistant,” and “digital ecosystem” in thematic
publications. The topics of “smart city” and “smart home” are discussed more
frequently, with 10.5 thousand and 18.5 thousand publications respectively.
“Robotics” and “digital platform” are even more popular, with 32 thousand and
35 thousand publications. “Artificial intelligence,” however, stands out as the most
discussed topic, with approximately 200 thousand thematic publications during the
study period. This heightened interestin artificial intelligence stems fromiits potential
for development and innovation, ethical concerns surrounding its integration into
daily life, and philosophical considerations regarding human rationality.

Digital future mastery level is an indicator of individuals’ preparedness to

navigate digital technologies in both the present and future. It can reflect their
readiness to live and work in a world that will significantly differ from the present.
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The level of mastery of the digital future is largely determined by knowledge of
basic digital technologies and an understanding of how they operate. To assess
the mastery level based on the distribution of responses to the question “Do you
have any idea about the functioning of basic digital technologies?” we calculated
the corresponding index: | = R+1/2R-1/2R -R,. Here, R, represents the share
of respondents with no knowledge, R, represents those with a general idea, R,
represents those who possess good knowledge, and R, represents those who
understand and can explain the basics of digital technologies. The calculations of
the digital future mastering indices demonstrate that people have a high level of
familiarity with the capabilities of virtual assistants (such as Alice, Marusya, etc.)
and smart home technologies. This is likely due to widespread usage of these
technologies. However, it is worth noting that the level of mastering the digital
future does not correlate with the representation of digital society markers in media
space.

Tone of Media Texts about the Digital Future
and Their Perception by the Population

The content of mass media materials that are formed and delivered to
the audience is subjective in nature. It serves as an important tool for political and
social communication, exerting an impact on society by projecting significant target
attitudes of governance subjects onto public consciousness. Using the integrated
functions of the Medialogy analytical system, we evaluated the tone of media texts
that contain markers of digital society.

The overall ratio of positive and negative connotations in media texts
with digital society markers was as follows: positive references—21 %, negative
references—7 %. Notably, the media text with the marker “digital ecosystem” stood
out as the absolute leader in terms of a positive tone, with 38 % of publications
expressing a constructive outlook. Among other topics that displayed a positive
tone are “smart city” (36 %) and “robotics” (24 %). This can be explained by the fact
that these technologies primarily focus on improving living conditions and comfort.

Given the close association between the digitalization of society and
the prosocial and asocial assessment of future development options, respondents
were asked to determine whether the prosocial or asocial image of the digital future
is more prevalent in traditional mass media, social media, and their immediate
personal environment (Fig. 2).
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Fig. 2. “Which image of the digital future, prosocial or asocial, is currently prevalent in mass
media, social media, and your immediate environment,” distribution of responses, %

The results were inconclusive, as the majority of respondents in all
categories chose the answer “equally both.” This response was selected by 41 % for
traditional mass media, 44 % for social media, and 34 % for personal environment.
The aggregation of expert assessments also highlights the ambiguity of the digital
future image. This opinion is shared by a majority (60 %) of surveyed experts
who believe that its prosocial or asocial nature depends on multiple factors and
conditions.

The image of the digital future is most critically transmitted through
television, radio, and newspapers, as indicated by 18 % of the respondents. The
same set of broadcast media also caused the greatest difficulty in assessments, with
26 % of respondents expressing challenges. We believe this situation is explained by
the specifics of information presentation by traditional mass media, such as caution
in making forecasts, balanced assessments, and reliance on expert opinions.

It is worth noting that a significant proportion of respondents found it
difficult to answer this question, which indicates that some participants may lack
the necessary information to provide a response. This aligns with the conclusions
of other authors, who suggest that the images of the digital future are weakly
conceptualized, excessively diverse, and ambiguous, leading to a lack of stable and
univocal perceptions in the public consciousness (Vinogradov et al., 2023).

This may explain the relatively ambiguous assessment of the current situation
regarding awareness about the digital transformation of Russian society. Among
the respondents, 37 % believe they only have general information, which they
consider insufficient. Additionally, 33 % stated that the available information
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is sufficient, while 10 % perceive it as excessive. On the other hand, 12 % of
respondents believe there is very little or no information at all, and 8 % found it
difficult to answer. Figure 3 illustrates how respondents of different ages assess the
availability of information about the digital transformation of Russian society.

Fig. 3. “How would you assess the current state of information dissemination regarding
the digital transformation of Russian society,” distribution of responses categorized
by the age of respondents, %

Analysis of the provided data shows that the younger generations, specifically
Generation Z (Zoomers) and Generation Y (Millennials), experience the most
significant information deficit. Paradoxically, the lack of information about digital
transformation is observed among those who were born in the digital era and those
who are deeply involved in the use of information, telecommunication, and digital
technologies.

We hypothesized that this distribution could be influenced by differing
levels of citizens’ demand for up-to-date information about digital technologies.
Based on this assumption, we constructed cross-tables to analyze the distribution
of information availability assessments depending on the respondents’ stance
towards the digitalization of everyday life (see Fig. 4).

Interestingly, 55 % of trendsetters, who constantly show interest in new digital
services and are among the first to adopt them, consider the information to be
sufficient or even excessive. Conversely, followers, who typically start using digital
services only after receiving positive feedback and numerous media messages
about digital innovations and their capabilities, and witnessing their use by others,
often find the amount of information available to them to be clearly inadequate.
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Fig.4. “How would you assess the current state of information dissemination regarding the digital
transformation of Russian society,” distribution of responses based on the respondents’ stance
towards the digitalization of everyday life, %

Procrastinators, who consistently postpone mastering digital services until
circumstances force them, acknowledge the insufficiency of information in media
space (50%), with a rather high percentage of those who found it difficult to answer.
The most intriguing situation is observed with outsiders, who are excluded from
the transformation processes due to various circumstances that prevent them
from using digital services. In this group, opinions vary significantly: a quarter of
respondents find information about digital technologies, services, and devices in
media space to be clearly excessive, while a fifth of respondents consider it to be
only available in a general form and clearly insufficient, and the same share report
having very little or no information at all. Additionally, a considerable portion of this
group found it difficult to provide an answer. It is possible that, for the outsiders, this
situation is related to unsuccessful formats used in presenting the media image of
the digital future.

Primary stakeholders of digital transformation
and agents influencing the portrayal of the digital future

Digital transformation is a complex phenomenon involving numerous
stakeholders. The participants in the mass sociological survey were asked to assess
who, in their opinion, primarily influences the digital transformation of Russian
society. The detailed distribution of results is presented in Figure 5.
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Fig. 5. “In your opinion, who primarily influences the digital transformation of Russian society,”
distribution of responses, %
Note: Respondents were allowed to select up to five answer options

The leading positions among the beneficiaries of digital transformation
are occupied by commercial entities: IT companies (71 %) and large companies/
corporations (63 %). It is worth noting that small and medium-sized businesses
ranked seventh, with 32 % of respondents indicating their role. This state of affairs
can be attributed to the marketing approach adopted by these entities, which aims
to caterto people’s needs and desires. Advertising of IT products and digital services
on television, social media, and street banners is rather intrusive. Furthermore,
the IT industry itself is highly commercialized, with digital products commanding
high prices and experiencing high demand. These factors contribute to citizens
perceiving business entities as the main stakeholders of digital transformation.
The strong position of government agencies is also noteworthy. More than half of
the respondents (57 %) identified federal authorities as key stakeholders, while
regional authorities secured the sixth position (32 %). These results were likely
influenced by the government’s active role in promoting new digital services (e.g.,
Gosuslugi—the Public Services Portal of the Russian Federation, or the My Tax
application) and digitalizing interactions with the population (e.g., public forums
and digital feedback platforms). It is important to mention that not only the state,
large corporations, and IT companies benefit from these transformations, but
also the citizens themselves, as the multimillion-dollar investments translate into
enhanced usability of technologies and an overall increase in comfort.

Interestingly, mass media, as an agent capable of quickly creating, editing,
and distributing news and content, catering to a wide audience in real-time, and
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offering personalized content in various formats, claimed the fourth position.
Paradoxically, respondents also acknowledged artificial intelligence networks
as agents influencing the digital transformation of Russian society. There are two
possible explanations here: respondents either recognize the pivotal role of this
technology in digital transformation, including its impact on improving productivity
and efficiency of business processes, as well as its influence on everyday life; or they
perceive Al as a subject (technosubject), which points to the emergence of a new
and atypical subjectivity (Volodenkov & Fedorchenko, 2022, p. 54). Nevertheless,
this fact is noteworthy and warrants further investigation.

The expert study aimed to further identify the agents of influence on
the presentation of Russia’s digital future and their respective roles. Through
the aggregation of expert responses, the following leading groups of agents were
identified:

« business community,including large and small enterprises, and startups.
They actively utilize digital technologies, cultivate digital competencies
among the working population, and offer digital products and services;

. state authorities, playing a crucial role in determining strategic
directions for digital technology development. They contribute to
sustainable and equitable progress while facilitating the dissemination
of Russia’s digital future image in the public sphere;

«mass media, social media, journalists, bloggers, and media personalities,
exerting significant influence on public opinion through their news
coverage.

These agents of influence on the presentation of Russia’s digital future were
named by the majority of experts (over two-thirds) participating in the study.
Additionally, the experts identified the following agents:

« educational institutions, which play a vital role in training, and
the scientific community, conducting research on the consequences of
digital transformation and disseminating content related to the digital
future through education, public speeches, and scientific materials;

« public organizations, opinion leaders, and civic activists, influencing
public perception of digitalization. They assess the digital development
and raise awareness of digital technologies;

« professional associations, whose representatives possess the potential
forinternal and external influence;

« experts in the field of digital and cultural transformation, as well as
specialists studying human thinking and behavior. They develop win-
win strategies for digital transformation based on their understanding of
the benefits for the state, business, and society;
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« Russian think tanks, which develop strategies, concepts, and models
of digitalization in the national interest. They have the capacity to exert
ideological influence on decision-makers in politics, economics, and
public administration;

« prominent Russian cultural figures capable of influencing mass
audiences at a level of values and meaning.

The research participants believe that, in order to effectively present
a prosocial image of the digital future, these agents of influence should play
a disproportionately more active role. To achieve this, they should be granted
access to popular media resources to disseminate information about digitalization
among the target audiences.

The experts highlight the key roles of these agents of influence:

« popularizing digital alternatives to traditional practices in key areas of
life;

« forming understandable and socially approved explanatory models
of the surrounding reality, emphasizing the positive impact of digital
transformation on people’s lives;

« promoting the achievements of Russian research groups in advanced
areas of digital technologies through the media;

« creating a digital landscape for professional communication among
specialists and experts in the field of the digital future;

« filling media space with prosocial interpretations of ongoing
digitalization processes;

« conducting educational activities to shape prosocial perceptions of
the digital future;

« broadcasting positive cases (success stories) of digitalization in various
spheres of state and societal life;

« demonstrating the correlation between an individual’s success and
their ability to leverage digital technologies for personal benefit.

At the same time, the experts emphasize the importance of maintaining
a balance between the mentioned actors, especially among the state, business,
and public structures, in the processes of presenting the image of the digital future.
Failure to maintain this balance may result in a significant shift in the portrayal of
the digital future toward one side or the other.
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Key audiences for presenting a prosocial image
of the digital future

The participants of the expert survey were asked to indicate the key audiences
to whom Russia’s prosocial image of the digital future should be presented. In
response, the experts acknowledged

the diversity of target audiences, highlighting the complexity of the task of
forming a unified prosocial vision of the digital future among Russians. Notably,
the experts emphasized that the media image of the digital future should primarily
target a generalized group of “ideologists” and “developers” of platforms and cross-
platform solutions, who will shape the very essence of that digital future, rather than
its future “users.” As one of the experts noted, “I do not see a fundamental need to
construct future users’ ideas about the digital future when the commissioners and
developers of this prosocial digital future do not have a clear understanding of its
content contours.”

Categorizing the experts’ responses, we can identify two major groups of
key audiences: 1) recipients, who are the final consumers of media texts, and 2)
mediators, who set the tone for public perception of media texts.

Most experts highlight young people, including preschoolers, schoolchildren,
students, and young adults under 30, as the priority target audience, since they are
the ones who will directly experience that future. They are the ultimate consumers
of media texts related to the digital future. In addition to the youth, the experts also
mention:

« young professionals working in both the IT and material industries, who
are particularly interested in utilizing digital technologies within their
careers and personal lives;

« vocal opponents of technology across all age groups, who may not only
ignore and sabotage the digital transformation process but also actively
impede digitalization in important sectors of society and the state. They
can generate protest potential and thus influence the parameters of
the country’s digital future;

« representatives of the creative community with notable asocial
intentions, who largely disregard the social expectations of the majority
of the population.

