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Soft Power of TikTok: The Social
Network That Conquered the World*

Abstract. This article discusses the rise of TikTok, a relatively young but extremely
popular Chinese social network for sharing short-form original videos (mostly en-
tertaining). By the end of 2021, TikTok had surpassed the American search engine
Google as the most visited website on the Internet. With its billion unique visitors
each month, it is the only top 10 website whose parent company (ByteDance) is
located outside the U.S.

In the article, | analyze the specifics of TikTok’s presence in the Russian segment
of the Internet, its gradual politicization, and the problems the platform has faced
over the last two years. In 2021, TikTok surpassed VKontakte, the most popular
social network in Russia, in terms of time spent using the app. And, although the
service had some friction with the Russian authorities, there is still no full-fledged
replacement for it. So far, Yappy—the Russian analog for TikTok—does not look
like its serious competitor at all.

The article covers what concerns the authorities of other countries have about this
social network, and how TikTok in general affects Internet culture. | look into the
values propagated by TikTok among young people. In the conclusion, | put for-
ward a hypothesis, which requires further study, that TikTok is now a super effec-
tive world-scale soft power tool of the People’s Republic of China.
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Markasa cmna TmkToka:
COLICETb, KOTOPAad MoKopwmia Mnp

AHHOTaUus. B cTaTbe paccMaTprBaeTCs BO3BbILLEHVE NOMNYNSPHOM cOLManbHOM
CeTU KUTaMCKOrO MPOUCXOXKAEHNS TUKTOK. 3Ta OTHOCMTENbHO MOMOAAs COL-
CeTb, MO3BONAIOLIAS NOb30BATENAM 1ENUTHCH HEOONBWIMYM aBTOPCKMMM BUAEO
(B OCHOBHOM pa3BiekaTeNbHOMO XapakTepa), K KoHLy 2021 roga oborHana no no-
cel}aeMOCTV aMepUKaHCKNIA NOMCKOBMK Google 1 cTana cambiM nocelaembiM
canTom B IHTepHeTe. ExxemecsiyHO TUKTOK HabupaeT MUNMapa yHUKanbHbIX No-
ceTuTenei, SIBNIACh NPV 3TOM €AVHCTBEHHbIM CalnTOM TOM-10, Ybs MaTEPUHCKas
KoMnanus (ByteDance) HaxoauTtes He B CLUA.

AHanusupyroTcs cneumdrka NpUcyTCTBUS TUKTOKA B POCCUMIMCKOM CErMeHTe
VIHTepHeTa, nocTeneHHas NOAUTU3aLUMS pecypca U To, C KakuMu npobneMamm
CepBUC CTONKHYNCA B nocnefHve Asa roga. BaxHo, 4to B 2021 rogy TukTok
obowen nonynspHenwyo B Poccuio couceTb BKoHTakTe no  BpemeHu
NONb30BaHUSA CepBMCOM. VI, XOTH y CepBMCa BO3HWKAWM ONpefeneHHble Tpe-
HWS C POCCUMICKAMMK BAACTIMM, HWKAKOM MNOMHOUEHHOW 3aMeHbl eMy Tak
N He TMOSBUNOCH: OTEYECTBEHHOE MPUIOXeHWEe Yappy Cepbe3HbiM  KOH-
KypeHTOM TUKTOKa NOKa YTO He BbIrAaanT
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PacckaszaHo, Kakue MpeTeH3nn K 3TOW COLCeTU MPeabsBAsioT BNACTU APYrvX
CTpaH, 1 KaKk TMKTOK B LeNOM BNAET Ha MHTEPHET-KYbTYpY. [peanpuHmnMaercs
NONbLITKA MOHATb LEHHOCTW, pacnpocTpaHaemble TUKTOKOM Cpefy MONOAEXM.
B 3ak/o4eHn BblgBUraeTcs rmnoTesa, Tpebyowas ganbHelero n3yyenuns, o
TOM, 4TO TUKTOK CerogHs sBnsetcs cynepaddeKTUBHBIM UHCTPYMEHTOM «Msir-
KOW cunbl» KNTalckon HapoaHoi pecnybankui B Mupe.