All of these groups can also be classified as final consumers of media texts
that shape the image of the digital future. It should be noted that these audiences
have different expectations, perceptions, interests, and requirements regarding
the digital future, which can significantly complicate the task of forming a cohesive
image of Russia’s digital future.
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The experts also identified other groups of target recipients of the digital
future image, including;

« ideologists and developers of applied digital platforms and cross-
platform solutions for the digital future, whose actions largely determine
the design of the digital future;

« the business community, whose members are interested in promoting
innovation, increasing productivity, and creating a favorable business
environment based on digital technologies;

«the scientific and educational community, whichis not only animportant
audience for presenting a prosocial image of the digital future but also
acts as agents of influence in shaping knowledge and skills in the field of
digital technologies. They demonstrate the benefits and opportunities
of digitalization in various professional areas of student training;

- representatives of official authorities, including regulatory agencies
and legislative bodies, who are responsible for the legal regulation
of the use of digital technologies. Their decisions can directly impact
the opportunities, limitations, and specifics of shaping the digital future
in Russia;

« public organizations, civic activists, and opinion leaders, especially those
involved in human rights, social issues, and sustainable development.
They can significantly influence public opinion on Russia’s digital future
through informal communications;

« mass media and bloggers, who present ideas about the digital future
in the public domain. It is crucial to establish a system of prosocial
perceptions for them, which will serve as the foundation for their
informative and balanced content on this subject.

These audiences act as mediators in broadcasting the digital future image,
serving as intermediaries who transmit the vision of the digital future, formulated
at the state level, to the final recipients (audience or viewers). Mediators of image
broadcasting play a vital role in representing the image of the digital future and
influencing the perceptions and impressions of the final recipients.

Primary media tools for broadcasting the image

of the digital future

Participants in the survey were asked to express their opinions on
the prioritized media tools and mechanisms that shape perceptions of Russia’s
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digital future. Most experts concur that it is crucial to intensify the use of existing tools
and mechanisms rather than introduce new ones. The current focus should be on
ensuring a continuous repetition of information to influence public consciousness
and promote perceptions of the digital future.

Therespondersidentified the following priority tools (channels) for promoting
information that shapes perceptions of the digital future:

« social media and mass media news resources play a crucial role in
broadcasting visual and auditory images of the desired future and
providing guidance on how to achieve it;

« television and radio should be utilized to create specialized
educational programs, but only after diagnosing the target audiences’
needs, interests, expectations and requests related to digital issues.
Otherwise, according to the experts, media corporations might prioritize
the promotion of topics that are profitable for them;

« traditional formats of information broadcasting, such as artistic and
popular science works, public speeches by experts, opinion leaders,
specialists, scientists, and representatives of large businesses in
the digital sphere, including talk shows and educational lectures, as well
as coverage of real successful digitalization cases (success stories);

« visual media like cinema, animation, video games, and comics can
be harnessed to create captivating visual representations of the digital
future;

« channels involving vloggers, streamers, and bloggers, which currently
have significant subscriber bases, should be further developed;

« the experts also highlight meta-universes, digital platforms, web «
applications, and video hosting as innovative channels for shaping
perceptions of the digital future, wherein virtual social interactions
between humans and neural network agents can take place.

At the same time, any information and communication impact, as
emphasized by a significant number of the experts, should be precisely tailored
to target audiences due to variations in perceptions, expectations, and interests
concerning the digital future. It is important to shape perceptions not only in mass
target audiences of “consumers” but also among the actors of digital transformation
and those involved in shaping the digital future.
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CONCLUSION

Theanalysisoftheinterdependence between the process of forming the digital
future image in media space and its representation in the public consciousness has
revealed the following.

Firstly, the analysis of the specifics of text presentation in media space
demonstrates the heightened interest generated by the topic of artificial intelligence.
However, it can be noted that the digital future mastery level, determined by
the understanding of basic digital technologies and how they function, does not
correlate with the number of media texts featuring digital society markers in public
communications. Instead, it is more closely associated with personal usage of these
technologies in everyday life. Evaluations of the tone of media texts about the digital
future and their reception by the population reveal a neutral stance. Nevertheless,
opinions regarding the current state of information dissemination on the digital
transformation of Russian society are relatively ambiguous: approximately one-third
of respondents believe they have only general and insufficient information, while an
equal number of respondents state that the available information is sufficient.

Secondly, IT companies, large corporations, federal authorities, and mass
media should be regarded as key stakeholders of digital transformation and
agents influencing the process of presenting the digital future. Within this context,
the role of a distinct group of ideologists and developers of platforms and cross-
platform solutions should be emphasized, who should first shape their own clear
image of the digital future. The primary audiences for the representation of Russia’s
prosocial image of the digital future can be divided into two groups: 1) recipients
(final consumers of media texts), and 2) mediators (those setting the tone for public
perception of media texts). Most experts concur that intensification of existing tools
and mechanisms is more important than introducing new ones. Currently, it is
crucial to ensure a continuous repetition of informational influences on the public
consciousness in order to shape and promote ideas about the digital future.

The results of this study generally confirm our hypothesis that digital
transformation, which determines trends in our daily lives, is the central factor
around which the future is being “scripted.” We can also assert the complexity and
multidimensionality involved in forming the image of the digital future, underscoring
the significance of media in managing societal perceptions of it.

Inour opinion, as part of the implementation of the national policy to support
the digital development of Russian society, it is necessary to develop a vision of
the digital future as a purposefully crafted ideal image of the desired state
for individuals, society, and the nation in the future. This vision will serve as
a benchmark for social development. Unlike the spontaneously formed image,
a vision encompasses potential paths and specific recommendations for achieving
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the desired ideal. It can be developed within a methodological approach that
entails creating dynamic scenarios of the future, taking into account the strategies
of key players (Chulok, 2021; Miles et al.,, 2021). A vision of the future can unite
the stakeholders of digital transformation and motivate them towards achieving
a prosocial digital future.

BBEJEHWE

Korga YenoBek BOCMpUHMMaET Oyayllee Kak HEKOTOPYO AaHHOCTb, TO OH
MEeHsIeT 11 CBOE OTHOLWEHMWE K MUPY CErofHsWHEro AHs. [103TOMy B CUTyaUuK, KOr-
i@ BCE MEHSIETCS, BbIUMPLIBAET TOT, KTO NIY4LUE NOHUMAET Te U3MEeHEHUs, KOTOPbIe
NPOM30i1aYT 3aBTPa, TO €CTb B BbINIPbILIE TOT, KTO MMeeT onpeaeneHHblin obpas
6ynyuiero. Ho He B MeHbLe Mepe BbIMrpblBaeT TOT, KTO 3TOT 06pa3 byayllero
opmMupyeT. BbisiBNeHNe OXMAaAHWA 1 NpeAcTaBAeHuin o byayleM oKa3blBaeTcs
BXHbIM KOMMOHEHTOM KaK OLEeHKYM aKTyanbHOro COCTOSIHUS CoLMyMa, Tak 1 Ans
NPUHATUS PelIeHNin B CUTYaLMn HeONPeaeneHHOCT 1 TypByneHTHOCTL.

CnoBocoyeTaHue «0bpa3 byayllero» BOWO B Hay4HbIi 060poT bnaroaaps
paboTam ®. Monaka. OH BBeN fJaHHOe NMoHATUE 15 0603HAYEHW S Takoro npeBoC-
XuuieHns byayllero, KoTopoe 0bpasyeTcs B HACTOSILEM OT CTONKHOBEHMWS Mpo-
wnoro v byayulero. Obpa3s byayllero ecTb CBOeOHPasHbIi PE30HAHCHbBIA OTKIMK
TOrO, 4TO YXKe MPOLWNO, U TOro, 4TO TOAbKO HacTynuT (Polak, 1973). Ho, HecMoTps
Ha NPOAOMKUTENbHOE BPeMs yroTpebaeHst AaHHOMO TePMIMHa B Hay4YHOM eKcH-
KOHe, OH He NMoNy4KN enHO0bPa3HON TPAKTOBKM CO CTOPOHbI UCCef0BaTENEN.

Bo-nepBbix, 0bpaliaeT Ha cebst BHUMaHWe, YTO AaHHbIVi TEPMUH psf Ucce-
[oBaTenelt U3HavanbHO CBS3bIBaN C MHAVBUAYaNbHOW NEPCNeKTVBOM pa3BUTHS
NVYHOCTW. Hanpumep, kak oTmevaeT B.H. MeTpoBa, 06pa3 byayLlero — «3mo cy6s-
eKmuBHoe 3MOYUOHA/IbHO-KOZHUMUBHOE 0OPA308aHUE, S8AISIOWEECs HOCUMEeM
UHOUBUOYAIbHOR0 BUOEHUS (8 LILUPOKOM CMbIC/IE) PEA/IbHOCMU, d, CIE008AMELHO,
u 83aumodeticmayroujee ¢ Heli» (MeTpoBsa, 2009, ¢. 10). MopobHas KoHLeNnTyanbHas
Npvi3Ma MMEET CBOE NPO/O/IKEHNE U B COBPEMEHHbIX MCCefoBaHusx (Ahvenharju
et al,, 2021). MapannensHoO C 3TUM, B COBPEMEHHOM COLIMOTYMaHUTapHOM AMCKyp-
ce NoHsATHE «0bpa3s byayllero» CTano WUMPOKO UCMONb30BATHCS B 0003HAYEHMAX
NpeACcTaBneHns O NepcneKTVBax Pa3BuUTHS CTPaHbl B 0OLECTBEHHOM CO3HaHUN.

Bo-BTOpbIX, 06pa3 byaylero kak obuiee NpefcTaBneHMe O TOM, KaK MOXET
B MepCreKTUBE BbIMAAETL XKMU3Hb YenoBeKa, 06WeCcTBa 1 rocyaapcTsa, JOBONLHO
4aCTO OTOWAECTBASIOT C MOHATHSAMM NPOrHO3a, NPOEKTa, MOAENN UMW KAPTUHBI
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6ynyuiero. Ho no ceoei cyT 0bpas oTAM4aeTcst OT Hay4HOro NPOrHO3a, KOTOpPbIV
npeacTaBnsieT coboi TpeHAabl, PaccyMTaHHble Ha OCHOBE AaHHbIX, OT MPOEeKTa
Y MOLIENM, B KOTOPbIE BK/KOYAIOTCS 3NEMEHTbI XeNaTenbHoro byayulero, a Tarkxe
OT KapTu1HbI ByyLIEro, B KOTOPO eCTb M306unmne fetanei, NpopncoBKa nNoapob-
HOCTel U HIaHCOB, HO TOMBKO OfIHOM 13 CTOPOH Oxuaaemoro byayuiero. Obpa3
Byayulero — 370 onpeaenéHHble NpeacTaBneHns, OCHOBaHHbIE HA pe3ynbTaTax
XM3HEHHOrO OMbITa Y4eN0BeKa, C BbiTEKAOWMMU OXKMUAAHUSAMU OTHOCUTENBHO
npeanonaraeMbix NepCnexTus.

0606ulas vMetolmecs TPaKTOBKK, 0bpa3 Byaylero MOXHO NpeacTaBuThb
Kak KOMMNAEKC OXMAaHWI, npeanonaraHnii v NpeacTaBneHnin, oObsICHALWIMINA
TO, B Kakom bGyayliem ByayT [eiicTBOBaTh W pa3BMBaThCS YenoBeK, 06LecTBO
¥ FOCYAapCTBO, Kakne KayecTBa oHM 0bpeTyT. 06pa3 byayuiero co3naeTcs veno-
BEKOM B CO3HAHWM 11 OLLYLIAETCs Ha IMOLMOHANBHOM (MOACO3HATENbHOM) YPOBHE
(Zheltikova, 2020). OTMETMM, YTO B NOCNEAHNE ABA-TPY rofia yBeNUYMNOCh KO-
4ecTBO NyGAMKALMIA, B KOTOPbIX paccMaTprBaeTcs 06pa3 byayuiero B 06LIECTBEH-
HOM CO3HaHWK poccusiH. Ocoboe BHUMaHKeE yaeneHo ocobeHHoCTsM (hopMmnpoBa-
HWs 06pa3a byayLero B yCNOBUSX MOAUTUYECKOM HECTabUNBHOCTH, MOCKONbKY Ha
npeacTaBneHuns rpaxaaH o byaylleM oKasbiBaloT BAVSHUE TeKyLe colmnanbHble
npobnemsl 1 NpoTBOpPeYMs (Xoxnos, 2023). Hecny4aiHo B OTHOLWEHWUN BAKan-
Wel nepcneKkTVBbl JOMUHUPYIOT TPEBOXHble HAacTpoeHus, 6e3 oxmaaHus cTa-
ounbHocTy (KoneHHukoBsa, 2023).

OTMETUM BaXHOCTb BOCMPUATUS ByayLIEro ¢ NO3MUMIA NPOCOLMANbHOCTY
(Kak opMeHTaumMK Ha pelieHne 0bLECTBEHHO 3HAYVMbIX MPOBIEM B MOMb3Y Yeso-
BeKa 1 0bUIeCTBa) M acoUManbHOCTU (Kak BpaxaebHOCTH MO OTHOLIEHWIO K Yeno-
BEKy 11 €ro CoLManbHOMY OKpYXeHMto). B obliemM ciydae coumanbHOCTb eCTb «Cu-
CMeMa UCMOopUYeCKU CKAAbIBaIOUUXCS U NOCMOSIHHO 80CNPOU3800SLYUX Cebsl Ha
HoB80U cmyneHu 83aumoces3el U 83aUMOOMHOWEHUU Mexdy M00b6MU 8 NPOYECCE UX
XU3HedessmeaeHOCMU, onpedensowas munsl U opmsl 0peaHU3ayuU 0ouecmaa,
a MaKxxe Xapakmep U HanpasaeHHOCMs UCMOpUYeckozo npoyecca» (Anyno, 2019,
c. 33). MpeactaBneHns 0 NPOCoLManbHOCTH/acoumanbHOCTV Byayulero uMetoT
NEPBOCTEMEHHYIO BaXKHOCTb /18 OpraHM3aunm XK13HU B OKPYXalolen cpepae
(Wilson, Gilbert, 2003), Tak Kak NoHsTMe 0 OyaylleM HacTpavBaeT YenoBeKa Ha
NPVIHATME MO3UTUBHBIX WAW HETaTUBHbIX MOCNEACTBUMA TEX UAN UHBIX COObITUI
ellle B UX MOTEHUMANbHOM COCTOSIHUM. VIMEHHO BO3MOXHOCTb WMCMOMb30BaTb
M HacnaxaaTbCsl OTKPbIBALOWMMUCS nepcnekTnBamu opMUpyeT yBEPEeHHOCTb
B byayuiem (Poli, 2015). B kayecTBe wenaTenbHbIX NPOCoLManbHbix KayecTs byay-
ljero 60NbWWHCTBO POCCUSIH BUAST COLMANbHYH CNPaBeaviBOCTb, MPeofoneHme
KOPPYNUMW, CMSiTYeHne CoLManbHbIX HepaBeHCTB, Nepexof K VHHOBALMOHHOM
3KOHOMUKE, YKPEMEHME MEXAYHAPOAHbIX NO3WLMIA CTpaHbl (AHApeeB 1 ap., 2022).
B Apyrom nccnenoBaHumn 60MbWWHCTBO OMPOWEHHbIX POCCHUSIH PENpe3eHTnpyeT
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wenaemoe byayllee CTpaHbl Kak AEMOKpPAaTMYecKoe CouyanbHoe rocyaapcTso
C YCTONYMBBIMY UHCTUTYTaMU 1 COXPAHSIOLWIEINCS HaLMOHANbHO-LMBUIN3ALMOH-
HOW MaeHTUYHOCTbIo (TpodrmoBa, 2022).

OfHako aHanu3 NybaMKalUWiA NOKa3bIBaeT, YTO NpW MccnefoBaHun obpa-
3a 6yayLlero HegoCTaToOYHO BHUMaHMUS YAENSETCs MOUCKY KMOYeBOro Makropa,
BOKPYr KOTOPOro «MUWETCS cueHapuid byayuiero». TMnoTesa HacToswero Wc-
CNeaoBaHVs 3aKYaeTcs B TOM, YTO TakMM (akTopoM BbICTynaeT LubpoBas
TpaHchopMaLms, NOCKONbKY LMMPOBbIE TEXHONOM MW, NPOAOMKAS Pa3BMBaTLCS,
NPVBHOCST 3HaYUTENbHbIE M3MEHEHMS B Hallly MOBCEAHEBHYIO X13Hb. CeroaHs BO
MHOTMX Chepax OBLLECTBEHHOM XU3HYV BANSHIE HDOPMALVIOHHO-TENEKOMMYHN-
KaLMOHHbIX 1 LMMPOBBIX TEXHOMOTWIA YXKe ceitdac HaCTONbKO BENVKO, YTO Npeq-
CTaBUTb OTKAT K 0LMMPOBOI 3MOXe NPaKTUYeCcKn HeBO3MOXHO. 3TO 06yCNoBAN-
BaeT POCT UCCNe0BaHWNA KaK NepcneKTnBs UdpoBoi TpaHchopMaLMm OCHOBHbIX
cdep xun3HeaesTensHocTK obulecTsa (OECD, 2019), Tak 1 NoBeAeHMs Nonb30oBa-
Tenen, a TakKe VX B3rNA40B U MHEHWA, 0BYCNOBNEHHbBIX MCMOMb30BAHNEM HOBbIX
TexHonoruii (Cole et al., 2022). Mo MHeHW0 aBTOPOB AoKNaAa «MUPOBO MHAEKC
UuMdpoBoro obuiectsa 2019: NOTPeOHOCTH YenoBeKa B LMMPOBbIX TEXHOMOMMSIX»,
NoAsAM Hy)Ha Bepa B UMMPOBble TEXHONOTUM, 1 TOrAa OHW C HoMbliel BeposT-
HOCTbIO ByayT MCMNONB30BaTh WX B MOBCeAHEBHOW xwM3HK (Dentsu Aegis Network,
2019). YenoBeK XMBET B 3M0XY LMMPOBOI TpaHChOPMaLMM — U TEXHONOTNYECKme
V3MEHEHVS BAUSIOT He TONbKO Ha cchepy NPOM3BOACTBA, HO M Ha ero npeacTas-
neHns o byayuiem, 0COBEHHO B cpefie MONOAEXW, SABNSIOWIENCS aKTUBHbIM Mo-
TpebuTenem uMdpPOBbIX YCAYT 1 He MEHee aKTVBHbIM NoAb30BaTeNeM LUMbPOBbIX
TexHonoruii (Rasa, Laherto, 2022, Cook, 2016). Takvum obpa3om, 0bpa3 umdpoBoro
ByayLLero BKAOYaeT B cebst KOMMNAEKC OXUAAHWIA, NPEANONOXKeHNA U NpeacTas-
NEHNI, KacaroWmxcst pa3BuTUs ANMYHOCTK, OBLIECTBA 1 rOCYAapCcTB B KOHTEKCTE
LUMDPOBM3ALIMA PA3NNYHBIX aCNEKTOB XM3HM 1 Npom3BoacTBa. OTMETUM, YTO Ha
CErofHAWHWI AeHb U3yYeHVe AaHHOrO heHOMEeHa TONbKO BXOAWT B OKYC Hay4-
HbIX MCCnefoBaHuin (BuHorpanos v ap., 2023).

To, 4TO NpeacTaeT B kavecTse obpasa LUMdpoBoro byayulero, onvpaeTcs
Ha Uenblii psif, ero npeseHTaumnii B NpOCTPaHCTBE MyONUYHbIX KOMMYHUKALUWIA.
IMEHHO aHann3 MHdbopPMaUnn, LUMPKYIUPYIOLEA B AaHHOM MpPOCTPaHCTBE,
NO3BONSET BbISBUTb 0O6pa3bl HyayLlero, KOTOpble akTOPbl COLMANbHbIX Meava
TpaHCAMPYIOT B HacTosWeM: «06passl bydyujezo, Haxo0suuecs 8 cihepe Hawezo
BHUMAHUS, PACNO/IG2AIOMCS] NPEUMYLECMBEHHO 8 NYOUYHOM NPOCMPAHCMEE,
NO3IMOMY UX GHA/IU3 YEPE3 KOPNYC CaMblX PA3HOOBPA3HLIX MEKCMO8 Npedcmas-
715emcsi 00cmamoyHo aggekmusHosim» (KenTukosa, 2021, ¢. 56). Meana sBAstOT-
CSK/IOYEBbIM 3/1EMEHTOM MPOCTPAHCTBA MYOANYHbIX KOMMYHUKALMA, B KOTOPOM
NPOVCXOANT aKTyanu3alus 0bLEeCTBEHHO 3HAUMMbIX NPpobaeM 1 Ux obcyxaeHne
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(30T0B, KpnBoyxoB, BacunbeBa, 2022). Meana opraHn3yioT NMPOCTPaHCTBO, B KOTO-
POM TPaHCANPYHOTCS B KA4ECTBE CMbICIOBbIX KOHCTPYKUMIA ONpeaeneHHble Meau-
aobpasbl, KOTOPbIE CO3AAKTCS U Y3HAKOTCS ero cybbekTaMmu. MeananpocTpaHCTBO
BbINONHSAET «(yHKYUU pegepeHyuu (co30aHus 06pasyos, neaumumu3upyowux
CoOYUQAIIbHbIE NPAKMUKU U HOPMUDYIOWUX OMHOWEHUS K HUM) U penpeseHmayuu
(npou38o0cMEo u 0opmMaEHUE CNOCOBO8 MbILLEHUS, CYLECM8YIoUUX 8 06Lecmae
8 Pa3HbIX COYUAbHBIX 2pynnax)» (3ybaHosa, 2008, ¢. 7). COOTBETCTBEHHO, MEHHO
Meama (Macc-Meava B COBOKYMHOCTU C COUManbHbIMIU Meama) oTpaxatoT v dop-
MUPYIOT OBWIECTBEHHOE MHEHWe O MOCNeACTBUAX LUMdPOBOM TpaHchopMaLmm
M TeM CaMbIM OKa3blBalOT BAMSHME Ha NMpeacTaBneHus o byayllem LudpoBoro
obulecTea.

Ponb Meama (Kak MaccoBbIX, TaK M COUMANbHbIX) B GOPMUPOBAHNM KapTu-
Hbl MUpa COBPEMEHHOrO 4eNoBeKa HEeBO3MOXHO mMepeoleHuTb. Meanaobpas
ByayLlero urpaet BaxHyto ponb B GOPMUPOBAHNM HaLLKX NpefcTaBAeHni O by-
AyWeM 1 MOXET OKa3blBaTb 3HaYMTENbHOE BAVSHME Ha Halle BOCMPpUATUE MVpa
Y HaWW AenCTBIUS. MOXHO YKa3aTb Ha HECKONBKO pa3MblWNEHNIA UCCeoBaTenei,
B KOTOPbIX AaeTCs pasbsicHeHne deHomeHa Meanaobpasa. Tak, E.I. Manbiwera
v H.A. TpyaHEB NPUAEPKUBAIOTCS MHEHKS, YTO «Meduaobpas — amo npedcmas-
JIeHHbIU 8 MEOUAMEKCMAX (hpaeMeHm UHPOPMAYUOHHOU Uunu MeQUUHOU KapmMUHel
MUPQ; NOCMOSIHHO Pa38UBAIOLASCS 8UPMYAbHAS MOOENb PeabHO20 00bEKMA/S6-
JIeHUS,, NOCMPOEHHAs (cpopmuposaHHas) CMU, komopas ompaxxaem, pekoHcmpy-
upyem unu gopmupyem 3HaHus u 8ocnpusimue peyunueHma» (Manbiwesa, Mpua-
HeB, 2016, . 136). M.O. Bepbuuknii yoexaeH, 4to NoHsTve «meanaobpas» 6610
BBEEHO B HayKy Ans TOro, YTobbl OnpefennTs HoBbIN heHoMeH — COBOKYMHOCTb
npeAcTaBneHunii 06 o6bekTe peansbHOW AeMCTBUTENBHOCTH, KOTOPbIE MOSBASIOT-
Csl Ha OCHOBe aHanu3a He peanbHOCTU, a MEeAVIMHON cpeabl (Bepbuukuin, 2023,
C. 40). B npuBeaeHHbIx AednHMLMSX Meamacbpa3 onpeaenseTcs Kak npenomne-
HMe 06 BEKTUBHO CYLLECTBYIOLLE peansHOCTH B Meana. Ho obpa3 byayllero — 3To
VI BO3MOXHble MUPbI, TO €CTb 3TO W NpefcTaBneHNe TOro, KakuM peansHblii MUp
MOXET AW JOMKEH CTaTb UAKn He cTaTb. J1.B. XouyHckas nonaraeT, 4To Megmao-
6pa3 «daem 803MOKHOCMb IUYHOCMU 8 UHPOPMALYUOHHOM 06Lecmae owywams
a0eK8amHyto €20 NPeACMABAEHUSIM U YEHHOCMSAM KAPMUHY MUPQ, NO3BOASIOUYIO
onpedensime CMbICA XKU3HU U KOHCMPYUpo8ams 3@exmusHsil usHeHHsil cye-
Hapul» (XouyHckas, 2013, c. 93). Kak 6bi10 HaMu NMOKa3aHO paHee, Ha AaHHbIV
MOMEHT CyW|ecTByeT HEeCKONbKO MNOTeHUManbHbiXx BapMaHTOB (HOPMUPOBaHMS
v penpeseHTaumnm obpasa uMdpoBoro byayuiero, Kaxablii 13 KOTOPbIX CBSA3aH Kak
C BO3MOXHOCTSIMU Pa3BUTUS 4enoBeKa, obLecTBa v rocyaapcTaa B LMPPOBYIO
3MN0XY, TaK ¥ C OBLLECTBEHHO-MOANUTUYECKMMY BbI30BaMM, YIPO3aMu 1 pUCKaMy
UMb poBbIX Npeobpa3oBaHuii (BonoaeHkos 1 ap., 2023).
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Llenb MccnegoBaHns — packpbiTb B3avMOOOYCNOBAEHHOCTb hOPMUPOBa-
HMs 0bpa3a uMdpoBOro byayllero B MeananpoCTPaHCTBe 1 ero penpeseHTaLmm
B 0OLLECTBEHHOM CO3HaHMMN.

[laHHasi uenb 6blna KOHKPETU3NPOBaHa B CeayoLMX 3afadax:

+ COMOCTaBUTb HACbILIEHHOCTb MEAMANPOCTPaHCTBa MapKepamu M-
pOBOro 0bLIECTBA C YPOBHEM 3HaHUWS HaceneHus o UdpPOoBbIX TEXHO-
Norusx;

* OUEHWTb TOHAa/NIbHOCTb MeAMNaTeKCTOB O l_LI/I(:II)pOBOM 6y/J.ym,eM n nx
BOCNpUATHE HaCeleHNEM;

+ 0003Ha4YUTb OCHOBHbIE 3aUHTEPECOBaHHbIE CTOPOHbI LMMPOBON
TpaHchopMaLumMy 1 areHToB BAWSIHUS Ha MPOLIecC Npe3eHTauumn und-
POBOTO OyayLLEro;

+ ONpefenuTb MeniiHble MHCTPYMEHTbI TpaHCAsUMK obpasa undpo-
BOro byayLlero;

« BbIIBUTb KNIOYEBble ayauTOPMU penpe3eHTaumn npocoLmanbHoro
0bpa3a undposoro byayuiero Poccun.

METOAON0TNA N METOAbI

TeopeTuko-meTofonorvyeckas 6asa vccnegosaHus copMupoBaHa Mo-
CPeacTBOM aHanu3a MMEOLLMXCS NMOAXOA0B K U3ydeHuo obpasa byayulero (MKen-
TUKOBa, 2021) 1 Meanaobpasa (XouyHckas, 2011), 4TO NO3BONMNO pacCMaTpMBaTh
Meamaocbpas umdpoBoro byayllero kak obpas byayuiero, GopMMpyemMslii ¢ no-
MOLULbIO Meaua B NyBAMYHOM NPOCTPAHCTBE U pPenpe3eHTyeMblli B AanbHellem
B 00WIECTBEHHOM CO3HAHWN.

/13y4eHne MefninHOro AMCKypca O UM@POBOM 0b6UIeCTBE MOMOraeT no-
HATb, Kak (opMMpyeTcs NpeacTaBneHne o byayulem B MeuiiHoON cpeae ans no-
cnepytoLero NOHUMaHNs ero penpeseHTaumm B 06UeCTBEHHOM CO3HaHuK. Mpw
3TOM OfHY M3 KIOYEBLIX pofieit B POPMMPOBaHMM NpeACcTaBneHnin o LndpoBoM
Bynyllem nrpaeT TEKCTOBAs Npe3eHTaums Tex N MHbIX heHOMeHOB LiMdPOBOro
obulectra. Mo3aToMy MCCNeaoBaHNe MeANaTeKCTOB, UCMOMb3YEMbIX B MeAUIAHOM
npeacTaBAeHyn UMPPOBOro Oyayllero, sBASeTCs BaxHOM 3agadvei (Monoga,
2018, Tatonosa, 2018). MeTof0NOMMS UCCNef0BaHUS NexUT B naockocTy Digital
Humanities (UMDPOBbIX F'yMaHUTAPHbIX HAYK), Pa3BUTUIO KOTOPbIX aBTOPbI YAENs-
l0T B nocneaHee BpeMs 6onblioe BHUMaHue (KoHcoH, 2019).
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C TOYKW 3PEHUs TeOpWM, aHaNM3 TeKCTOB B MeAManpoCTPaHCTBe [O/MKEH
BbITb OCHOBaH Ha C10BO(OPMAX, KOTOPble NO3BONSIOT BbIIBATL ONpeaeneHHble
CMbICNIOBble KOHHOTaUMK. CNOBOMOPMBI, KOTOPble UCMONB3YIOTCS ANS ONMUCaHWS
undbpoBoro obulecTsa, LenecoobpasHo, Ha Hal B3MNsA, Ha3biBaTb MapKepamu
undposoro obulecTsa. B Lenom Mapkep OTHOCUTCS K CNOBY WAKM CNIOBOCOYETa-
HUIO, KOTOPbIE NPUCYTCTBYIOT B NYyBINKYEMOM MeMaTeKCTe 1 MO3BONSIOT ero CBsl-
3aTb C onpeaeneHHor NnpobneMaTrkol. MpUMeHTeNbHO K TemaTuke LdpoBoro
06LLecTBa B ANCKYPC, XapaKTepuayowmnii UndpoBoe ob1ecTBO, MOXHO BKIOYUTb
TepMuHbI: «3D-nevatby, «bonbline aaHHble» (Big Data), «BMPTyanbHbIM NOMOLL-
HUK», «pOBOTOTEXHUKA», «YMHbIA FOPO/», «<YMHbI [OM», <MDPOBas IKOCUCTEMA»,
«LdpoBas Nnathopma», <MCKYCCTBEHHbIN MHTENNeKT». ITOT 0THop MapKepos
06ycnoBneH, Bo-NepBbIx, TeM, 4TO BOCMpuaTHE ByayLlero, ero obpas accounmpy-
eTCs CO CKBO3HbIMU LIMDPOBBIMU TEXHONOTUSAMU, NEXALLMMU B OCHOBE LM POBO
TpaHcdopMaumMm (Kak OCHOBOMONAraloLero HanpasBneHns pasBuTUs CTpaHsl 40
2030 roaa, 4To 66110 odrUMaNbHO NOATBEPKAEHO YKAa30M npe3unaeHTa Poccuii-
cKkoit depepaumn Ne 474 ot 21 nonsa 2020 roaa), a BO-BTOPbIX, UMEHHO AaHHble
CKBO3Hble TeXHONOMMYW B HanbonbLieid Mepe Nnpeobpa3ytoT NOBCeAHEBHYIO I3He-
AeATeNbHOCTb YeNoBeKa (B OTANYME OT Takux 6onee «NPOMbILLINEHHO OPUEHTUPO-
BaHHbIX» TEXHONOTMIA Kak BIOKYeH, NMPOMbILLINEHHbIA VIHTEPHET UK CEHCOPWKA).
BO3MOXHO, flaHHbIN NepeyeHb He SBASETCS NOMHbIM, HO ero pacluMpeHue npuee-
AET K yBENVNYEHNIO Harpy3Ku Ha PECNOHAEHTA, YTO BbINbETCS B yBENMYEHME YUCNa
OTKa30B OT OTBeTa.

[inst noMcKa 0TBeTa Ha MCCNeaoBaTeNbCKIE BOMPOCH! Obiv MCMONb30BaHbI
cneayoLLye METOAbI, CUHXPOHU3MPOBAHHbIE MO BPEMEHU B CMY KpaliHe BbICOKOM
AVHAMUYHOCTM NPOLIECCOB B NPeAMETHOM 06nacTu:

1. lns aHanm3a KoNUYEeCTBEHHbIX U Ka4eCTBEHHbIX XapaKTepUCTUK UH-
(hopMaLMOHHbIX MOBOIOB B MEMANPOCTPaHCTBE, CBA3aHHbIX C MapKe-
pamu LmdpoBoro byayulero, Obin OCyLLeCTBAEH KX OTOOP 3a PUKCUpPO-
BaHHbIVI BDEMEHHOW Mepuoa NPOAOMKUTENBHOCTBIO 3 Mecsita (Mtofb
- ceHTabpb 2023 rofa) No Bcelt 6aze pecypcos, MHAEKCUMPYEMbIX aHaNM-
TUYeckol cuctemon «Meaunanorus» (6onee 86 000 OTKPLITbIX UCTOYHM-
koB CMW 1 2,5 MNpA akkayHTOB coLMEAMa), C TOKanmn3aumen nonb3o-
BaTenen 13 ropofa MockBbl 1 KypcKoi 06aacT, COOTBETCTBEHHO, KaK
pervoHa nuaepa v MefraHHoro pernoHa no YpoBH0 LUMMPOBM3aLMN.

2. [Ins onpefeneHns ypoBHs 3HaHWIM HaceneHus o UMMPOBbIX TEXHO-
NOTUSX 1 OLEHKM HaceneHnem nHbopMaummn o umdposomM byayuiem
B CeHTAbpe — okTabpe 2023 rofa Hbin NPOBEeH MacCoBbIVi COLMONO-
TMYeCKU onpoc cpeamn rpaxaaH Poccuickoi Pefepalmn cTaplue
14 neT ¢ BbIOOpKOWA 482 pecnoHAeHTa, colmansHo-geMorpaduyeckme
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XapaKTEPUCTUKM KOTOPbLIX COBMafaloT C coumanbHo-geMorpaduye-
CKUMU XapaKTEPUCTMKAMM HaceneHus CTpaHbl, YTO MNOATBEpPXaa-
eT MPeacTaBUTENBHOCTb MOMYYEHHbBIX PE3YLTATOB MO OTHOLIEHWIO
K reHepanbHO COBOKYMHOCTY (BCeMy HaceneHwmto ctpaHsl). C BeposT-
HOCTb10 95 % peanbHan foNs NPU3HaKa NeXUT B nHTepsane +4,5 %. Co-
LMonornyeckoe nccnefoBaHne NPpoBOAMNOCH C MCMOb30BaHNEM OH-
naiiH-onpoca nocpeactsom Google/Yandex Forms 1 nonesoro onpoca
METOAOM NIMYHOIO MHTEPBbIO. [JaHHbIe MOAEBOro Onpoca MoMorany
3aM0/HNTL «BaKaHTHbIE» MECTa B MOJI0BO3PACTHbBIX KBOTaxX BbIOOPKN.
HecMOTpst Ha HU3KYIO BEPOSITHOCTb CUCTEMATUYECKMX OWIMBOK Mpw
coyeTaHuM 3TWX ABYX (hOPMaTOB OMPOCa, UX OCOBEHHOCTU BaXKHbI /15
NOHMMaHWA Av3aliHa nccnefoBaHms.

3. [ins onpefeneHuns NpUOPUTETHBIX MeAMIHBIX MHCTPYMEHTOB, Kito-
YeBbIX AKTOPOB W LIENEeBbIX ayAUTOPUIA AN Npe3eHTaumny obpasa und-
POBOTO HyayLLEro B MPOCTPAHCTBE MyBANYHBIX KOMMYHUKALWIA B CEHTS-
6pe - Hosbpe 2023 rofa ObIN10 NPOBEAEHO IKCNEPTHOE UCCNE0BaHNE,
B KOTOPOM MPUHSANO0 y4acTue 20 3KCNepToB 13 POCCUIACKOTO akagemu-
4eCKOro COObLLECTBA 1 OTEYECTBEHHOIO O13HECA; SKCMEPTHbIE OTBETHI
BbIAV MoABeprHyThl NpoLefype KOMMAEKCHPOBaHWS, NO3BONMBLUEN
00beANHUTL MHEHWS IKCNEepTOB ANns Hosee NOMHOTO NpeacTaBneHms
0 NpeAMeTe UCCnefoBaHus.

B UenoM CMHXpPOHM3aUMS NPEANOKEHHbIX METOAOB UCCNea0BaHNs NO3BO-
NSeT NONYYUTL Honee NOMHYI0 Y HafeXHY MHMOPMaLMIO, yrybuUTb NOHUMaHKe
¥ NPeaoCTaBUTb KOMMIEKCHbIN MOAXOA K M3y4aeMoi Mpobieme, 4To B TO e BpeMst
He UCKoYaeT BAUSHIE onpeaeneHHbix COBbITUI Ha NpeaMeTHYI0 obnacTb nccne-
[0BaHWs.

PE3Y/IbTATbI U OBCYXKAEHUE

HacblujeHHOCMb MeEQUNPOCMPAHCMBa MapKepamu yugposozo
o6ujecmaa 8 ConocMaseHUU C ypPOBHEM OCBOEHUS HACENEHUEM
yugpposoeo 6ydywezo

Bonpoc Bocnpusts uMdpoBoro obulectsa B LeNOM 3aBWCKT OT Mnpef-
CTaBNEHHOCTV U BOCTPEOOBAHHOCTM OTAE/bHbIX €ro 3M1eMeHTOB B MaccMeaua.
AHanusnpysa cneunduky npeseHTaummn TEKCTOB B MEAMANPOCTPAHCTBE, MOXHO
[OCTOBEPHO OMNpefenuTh, C KaKUMK TeMaTUYeCKUMU MHPOPMaLMOHHBIMK NOBO-
Aamy nonb3oBaTeny cBA3bIBaOT Lndposoe byayllee. Ha puc. 1 gaHa npegcras-
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NEeHHOCTb MapKepoB UMMPOBOro obliecTsa B MeinanpoCcTpaHCTBE, BbiiBNEHHAs
4epes CUCTeMY MOHUTOPWHTA 1 aHanu3a «Meaunanorvis».

Puc. 1. HacblweHHOCTb Ny6MYHOTO NPOCTPAHCTBA KOMMYHUKALIMIA MeagvaTekcTamMm
C MapKepamu LM poBoro obLecTBa v X TOHANbHOCTb B COMOCTABIEHUN
C VIHAEKCOM OCBOEHUS LincpoBoro byayluero.

AHanu3 nokasbiBaeT, YTO TepMYHbI «3D-nevyaTb», «<BUPTyanbHbIA MOMOLL-
HUK» 1 «UMbpoBas 3KocMCTeMa» ynoTpebnsaoTcs B TEMaTUYeCKUX NybanKaumsx
MeHee 10 ThiC. pa3. TeMaTyKa «yMHbI FOpO/» U <yMHbII 1OM» 0BCYKAAIOTCS Yalle:
10,5 TbIC. M 18,5 ThiC. COOTBETCTBEHHO. «POBOTOTEXHMKa» U «LMchpoBast nnaThopma»
ele 6onee NonynspHbl: 32 Thic. 1 35 Thic. NybnmKaumini. OaHako cambiM 0bCyxaae-
MbIM TEPMUHOM SBNSETCS <UCKYCCTBEHHDIA MHTENNEKT» — B UCCefyeMbli Nepuog
6bI10 OCyWeCTBNEHO OKONO 200 ThiC. TEMATUYECKUX NybANKaUuiA. IMEHHO TeMa
VCKYCCTBEHHOTO MHTENNEKTa Bbi3blBAET NOBbILIEHHbIV MHTEPEC, MOCKOMbKY B Hell,
bnaropaps gaHHOW TEXHONOM MK, NOSIBASIOTCS HOBbIE BO3MOXHOCTM 415 pa3BUTUS
Y IHHOBaLWMI, ee BHelpeHe B MOBCEAHEBHYIO XM3Hb NMOAHMMAET 3TUYECKUE BO-
NPOChI M colmanbHble Npobnemsl, BeaeT K hrnocodcKkMM paccyKaeHnsaM o npupoae
YesloBeYeCKON paLMoHanbHOCTH.
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YpoBeHb OCBOEHMS LUMdPoBOro byayliero — 3To nNokasaTenb OCBOeHMs
LUMDPOBBIX TEXHONOMNIA, HEODXOAMMBIX NS OCYLIECTBNEHUS XM3HeaesTeNb-
HOCTM B HacTosiWeM v byayulem. OH MOXET AeMOHCTPUPOBATbL, HACKOBKO XO-
POWO rpaxjaHe NoAroToBNEHbI K Oyayllemy, T.e. B laHHOM CyYae KIKU3HWU 1
paboTe B MUpe, KOTOPbIK ByaeT CyLeCTBEeHHO OTAMYATbCS OT CErofHsLWHEro.
Bo MHOroM ypoBeHb 0CBOeHMS LidpoBOro byayllero onpeaensercs 3HaHvem
OCHOBHbIX LIMPPOBLIX TEXHOMNOTMIA Ha YPOBHE MOHWUMAHWS TOTO, KaK 3TO pa-
6oTaeT. AN OUEHKN YPOBHS OCBOEHMS Ha OCHOBe pacrnpefeneHns OTBETOB
Ha Bonpoc «MmeeTe nu Bbl kakoe NMbo NpeacTaBnenHyvie o GyHKUMOHMPOBaHUN
OCHOBHbIX LMMDPOBbLIX TEXHONOrMIA?» BblN PacCcyMTaTb COOTBETCTBYIOLWMUIA WH-
pekc: | = R,+1/2R-1/2R -R,, rae R, — 3T0 0N ONPOLWEHHbIX, He UMEIOLLNX HU-
KaKoro NpefcTasneHus; R, — Aons onpoLeHHbIX, UMEIOWMX NnLb obLiee npef-
CTaBneHue, R, — gons PeCnoHAeHTOB, KOTOPbIE XOPOLLIO 3HAIOT TexHoNorumM n R,
— [0N8 Tex, KTO pa3bupaeTtcs U MOXeT 0ObsACHWTL OCHOBbI X paboTsl. Mpose-
AeHHbIe PacYeThbl MHAEKCOB OCBOEHUS UMBPOBOro OyayLlero nokassiBatoT, YTO
NOAN 3HAKOMbI C BO3MOXHOCTAMM BMPTYanbHbIX MOMOLWHMKOB (TUNa «Anwncar,
«Mapycsi» ¥ T.M.) U «yMHOTO JOMa» Ha O4eHb XOPOLLEeM ypoBHe. BO3MOXHas npu-
4MHa 3TOrO B TOM, 4TO laHHbIE TEXHONOT UM NIOAM Y)KEe Havanu MoBCEMECTHO UC-
nofb30BaTb. HO OAHOBPEMEHHO C 3TVIM MOXHO 3atbUKCMPOBaTh, YTO YPOBEHb
OCBOEHMS UMdPOBOro byayLlero He KOpPpenupyeT C NPeacTaBAeHHOCTHIO Map-
KepoB LUMhpoBoro obLecTBa B MeaManpoCcTpaHCTBe.

ToHAIbHOCMb MEQUAMEKCMO8 0 Yuhposom 6ydywem
U Ux 8ocnpusimue HaceaeHuem

DOpMUPYEMBIN U IOHOCUMBINA 10 ayANTOPUKU KOHTEHT MaTepunanos CMU
HOCWT CyOBEKTUBHBIV XapaKTep, ero cofepxaHne NpeacTaBnseTcs BaXHbIM MH-
CTPYMEHTOM MOAUTUYHECKUX M COLMANBHbIX KOMMYHWKALIWIA, OKa3blBatOLWMM BO3-
AeViCTBYE Ha COLMYM B MPOeLVpOBaHMM Ha ODLLECTBEHHOE CO3HaHMe BaXHbIX
LLeNeBbIX YCTaHOBOK CYOBbeKTOB ynpasneHus. MocpeacTBOM MHTErpUPOBaHHbIX
DYHKLMIA aHaNUTUYeCKON cucTembl «<Megmnanorus» bbina NpoBeAeHa oLeHkKa To-
HanbHOCTU MEAMATEKCTOB, B KOTOPbIX MPUCYTCTBYIOT MapKepbl LndpoBoro 06-
wectsa. Obulee COOTHOLWEHME MO3UTUBHBIX U HEFATVMBHbBIX KOHHOTaUWI Meaw-
aTeKCTOB C Mapkepamy LndpoBoro obuiectsa chopMm1poBanoch CeayioLmm
06pa3oM: NO3UTUBHbIE yNOMUHAHWSA — 21 %, HeraTuBHble — 7 %. ABCONOTHbBIM
NVAEPOM MO NO3UTUBHOM TOHANBHOCTY CTaN MeAUaTEKCT C MapKepoM «Undpo-
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Bas akocmcTeMa» — 38 % nybamKaLmii UMeno KOHCTPYKTUBHYIO oKpacky. Cpeau
APYTUX TEM C MOAOXKMUTENbHOV TOHANBHOCTbBIO BbIAENSIOTCS «YMHbIA ropog» —
36 % 1 «pobOTOTEXHMKE» — 24 %. ITO MOXKHO OOBACHWUTL TEM, YTO 3TU TEXHOMO-
M1 B OCHOBHOM OPMEHTMPOBAHbI Ha YNyYLeHWe YCAOBUI XN3HU U kKoMbopTa.

MockonbKy UndpoBr3aLms 0bWecTBa TECHO COCEACTBYET C MPOCOLManb-
HBIMW 1 aCOLIManbHbIMU OLIEHKaMV BapVaHTOB Pa3BUTUs ByayLLero, TO pecroH-
AeHTaM BbINO NPefNoxKeHO ONPeAenuTs, NPOCOUMAbHbIA UK acoLManbHbIi
06pa3s undposoro dbyayllero B HacToslee BpeMs Hanbonee pacnpocTpaHeH
B TPaAULMOHHBIX Macc-Meawa, CoLManbHbIX Meauna, a Takke (NS cpaBHeHWs)
B OnvKanem NUYHOM OKPYXeHUM (puc. 2).

Puc. 2. PacnpepeneHune 0TBETOB pecrnoHEHTOB Ha Bonpoc «Kakoii 06pas uudposoro
6yayLuero, MpoCoLManbHbIN MU acoLManbHbIN, CEroHS PaCNpPOCTPaHeH B Macc-Mefma,
coLManbHbIX Meaua 1 B BalleM bnvKaiiLLeM OKPYXeHUMN», B %

Pe3ynbTaTbl OKa3anncb KOMNPOMUCCHBIMU, BO BCEX KATErOpUsix 6ONbLIMH-
CTBO PECMOH/EHTOB BbIOPanu OTBET «B PABHOW CTEMEHM 1 TO, Y APYroex: Tpaiu-
LUMOHHbIe Maccmeana — 41 %, coumeamna — 44 %, nn4Hoe oKpyxeHne — 34 %.
KoMnneKcMpoBaHMe OLEHOK 3KCMEPTOB TaKKe BbIBOAUT Ha HEOAHO3HAYHOCTb
obpaza undpoBoro byayuiero. Takoro MHeHus MNpuaepxrBaeTcs 6onblias
4acTb (60 %) ONPOLWEHHbIX SKCMEPTOB, KOTOPas CYUTAET, YTO ero NpocoLmanb-
HOCTb MM aCOLMaNbHOCTb 3aBUCKT OT MHOXeCTBa (DaKTOPOB 11 YCIOBUIA.

Haunbonee KpUTUYHO, COMMACHO OLEHKaM Y4aCTHUKOB UCCe0BaHus, 06-
pa3 undpoBoro byayulero TPaHCANPYETCS NOCPEACTBOM TeNeBuaeHUs), pagmo
v raseT: 06 3ToM 3asBurKn 18 % pecnoHAeHTOB. ITOT e Habop MCTOUHMKOB pac-
NpOCTpaHeHns BbI3Ban Hanbonblee 3aTpyaHeHNe B olleHKax — 26 %. Mogob-
HOe MoNoXeHWe e, Ha Hall B3N, CBA3aHO C 0COBEHHOCTIMY NpenoaHece-
HUS MHDOPMaLMN TPAAVLUMOHHBIMU MacCMeana, @ UMEHHO C OCTOPOXHOCTbIO
K NPOrHO3aM, B3BELEHHOCTbIO OLIEHOK, SKCNEPTHOCTbIO MHEHUIA.
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CnepyeT OTMETWTb, YTO MPU OTBETE Ha AaHHbI BOMPOC 0OHapyXMnach
[OBOMILHO Oonbluas 40N 3aTPYAHUBLIWXCS OTBETUTL: 3TO CBUAETENLCTBYET
0 TOM, YTO YaCTb PECMOHAEHTOB MOXET NMPOCTO He 0bnafgaTh HEOOXOANMOW MH-
chopmaLmen ans oTBeTa Ha NOCTaBNEHHbIN BONPOC. MogobHbIV haKT B Lenom
COrnacyeTcs ¢ BbIBOAAMM IPYrviX aBTOPOB O TOM, 4TO 06pa3bl UMdpoBoro byay-
wero cnabo KoHLeNTyanu3npoBaHsl, AMddepeHUMPOBaHbl U HEOAHO3HAYHBI,
1 NOTOMY He CYLLECTBYET CKOMbKO-HUOYAb YCTONYMBBIX M OIHO3HAYHbBIX KAapPTUH
uMpoBoro byayulero B 06WECTBEHHOM CO3HaHMM (BuHorpaaos v ap., 2023).

BO3MOXHO MO3TOMY OTHOCWUTENIbHO HEOAHO3HAYHOM Mokaszana cebs
OLleHKa TeKyLel cuTyaumm ¢ MHPopMMpoBaHMeM O UMdpoBoit TpaHchopma-
LMK poccuinckoro obulectsa. Tak, 37 % pecnoHAeHTOB CYUTAtoT, YTo obnaaa-
0T TONBKO OBWMMY JaHHBIMU, HaNMYKs KOTOPbIX CYUTAKT HEAOCTATOYHbIMY,
B TO e Bpems 33 % 3asBMAKM, H4TO MMetoLlencs MHbOopMaLMmM xBaTaeT; a
10 % BOBCe yBepeHbl B ee 13ObITOYHbIX 06bemax. 12 % pecnoHAeHTOB cyuTa-
I0T, 4TO MHMOPMaLMK KpaliHe Mano Unu ee HeT COBCEM, 8 % — 3aTpyaHUIUCH
C OTBETOM. Ha puc. 3 npeacTaBneHa oLeHKa CUTyaumnm ¢ MHMOPMUPOBAHNEM O
LUM®POBOI TpaHCHOopMaLMK POCCUIICKOro 0bLLeCcTBa B 3aBMCHMOCTA OT BO3-
pacTa pecnoHaeHTa.

AHanu3 npeacTaBneHHbIX AaHHbIX MOKa3blBaeT, 4TO B Hanboblen Mepe
HeAoCTaToK MHMOPMaUMY UCMbITHIBAOT MOMOAbIE NOAM, NpeacTaBasioume
nokoneHune Z (3ymepsl) 1 Y (MunneHnansl). NapagokcanbHo, HO AedUUnT WUH-
opmaumm o umdpoBoi TpaHchopMaLmm HabnoaaeTcs y npeacTaBnTeneit no-
KONeHUsI, KOTOPOe POAMIOCH B LIDPOBOM MUPE, /W NOKONEHUs, KOTOPOe My-
H0KO BOB/IEYEHO B MICMO/b30BAHME MHPOPMALMOHHO-TENEKOMMYHUKALMOHHbIX
N UMDPOBLIX TEXHONOT N

Puc. 3. PacnpefieneHne oTBETOB Ha BONpoc «Kak Bbl oLleHBaeTe TeKyLLyI CUTYaL o
¢ nHdopMMpoBaHMEM o LdpPoBO TpaHCHOPMaLIMU POCCUIICKOrO 0bLecTBa?»
B 3aBMCKMMOCTU OT BO3pacTa PeCroHAeHTa, %
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Vicxoast U3 NpenonoXeHus, 4To Ha CIOXKMBLIEECS pacnpeieneHve Morno
0Ka3aTb BAUSHME HaNWYne y rpaxaaH pa3Horo YpoBHS 3anpoca Ha nojyyexue
aKTyanbHOW MHMOPMaLML O BO3MOXHOCTAX UMMPOBBIX TEXHONOT WA, BbIU NO-
CTPOEHbI KpOCC-TabnuLbl OLEHKM CUTYaLUK C UHPOPMUPOBaHMEM O LMDPOBON
TpaHcdopMaumm pocCUMICKoro obuecTBa B 3aBUCMMOCTY OT MNO3MLMK PECMOH-
AeHTa OTHOCUTENbHO LUMMPOBM3aLIMIM MOBCEAHEBHOM XIN3HM (CM. pUC. 4).

Puc. 4. PacnpegeneHune oTBeTOB Ha BOoNpoc «Kak Bbl oLeHVBaeTe TeKyLLyo CUTyaLuio
¢ uHbopMrpoBaHMeM o LndpoBoii TpaHCHOPMaLMM POCCMINCKOTO o0bLecTBa?»
B 3aBMCVMOCTM OT NO3MLMM PECNOHAEHTA OTHOCUTENIbHO NpoLecca
LM poBM3aLMM NOBCEAHEBHOMN XMN3HHU, %

MpOKPaCTUHATOPbI, KOTOPbIE NOCTOSHHO OTK/aAblBAOT OCBOEHME Lndpo-
BbIX CEPBMCOB 1 OCBAMBAIOT X MO/, AaBneHneM 06CToATeNbCTB, NPU3HAOT Hefo-
CTaTOYHOCTb MHPOPMaLMK B MeavanpocTpaHcTae (50%) Npu BeECbMa BbICOKOM
NPOLIEHTE 3aTPYAHMBLUMXCS OTBETUTL. Hanbonee MHTepecHas cuTyaums Habno-
[aeTcs B rpynne ayTcanaepos, KOTOPbIE BbINaAatoT M3 TpaHCHOPMaLMOHHbBIX
NPOLIECCOB B CW/Y TOTO, YTO HE MOMb3YHTCS LMMPOBLIMU CEPBUCAaMU 13-3a Psifa
06CTOATENbCTB. 30eCh HET YCTONYMBOIrO MHEH VS YETBEPTL OMNPOLIEHHbBIX OLleHU-
BaeT KONMYECTBO IaHHbIX O LI POBbIX TEXHONOM1SIX, CEPBUCAX, yCTPOACTBAX 1 X
BO3MOXHOCTSX B MEAMANPOCTPAHCTBE Kak M3ObITOYHO., NsTas 4aCTb nonaraer,
4TO HEOBXOAVMbIE CBEIEHUS €CTh TOMbKO B 06LIEM BU/IE, 1 X SBHO HEOCTATOM-
HO, TaKO® Xe YMCIO OMPOLWEHHBIX CHUTAET, HTO MHDOPMALMM MANO UK OHa OT-
CyTCTBYET. B 3TV rpynne Takxe BeNvKa A0Ns 3aTPYAHUBLINXCS OTBETUTb, Bo3-
MOXHO, ANt IAHHOW LeNeBol ayauTopuy Takasi CUTyaLms CBs3aHa C HeyaauHbl-
MU hopMmaTamu npeseHTaummn meanaobpasa undposoro byayuiero.
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OCHOBHbIE 3aUHMEPECOBAHHbIE CMOPOH®I
yugposoli mpaHcghopmayuu u azeHmsl 8/USHUS
Ha npoyecc npeseHmayuu yugposozo bydywezo

LUndpoBas TpaHchopMauns — CUCTEMHOE sBNeHME C HONbWKM KO-
YECTBOM 3aMHTEPECOBAHHbIX CTOPOH. YYaCTHMKaM COLMONIOrMYECKOro onpoca
ObIN10 MPEANOKEHO OLIEHNTb, KTO, MO X MHEH0, B NEPBYIO 04epe/lb OKa3biBaeT
BNUSIHME Ha UMDPOBYIO TpaHcdopMaL o pocCuiickoro obulecTsa. MoapobHoe
pacnpefeneHue pesynsTaToB NpeacTaBieHo Ha puc. 5.

Nvavpytolme nosmunn cpeamn beHedburumapos Undposoi TpaHchopma-
LMK 3aHSAM KOMMepYeCcKmne CTPYKTYpbl: IT-komnaHum — 71 %, KpynHble komna-
HUW 1 kopnopaumn — 63 %. OTMETWM, H4TO Manblil 1 cpefHUI BrU3HeC 3aHanu
cefibMOe MeCTO (Ha ero posb ykadanu 32 % onpoLeHHblx). MogobHoe nono-
XeHwue BbI3BaHO, Ha Hall B3NS4, MaPKETUHIOBLIM MOAXOAOM AaHHbIX areHTOB,
HanpaBfeHHbIM Ha YAOBNETBOPeHVe NOTPEOHOCTEN 1 xenaHnii noaen. Pekna-
Ma Ha TeneBWAEHWW, B COLMANbHbLIX Meana, Ha YAnYHbIX BaHHepax fOBONBHO
HaBA34MBO npepnaraeT T-NpoayKTbl W ycnyrn LM@POBLIX cepBrCOoB. Kpome
Toro, IT-cdepa cama no cebe CUAbHO KOMMepLManu3vpoBaHa, a LUndposble
NPOAYKTBI MMEIOT BbICOKYIO CTOMMOCTb W MOBbILIEHHbIN Cnpoc. Bce nepeync-
NeHHble (aKTopbl OKa3bIBAOT BAWSHWE Ha BOCMPUSTUE rpaxpaHamu CTPyK-
Typ BM3Heca Kak rMaBHbIX MHTepecaHToB UndpoBol TpaHchopmaumn. CTont
aKLEeHTUPOBaTb BHUMAHME W Ha CUABHBIX MO3WLMAX TOCCTPYKTYP. Tak, B Kave-
CTBe K/OYEBbIX CTENKXONAePOB bonee NONOBUHbI pecnoHaeHToB (57 %) BuaaT
hbenepanbHble opraHbl BNacTu. Ha WecToi No3nLUmmM oKa3anucb pernoHanbHble
opraHbl Bnactu (32 %). AHanu3npys ykasaHHble pesynsraTbl, HeObXxoAMMO OT-
METWTb aKTUBHYIO PO/b FOCYAapCTBa B MPOABMIKEHUIN HOBbBIX LM(MPOBbIX CEPBY-
coB (HanpuMep, MNopTan rocyaapcTBeHHbIX yenyr Poccuiickor degepaumn unm
npunoxeHve «Moit Hanor»), a Tatke NepeBof B3anMOAeNCTBIS C HaceneHvem
B undpoBoit hopmaT (Hanpumep, rocnabnukn 1 umdposblie NnaTdopmsl 06-
paTHO CBsA3M). [prMeYaTenbHO, YTO KOHEUHYIO BbIrOAy OT pesy/bTaTa nonyya-
0T HEe TOMBKO roCyAapCTBO, HoMbLINe Kopnopaummn 1 IT-koMnaHuK, Ho U caMmu
rpaxmaaHe, Ans KOTOPbIX MHOTOMWUANMAPAHbBIE BIOXKEHUS TPaHCHOPMUPYHOTCS
B MOBbILEHNE YA0HCTBa MPUMEHEHWS TEXHONOTMIA 1 POCT 0BLLEro YPOBHS KOM-

dopTa.
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Puc. 5. PacnpegeneHune oTBeToB Ha Bonpoc «Kak Bbl cynTaeTte, KTO B NepByto ovepeab
OKas3blBaeT BAMsiHME Ha LndpOoBYL TpaHCHOPMaLLMIO POCCUMICKOro obLecTBa?»
MpuM.: MOXHO 6bIn10 yKa3aTb Ao NATY BapnaHTOB OTBETOB

MokasaTenbHO, YTO Ha YETBEPTOM MO3MLMM OKa3anuch CPeACTBa Macco-
BOM MHMOPMaLMK, KOTOPbIE MOAYYUIM BO3SMOXKHOCTb OMepaTnBHO CO3/AaBaTh,
PEAAKTUPOBATb M PACMpPOCTPaHATh HOBOCTU U KOHTEHT, AOCTUMATh LIMPOKON
ayaMToOpUM B peanbHOM BpeMeHW, npeanaraTb NepcoHanM3MpOBaHHbINA KOH-
TeHT ¥ pa3HoobpasHble opmaThl. 1apajoKcanbHO, HO B KayecTBe areHTa
BAVAHMUS Ha UMPOBYIO TPaHCHOPMaLMIO POCCUMIACKOTO 00LLECTBA pecrnoHeH-
Tbl Ha3blBAIOT CUCTEMbI MCKYCCTBEHHOMO UHTENNEKTA. W 3eCh BO3MOXHbI [1Ba
BapvaHTa: 1) pecnoHAeHTbl MPU3HAKOT KIOYEBYIO PO/b AAHHOW TEXHONOrUK
B LMdpPOBOI TpaHchopMaLmm: ee BAUSHME Ha MOBbILEHVIE MPOU3BOANTENb-
HOCTU 1 3PDEKTUBHOCTY BU3HEC-MPOLIECCOB, BUSHWE Ha TpaHchopMaumio
NOBCEAHEBHON XW3HEAesTeNbHOCTU; 2) PECMOHAEHTbI PACCMaTPHBAIOT UCKYC-
CTBEHHbIV MHTENNEKT B Ka4yecTBe CybbeKTa (TEXHOCyObeKTa), YTO NoATBepKaa-
eT haKT 3apOKAEHNS HOBOW aTUNMYHOM CcybbeKTHOCTK (BonoaeHkos, depop-
4eHKo, 2022, . 54). Ho dakT, Tem He MeHee, NnpumedaTenbHbIl 1 TpebytoLmi
AanbHenwero n3yyeHus.

B 3KCNepTHOM uccnefoBaHny Bbin MPOJOMKEH NpoLecc onpefeneHus
areHTOB BAMSHUS Ha X0 Npe3eHTaumn LndpoBoro byayLiero POccum n ux ponu
B 3TOM npouecce. 1o UToram KOMMIEKCUPOBaHMWS MOMYYEHHbIX B XO[e 1ccne-
[0BaHWNS 3KCMEPTHbIX OTBETOB ObINN BbIENEHbI NVAMPYHOLLME TPYMTbl areHTOB
BANSAHYIS:

+ OU3HEC-CO0OWECMB0, BKNOYAsA KPYMHble 1 Manble NpegnpusTus,
CTapTansl, Mcnonb3ytolee LndpoBble TEXHONOM MM, aKTUBHO (DOPMU-
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pytouiee UMDPOBbIE KOMMETEHLMM Y TPYAOCTOCOOHOTO HaceneHus,
npegnaratouiee UMMPOBbIE NPOAYKTHI 1 yCAyrn LMdPOBbIX CEPBU-
COB;

« 20Cy0apcmeeHHsle OpeaHsl 8/1aCMU, KOTOPble UIPaloT KMOYEBYHO
pO/b B ONPefeneHnm CTpaTernieckmx HanpasneHuin pasBuTms unud-
POBbIX TEXHOMOMMIA, CMNOCOBCTBYIOLIMX YCTONYMBOMY W CNipaBeanu-
BOMY Pa3BUTUIO, @ TaKKe 06eCneymBatoT yCIoBMs Ans TpaHCASUMK
0bpa3za undposoro byayuiero Poccin B ny6ANYHOM MPOCTPAHCTBE,

« CMU, coyuaneHsie Meoua, xypHanucmel, 6102epsl, MEOULUHbIE NEPCO-
Hbl, KOTOPbIE Yepe3 HOBOCTHYIO MOBECTKY OKa3blBaOT CyLLECTBEHHOE
BANAHNE Ha CbOpMI/IpOBaHMe O6U.LeCTB€HHOI'O MHEHWNSA.

3TV areHTbl BAMSHUS Ha NPOLECcCh npeseHTaunn umdbpoBoro byayulero
Poccuuv B Myb6AMYHOM NPOCTPaHCTBE Ha3blBaN1Ch 60bWMHCTBOM 3KCMEepPTOB,
NPUHABLLNX y4acTue B uUccnenoBaHum (6onee 2/3). Kpome Toro, akcnepTamm
OblNM HA3BaHbI B KAYECTBE areHTOB BNAHUSA TaKxKe:

+ 06pasosamensHeie yupexoeHus, Urpatollme BaxHy pob B Nnoa-
FOTOBKE KafIpOB, U Hay4YHOe, akageMuyeckoe coobLLecTBo, Beayllee
nccnegoBanHmne NocneacTBuii LMdpoBoN TpaHchopMaL MK, KOTopble
MOTYT TPaHCNMPOBaTb COAepPXaTeNbHble KOMMOHEHTLI 0bpa3a und-
poBOro bByayliero Yepes obpa3oBaTefbHbIV Mpouecc, nybanyHble
BbICTYM/EHWS U Hay4YHble MaTepuansl;

+ 06WeCmBEeHHbIE OpeaHU3ayuL, Udepsl 0OUECMBEHHO20 MHEHUS
U 2PaXOaHCKUE aKMUBUCMbI, BINSIOLLME Ha 0BLeCTBEHHOe BOCMPH-
ATne UMPPOBM3aLMN, T.K. 3HAYMMbI B KOHTEKCTE OLEHKM LIDPOBOro
Pa3BUTUS 1 NOBbLILEHUM OCBEAOMIEHHOCTU O LUMMPOBbIX TEXHOMO-
rusx;

. ﬂpOd)@CCUOHC/ﬂbe/e accoyuayuu, 4bn npeacraBuTenn o6nap,ar0T
NOoTeHUMaNnoM BANAHNA KaK BHYTPU TaKMX accoumau,mﬁ, TaK 1 BOBHE;

* 3KCnepmel 8 obaacmu yugposol u KynemypHol mpaHcgopmayuy,
cneyuanucmel 8 061aCMU MbILUEHUS U NOBEOEHUS 1t00el, KOTOpble,
OTTa/NKMBasACh OT MOHMUMaHUS BbIroAbl UnbpoBM3aLMK Ans rocyaap-
CTBa, OM3Heca 1 0bulecTBa, GOPMUPYIOT CLUEHapUn 1 cTpaTernm (win-
win cTpaTeruv) UMb poBbIx TpaHchopMauuii;

« pocculickue pabpuku MbIC/U, pa3pabaTbiBatoLLme CTPATeru, KoHLen-
UMM 1 Mofienn LudpoBU3aLMmM B HALMOHAbHbIX MHTEpecax, Cnocob-
Hble OKa3blBaTb WENHOE BAUSIHME Ha AL, MTPUHUMAIOWIMX PELIEHNS
B NONUTYIKE, IKOHOMUKE 1 FTOCYAaPCTBEHHOM YNPaBNeHui;
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« U3BECMHbIE pOCCUlicKue 0esmenu Kyabmypel, CNOCOBHbIE BANATH
Ha CO3HaHMe MAcCoBbIX ayaUTOPUIA Ha LEHHOCTHO-CMbIC/IOBOM YPOB-
He.

YYaCTHWKM UCCNEAOBaHWS CYUTAIOT, YTO POSb 0603HAYEHHbIX AareHTOB BAW-
SAHUS AOMKHA ObITb HECOM3MEPUMO Bonee aKTUBHOW AN YCNELWHOro pelleHuns 3a-
[ayu no NpeseHTaumm npocoLmansHoro obpasa urdposoro byayuero. [ns aToro
HeobX0AMMO NPesoCTaBUTh 3TUM areHTam [OCTYN K MOMNyNsipHbIM Megnapecyp-
caMm, 4ToObl OHW MOTM PacNpoCTPaHsThb MHGopMaLMto o LbpoBM3aLmm cpeau
LeneBol ayanTopum.

Kmoquyro PO/Ib BbIAENEHHbIX areHTOB BANAHUA IKCNEPTbl BUOAT B Cnefy-

toLem:

e nonynapunsaynd LLMCprBbIX anbTepHaTnB TpaanLUMOHHbIM NPaKTU-
KaM ONd KNro4YeBbIx ccbep KN3HeaeATeNbHOCTHY,

+ (hOPMUPOBaHME MOHATHbIX 1 COLMANbHO 0A0BPSEMbIX OO BACHUTENb-
HbIX MOfIeNell OKPYXatoLLIel PeanbHOCTM, CBA3AHHbIX C MO3UTUBHO 3Ha-
YMMOM PONbIO LMPOBLIX TPAHCHOPMALIMI B XU3HU MIOLAEN;

* POJBWKEHNE B MEAMA AOCTWIKEHNIA POCCUICKNX UCCNEA0BATENBCKUX
rpynn, CBsI3aHHbIX C NepefoBbIMK 0O6ACTAMY LMMPOBbIX TEXHONOT 1A,

+ CO3gaHKne UMdpoBOro naHfwadTa NpoheccroHanbHOM KOMMYHYIKa-
LMV CNeunanmncToB 1 3KCNepToB B 061acTh UndpoBoro byayLiero;

* HamonHeHe MeaManpoCTPaHCTBa NPOCOLManbHbIMU UHTEpPNpeTa-
LMSIMM MPOMCXOAALLETO NpoLecca b posu3aumum;

« NPOCBETUTENBCKAS AeATeNbHOCTb MO (OPMUPOBAHMIO MPOCOLMANb-
HbIx NpeacTaBneHnii 06 obpase UMdpPoBoro byayLero;

* TPAHCAAUMS B NYBANYHOM NPOCTPAHCTBE NMO3UTVBHbIX KENCOB (MCTO-
puin ycnexa) umndpoBm3aLmmn B pasnnyHbix chepax Xnu3HeaesTenbHo-
CTU rocyaapcTBaa v 0bulecTBa;

* AeMOHCTpauUmna B3aMMOCBA3N yCNelwHOCTW YeloBeKa C ero CNOCOBHO-
CTbtO MCNOMb30BaTb LI,I/IdeOBbIe TEXHONOMMW B CODCTBEHHbIX NHTEepe-
Cax.

Mpy 3TOM, MO MHEHWIO 3KCNEepTOB, HeobxoanMo cobnoaeHne banaHca
MEXZY BblAeNeHHbIMU akTOpaMu (0COBEHHO rocyaapcTBOM, b13HecoM v obule-
CTBEHHbIMW CTPYKTypamu) B NpoLeccax npeseHTauum obpasa undposoro by-
Aylwero, T.K. B MPOTUBHOM Cfly4ae Takol 0bpa3 MOXKET 0Ka3aTbCs 3HAUMTENBHO
CMELLEHHbBIM B TY UMW NHYIO CTOPOHY.
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Kntoyesele aydumopuu penpeseHmayuu
npocoyuasneHoz20 06pa3sa yugposozo bydyujezo

YYacCTHMKaM 3KCMepTHOro OMnpoca Takke ObINo MpeanoXeHo NpeacTa-
BUTb K/IKOUYEBbIE ayAUTOPUM, KOTOPbIM HYXXHO NMPEe3eHTOBaTb NPOCOLManbHbIii
obpa3za undposoro byayuiero Poccuu. B npouecce oTBeTa Ha AaHHbIA BONPOC
3KCNepTbl OTMETUNN Pa3HoObpa3ne LeneBbix ayauTopuii Ans npeseHTaumm ob-
pasa undposoro byayuiero Poccuu, 4To yKas3biBAET Ha CAOKHOCTb 3aadun no
(hOPMUPOBAHMIO eIMHBIX MPOCOLMANbHbBIX MPeACTaBAeHN 0 UMDPOBOM byay-
wem cpean poccusH. Ocobo cnepyeT 06paTUTb BHUMaHVE Ha 3KCMepPTHYO no-
31U, COTMAaCHO KOTOPOM Meamnaobpas undpoBoro byayulero omKkeH ObiTb
obpalleH, B NepByto o4vepefib, He K OYOyujuM €20 «N0/16308amesmM», d K 06006-
WeHHoU 2pynne «udeos10208» U «pa3pabomyukos» NnaTthopmM 1 Kpoccnnathop-
MEHHbIX PeleHNiA, KOTopble MPeAcTaBaT TO camoe «UudpoBoe byayllee». Kak
3aMETW OfMH 13 IKCMEPTOB, MPUHSBLIMX y4acTNe B UCCNENOBAHUM, <5 HE 8LXKY
NPUHYUNUGA6HOU He0bX00UMOCMU KOHCMPYUPOo8ams npedcmasseHus 6yoyujux
nose3osameneti 0 Yuphposom byOyUIEM 8 yCA08USIX, K020a Y CaMUX 3aKA34UKO8
U paspabomyuKos ynoMsiHymozo NpocoyuansHozo yugposozo bydywezo Hem
YeMK0o20 NOHUMAHUS €20 COOBPIKAMEbHLIX KOHMYPOB».

Ecnm cucTeMaTn3npoBaTh OTBEThl SKCMEPTOB, TO MOXHO BbIAENUTL ABE
HonbLIKMe rpynmbl KIOYEBON ayanTopum: 1) peumnmueHTsl (KoHeYHble noTpebu-
TeNu MeaVaTeKCToB) U 2) MeaMaTopbl (3agatollye TOHANbHOCTb BOCIPUATUS
00LL1eCTBOM MEAMATEKCTOB).

BOMbLIMHCTBO 3KCMEPTOB OTMEYAIOT, YTO NMPUOPUTETHON LIENEBON ayau-
Topueit SBASETCS MOMOAEKb, BKIOYAsH OWKONbHUKOB, WKOMBHUKOB, CTyAeH-
TOB 1 «MON0fbIX B3poC/bix» (young adults) 4o 30 neT, NoCKonbKy VMEHHO OHY
CTONKHYTCS € UMdpoBbIM ByaylmM. [aHHas ayauTopus SBASETCS KOHEYHbIM
noTpebuTenemM MeanaTekcToB o LUMdpoBoM byaylieM. Hapsay ¢ aTol ayauTo-
puelt, aKcnepTamu TakKe HasblBalTCs:

+ MOJIOObIE CNEYUAIUCMbl, 3aHIMbIe KAK 8 Chepe UHPOPMAYUOHHBIX MeX-
Hos02ul, MAK U 8 Chepax MamepuasibHsIX NPOU3B0OCMS, KOTOpble 0CO00 3anH-
TepecoBaHbl B UCM0b30BaHUM LMDPOBLIX TEXHONOTNIA B PaMKax CBOWX Kapbep-
HbIX M XKN3HEHHbBIX TPAEKTOPUIA;

« yOEKOEHHbIE NPOMUBHUKU MEXHO102Ull 8CEX B03PACMO8, KOTOPbIE MOTYT
He TONbKO MFHOPMPOBATL M CaboTMPOBaTL NpoLEecC UMdpPoBo TpaHchopmMa-
LMW, HO N aKTVBHO NPenaTCTBOBaTb LMbpPOBM3aLMM BaxHbIX cchep obliecTsa 1
rocyaapctsa, hopMMpoBaTh NPOTECTHBIA NOTEHUMAN U TEM CaMblM OKa3biBaTb
BMSIHVE Ha NapameTpbl UMPPOBOro Byayulero cTpaHsl;

« NPeACTaBUTENN «KPEAMUBHO20 KAACCa», 06NaAaIoLLME 3aMETHBIMU aco-
LUMaNbHBIMU UHTEHUMSIMU M BO MHOTOM WUTHOPUPYIOLLME COLVanbHble Oxuaa-
HUS OCHOBHOW MacChl HaceneHns.

HAYKA TENEBUAEHUA 19 (4), 2023 101 THE ART AND SCIENCE OF TELEVISION



Bce OHWM TatoKe MOTYT BbITb OTHECEHbI K KOHEYHbIM NOTPEbUTENSM Meaw-
aTeKCToB, penpeseHTyWmMx 0bpa3 undposoro byayuiero. OTMETUM, YTO Ha-
3BaHHbIE ayANTOPUM XapaKTePU3YIOTCH OTANYMAMI B CBOUX OXUAAHUSAX, Npes-
CTaBNeHUsIX, MHTepecax U TpeboBaHUsX B OTHOLWEHUW LndpoBoro byayLiero,
4TO MOXET 3HaYNTENbHO 3aTPYAHUTL MHDOPMaLUMOHHYO paboTy No dhopMupo-
BaHMto 06pa3a unbpoBoro byayliero Poccuu.

Hapsay € 3T1UM, 3KCNepTsl ONpeennav 1 VHble ayauTopun Ans npe3eHTa-
LMK obpasa undposoro byayuiero:

« udeonoeu U paspabomMyuku NPUKNaAHbIX UMDPOBLIX NAaThopm
1 KpoccnnaThopMeHHbIX pelleHnii «LunudpoBOro byayllero», oT aew-
CTBUWI KOTOPbIX BO MHOIOM 3aBUCUT AM3aliH UMhPOBOro byayLero;

« bU3HeCc-coobwecmao, NPecTaBUTEN KOTOPOTO 3aMHTEPeCcOBaHbl
B Pa3BUTUM MHHOBALMM, NOBbILEHNN NPOU3BOANTENBHOCTM 1 CO3-
AaHnK 6naronpusaTHOrO BU3HEC-OKPYXKEHWS Ha OCHOBE LMMPOBLIX
TEXHONOMUIA;

* Hay4YHOEe U 06pa308amesibHoe COobUWECMB0, HNEHbI KOTOPOTO ABANS-
l0TCA He TONBKO BaXHOM ayAnTOpUeEN Ana NpeacTaBAeHns NpocoLm-
anbHoro obpasa umMdpPoBOro byayLLero, HO U CaMM BbICTYMAOT «areH-
Tamu BANSHUS» Npu GOPMUPOBAHNUY 3HAHWIA 1 HABLIKOB B 06NnacTu
LUMPPOBBLIX TEXHONOTWIA, JEMOHCTPALMN NPENMYLLECTB U BO3MOX-
HOCTel LUndpoBM3aLmMu B pasnmnyHbix NpodeccroHanbHbix cchepax
NOArOTOBKM CTYEHTOB;

* npedcmasumenu 0puUYUANEHbIX OPeaHO8 81acmu, B TOM 4uchne
peryavpyiowyx BefoMCTB U 3aKOHOAATeNbHbIX OPraHoB BAacTu,
B KOMMeTEeHLMM KOTOPbIX HaXOAWUTCS HOPMATUBHO NMpPaBoBOe pery-
NVPOBaHVE UCMONb30BaHMs LUMMPOBLIX TEXHONOTMIA, YTO CaMbIM He-
NOCPeACTBEHHbIM 0OPa30M MOXET BANATL Ha BO3MOXHOCTU, Orpa-
HUYeHWst 1 0CODEHHOCTW (hopMMpPOBaHUs LKdpoBOro Oyayliero
B Poccuu;

+ 00WECMBEHHbIE 0P2AHU3AYUL, 2DAXOQHCKUE AKMUBLCMbI U IUOEPSI
06UjecmeeHH020 MHeHUs, OCODEHHO Te, KTO 3aHWMaeTCs npaBamu
YenoBeka, CoLManbHbIMU BOMPOCAMM 1 YCTONYVIBBIM PA3BUTUEM, MO-
ryT OKa3blBaTb 3HAYNTENBHOE BIUSIHME Ha ODLLECTBEHHOE MHEHWE O
umbpoBoM byayllem Poccun Yepes HedopmarbHble KOMMYHMKaLWK;

« cpedcmea Maccogol uHgopmMayuu u 6102epel, AN KOTOPbIX BaKHO
chopMUPOBaTb CUCTEMY MNPOCOLIMANbHbIX NPeACTaBAEHNI O UMbpPO-
BOM ByaylleM, Ha OCHOBE KOTOPOW OHW FOTOBAT MHMOPMaTUBHbIe
1 cbanaHCcMpoBaHHbIe MaTepuanbl U OCYLIECTBASIOT WX Npe3eHTa-
LMo B NyBAMYHOM NPOCTPaHCTBE.
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[laHHble ayanToprn — 3TO MeamaTopbl TpaHcasLmMm 0bpasa, To ecTb Ta
4acTb 06LIeCTBa, KOTOPAs BbICTYNAET NOCPEAHUKOM, NepeaatoLlim chopMupo-
BaHHOe Ha ypOBHe rocyapcTea BuAeHWe UMdPOBOro Byayllero K KOHeYHbIM
nonyvatensm (ayautopum uamn 3putensm). MeavaTtopsl TpaHcasummn obpasa
WrpatoT BaXKHYH POSb B penpeseHTaumm obpasa undposoro byayulero, BAvss
Ha hopMUPOBaHMe NpeacTaBNeHWIA N BNeYaTNeHnd y KOHEYHbIX NonyYaTenei.

OcHoBHble MeOuliHble UHCMPYMEHMbI MPAHCASYUU 06pasa
yugposozo 6ydyujezo

YYacTHMKaM 1ccneqoBaHus HbiN0 NpeanoxeHo chopMynnpoBaTb CBOe
MHEHME O TOM, KaKune MeaviiHble MHCTPYMEeHTbI U MeXaHW3Mbl SBASIOTCS Npu-
OPUTETHBIMW MpU (HOPMUPOBAHMUY MNpeACcTaBNeHNA O UMOPOBOM Oyayllem
Poccun. BonbLWMHCTBO IKCMEPTOB COMACHbI C MO3MLMeN, HTO HeobXxoaMMO no-
BbILIEHVE WHTEHCUBHOCTM MPUMEHEHUS YXKe CYUIECTBYIOLMX WHCTPYMEHTOB
Y MEXaHW3MOB, a He BHeapeHue HoBbix. CerofHs TpebyeTcs obecneveHvie He-
NpepbIBHOM NOBTOPAEMOCTU MHMDOPMAaLIMOHHbBIX BO3[ENCTBUI Ha 06LIeCTBeH-
Hoe co3HaHWe ansg hopMMPOBaHUS 1N MPOABMIKEHWS NPeacTaBNeHin o undpo-
BoM OygayieM. Cpean NPUOPUTETHBIX MHCTPYMEHTOB (KaHaN0B) MPOABMKEHMS
MHbopMaLmu, hopMupyioLLen NpeacTaBneHns o uudpoBoM byaylieM, y4acT-
HUKV MCCNej0BaHNS BbIAENUAM Chefytouimne:

« coyuanbHo MedulHele U maccmeouliHele HOBOCMHbIE Pecypcsl,
TpaHCMpyoLUine, NPexae BCero, BU3yanbHble 1 ayauanbHble obpa-
3bl TOTO, K YeMmy CrefyeT CTPEMUTLCS 1 KaK 3TOro JOCTUYb;

* UCNO/L308AHUE BO3MOXXKHOCMEL menesudeHus u paduo, B pamKax
KOTOPBIX HEOOXOAMMO CO3faHMe TeMATUYECKNX NMPOCBETHUTENBCKMX
nporpaMm no NPoGUbHbLIM TEMaM, HO TONBKO NOCNE A4MArHOCTHKM
Yy LieNieBbIX ayanTOPUIA aKTyanbHbIX MOTPEOBHOCTEN, MHTEPECOB, OXU-
AaHWUI 1 3aNPOCOB, CBA3AHHbIX C LMDPOBOI NpobneMaTnko (8 npo-
TUBHOM CNy4ae, N0 MHEHWIO 3KCMepTOB, Meamnakopropaummn byayt
NPOABUIaTh NCKIOYUTENBHO BbITOHbIE UM TEMBI);

« Cpedu MpPaduyUOHHbLIX GHOPMAMO8 MPAHCASYUU UHGOPMayUU:
CO3/aHNe XyAOKECTBEHHbBIX U HAy4YHO-MONYNSPHBIX NPOU3BEAeHM
NPOoMUNLHOrO XapakTepa, NybnnyHble BbICTYNNEHNS 3KCNepTOoB, K-
AepoB 0OUIECTBEHHOMO MHEeHWS, CNeLnanmcToB, y4eHbX U NpeacTa-
BMTenel KpynHoro busHeca B undposoi chepe, B TOM 4ncne B hop-
MaTe TOK-LIOY W MPOCBETUTENbCKIX NEKLUMIA, OCBELeHNs PeanbHbIX
yCrewHbIX KeiicoB LMbpoBM3aLMK («<MCTopUm ycnexa»);
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+ 1CMOMb30BaHVEe BO3MOXKHOCTEN KuUHeMaTorpada, MyasTUnInKa-
LW, BUEOUTD, KOMWKCOB ANs CO30aHUS 8U3YabHbIX 06pa308 0 Yu-
po8oM byOyuem;

* passumue KaHaa08 8/102epos, cmpumepos u 6102epos, cobrpato-
WX Ha CEroHAWHNIA E€Hb 3HAYMTENbHbIE ayANTOPUM MOANUCUN-
KOB;

+ B Ka4yecTBe VHHOBALMOHHbIX KaHanoB opMUPOBaHWS NpeacTas-
NeHuin o undpoBoM OyayleM 3KCNepTbl BbIAENSOT MEMa-8ceeH-
Hele, Yugpossle n1ameopMesl, 8e6-NpUNOXeHUSs, 8UOEOXOCMUHeU, Ha
KOTOPbIX PAa3BOPaAYMBAETCS BUPTYanbHOE COLMaNbHOE B3auMOoaei-
CTBWE YeNoBeKa C HelipOCETEBLIMU areHTaMMu.

Mpu 3TOM Ntoboe MHPOPMALMOHHO-KOMMYHUKALIMOHHOE BO3AENCTBIE,
KaK OTMeT1/a 3HaYMTeNbHas 4aCTb IKCNEPTOB, AOMKHO ObITh YETKO TapreTnpo-
BaHO Ha LeNesble ayAuToOpuM 1U3-3a Pasnnuynii B NpeacTaBeHnsx, OXmaaHmsx
W MHTepecax NpUMeHUTENbHO K UndpoBomy byayuiemy. BaxHbiM npeacTasns-
eTcs GopMMpPOBaHME NpeacTaBAeHNli He TONbKO B MACCOBbLIX LieneBbix ayau-
Topusx «nOTpebuTenein», Ho 1 B LeNeBbIX ayanuTopursax CybbeKkToB LMdpoBbIx
TpaHchopmaumii U hopMupoBaHus Lndposoro byayliero.

3AK/TIOHEHUE

AHanu3 B3aMMoO0bYyCNOBAEHHOCTM npouecca GopMUpoBaHUs obpasza
umdpoBoro byayliero B MeaManpoCTpaHCTBe W ero penpeseHTaummn B oblle-
CTBEHHOM CO3HaHMV NoKa3an cneayoulee.

Bo-nepBbiX, aHann3 cneunduki npeseHTaumMm TEeKCTOB B Meananpoc-
TPaHCTBE IEMOHCTPUPYET, YTO TEMA UCKYCCTBEHHOMO UHTE/IEKTa BbI3bIBAET NO-
BbILEHHbIV MHTepec. OfHaKo MOXHO 3aUKCHPOBaTh, YTO YPOBEHb OCBOEH NS
uMbpoBOro byaylLero, KOTOPbIV ONPEAenseTcs 3HaHWeM OCHOBHbIX LMMPOBbIX
TEXHOOMNI Ha YPOBHE MOHMMaHWs TOro, Kak 3To paboTaeT, rae hurypupyot
MapKkepbl LMdpPoBOro obuecTsa B Ny6ANYHOM NPOCTPAHCTBE KOMMYHWKaLUWI,
B OO/blIEN Mepe ONpeaensieTcst MMYHbIM UCNONb30BaHMeM AaHHbIX TEXHOMO-
r1ii B NOBCEAHEBHOMN M3HU. OLeHKa TOHaNbHOCTN MeIMATEKCTOB O LM(MPOBOM
ByAyLWEM W UX BOCMIPUSATHE HaCeNEHNeM MOKa3blBaloT UX HEMTPaNbHOCTb, Ho
OTHOCUTENBHO HEOIHO3HAYHOW MoKasana cebs peuenums TeKyLehn cuTyaumm
C MHPOPMMPOBaHKEM O LMDPOBOI TpaHCHOpMaLMM POCCUINCKOTO 0bLLIECTBA:
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OKOJI0 TPeTU PeCnoHAEHTOB CYUTAIOT, HTO 061aAat0T TONbKO 0bLen MHpopma-
uvelt, obbema KOTOPOoW HEAOCTAaTOYHO, M CTOMNBKO e 3asBASIOT, 4TO UMEeIOLLNX-
Csl AaHHbIX XBaTaeT.

Bo-BTOPbIX, B CMMCOK OCHOBHbIX 3aMHTEPECOBaHHbIX CTOPOH LMbPOBON
TpaHChopMaLmMm 1 areHTOB BAUSHUS Ha NpoLecc npeseHTaummn umbposoro by-
AyLLEero HagnexmT BKAOYUTb IT-KoMNaHunw, KpynHble KOMNaHUM 1 Kopropaumu,
befiepanbHble OpraHbl BNaCTW, a TaKkxke CPeacTBa MacCoBoOW MHpopMaLmn. Mpu
3TOM cnefyeT 0cobo BblAenVTs 0600LLeHHYIO rpynny «MAeonoroB» U «paspa-
60TYMKOB» NNAaTPOPM U KpoccnnaThOPMeHHbIX pelleHin, KoTopble, B NEPBYIO
ovepeflb, AOMKHbI chOpMMpPOBaTHL COBCTBEHHBIN 06pa3 uMbpoBoro byayuiero.
KntoueBble aygnMTopumn penpeseHTaummn npocoumansHoro obpasa LmbpoBoro
6ynyulero Poccum cnefyeT pa3fenvTb Ha ABe 6onbline rpynnbl: 1) peununueHTs
(KOHeYHble NOTpebuTenn MEAMATEKCTOB) 1 2) MeavaTopsl (3afatollve ToHanb-
HOCTb BOCMPUATMS OOLIECTBOM MEAMATEKCTOB). BONbWMHCTBO 3KCNEPTOB CO-
FNacHbI C NO3ULMeR, YTO HeOBXOAMMO MOBbIWEHNE UHTEHCUBHOCTY NpUMeHe-
HUS Y)KE CYLIECTBYIOLLVX MHCTPYMEHTOB M MEXaHM3MOB, @ He BHEIDEHVE HOBbIX.
CerofiHs TpebyeTcs obecnedeHne HenpepbiBHOM MOBTOPSEMOCTH MHBOPMaLIM-
OHHbIX BO3[EMCTBUIA Ha 0BLIECTBEHHOE CO3HaHWe A GOPMUPOBAHNS 1 NMPO-
ABVDKEHWS NpefcTaBneHnii o LdpoBoM byayLiem.

Pe3ynbTaTbl NpoBefeHHOro CCNEA0BAHNA B LIENOM NOATBEPHKAAIOT HaLly
rMNoTe3y O TOM, YTO KNtO4EBbIM PaKTOPOM, BOKPYT KOTOPOTO «MUWETCS CLeHa-
puvin Byayulero» BeICTynaeT Undposas TpaHchopMaLms, KoTopas onpegenset
TPEHAbl B Halei NOBCeAHEBHOMN XU3HU. Takke Mbl MOXEM KOHCTaTMPOBaTb
CNOXHOCTb ¥ MHOrOaCMeKTHOCTb (hOPMMPOBaHMs obpasa LudpoBoro byaylie-
rO ¥ BaXKHOCTb Mefina B yNpaBneHnn 0OLWeCTBEHHbIM BOCMPUATVEM LMPOBOTrO
Byayulero. Ha Haw B3rnsg, B pamMKkax peanv3aumm rocygapCTBeHHOM NOAUTHKN
no NoaJepXxKe UndpoBOro pasBUTUS POCCHIACKOrO 06LLeCTBa BO3HUKAET Heob-
XOAMMOCTb pa3paboTKy BIUAeHWs LMBPOBOro byayLiero Kak LeneHanpasneHHo
pa3paboTaHHOro MaeanbHOro 06pasa Xenaemoro CoCTOSHUS HYenoBeka, oblue-
CTBa W rocyfapcTea B byayllem, KOTOPOe CTaHeT OPUEHTUPOM A1 OOLLEeCTBEH-
HOro passWTWs. B oTanyme oT CTVxXMtHO opMupytollerocs obpasa, BnaeHue
COLEPXKUT BO3MOXHbIE MYTU U KOHKPETHbIE PEKOMEHAAUMN ANsi AOCTVKEHUS
KeslaeMoro uaeana, KoTopble MOXHO BblpaboTaTb B pamMKax METO0N0MMYECKO-
ro NOAX0Aa, KOTOPbIN NpefycMaTprBaeT pa3paboTKy ANHAMUYECKMX CLiEHapH-
eB ByayLLero ¢ y4eTom cTpateruii knouessix nrpokos (Chulok, 2021; Miles et al.,
2021). MeHHO B 3TOM Clydae BraeHve byayulero cnocobHo KOHCONMANPOBaThb
3aVHTEepeCcoBaHHble CTOPOHbBI LMMPOBOI TpaHChOpMaLMn 1 MOTVBMPOBATL MX
Ha AOCTWXeHWe NpocoUMansHoro Uudposoro byayLuero.
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