KnioueBble cnoBa: TukToK, HOBble meama, bnorudr, Kutan, KHP, couceTw,
BMaeonnatdopMsbl, BOrepbl, TUK-TOKEPSI, LieH3ypa, JaHs MUnoxuH, megnama-
HUNYyNMpOBaHNe

INTRODUCTION

TikTok, owned by the Chinese company ByteDance, is a relatively young
social network: it was released in China in 2016, and its international version was
launched in 2018. TikTok’s meteoric rise in the global Internet entertainment in-
dustry allows once again to look at modern video platforms as a symbiosis of
new media, a digital place to live, and at the same time instruments of cultural
influence.

Here is how Matthew Brennan, in his book Attention Factory: The Story of
TikTok and China’s ByteDance, summarized the rise of the service: “TikTok’s suc-
cess was dueto the replication of the practices used for its Chinese sister Douyin—
its technology, its product experience, and its promotion schemes. And Douyin’s
success, in turn, was based on the recommendation system, experience and cash
reserves of the news aggregator Toutiao—an app with the name known even to a
child in China. Last but not least, Toutiao’s success was a product of the foresight
and determination of ByteDance founder Zhang Yiming. In 2011, Yiming, who by
then had a considerable experience as an entrepreneur, intuitively sensed that
smartphones would radically change how we perceive information and interact
with it. No one knew it for sure back then, but the seed of the idea, planted in the
very foundation of the company, bore fruit in the form of TikTok’s worldwide suc-
cess” (Brennan, 2021, p. 32).

Initially, the service was perceived as purely entertaining and intended for
young people, but with the explosive growth of the audience, it became a plat-
form for everyone and everything. Other social networks went through a simi-
lar evolution before, including VKontakte!, which for a very long time was seen
as a service for schoolchildren and students. Among the advantages of TikTok

! VKontakte, or VK, is a Russian social networking service; it can be translated from Russian as
“InContact”.
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one usually distinguishes entertaining content, a simple interface, the ability to
make money, a large number of celebrities among users, and so on. Among the
disadvantages—a minimum of tools for communication. TikTok is proud of its
“self-learning personalized recommendation algorithm” which makes one watch
videos for hours. This algorithm is designed to provide users with personalized
content that they find significant and interesting without the need for any addi-
tional search (Alekhin, 2021) .3

Today, TikTok is one of the leading new media. In April, Time magazine list-
ed it among the 100 most influential companies in the world. At the end of 2021,
the Chinese TikTok overtook the US search engine Google in traffic and became
the most visited platform on the Internet; only a year before (at the end of 2020),
it ranked seventh.* For over a year now, TikTok records one billion unique visitors
each month, while remaining the only site in the top 10 whose parent company
(ByteDance) is located outside the United States. The trend for extending the plat-
form functionality is also remarkable: in 2021, the news passed about TikTok’s
negotiations to enter the VR market, about launching food delivery in the U.S,,
and so on. These are proofs that this digital ecosystem is highly adaptable to the
needs of modern society.

According to Mediascope®, as of February this year, Russian users spend an
average of 81 minutes a day in TikTok, and 68 minutes in TikTok Lite, available
only on Android. Fourty-three percent of TikTok users are between the ages of 25
and 44. In this article, | will examine TikTok as a tool of soft power and expansion
of China’s influence (the term “influence” should not be perceived as exclusively
negative) in the world in general and in Russia in particular.

! VKontakte, or VK, is a Russian social networking service; it can be translated from Russian as
“InContact”.

2 Ermakov, D., & Yakusheva, T. (2020, July 5). Zachem vashemu biznesu TikTok i kak ego ispol’zovat’
[Why your business needs TikTok and how to use it]. Inc. Retrieved December 24,2021, from https://
incrussia.ru/understand/zachem-tiktok/

? Jana Feldkamp, referring to Hutchison, describes the principle of the platform, which, according
to the researchers, involves a hyper-personalized algorithm based on artificial intelligence. The
algorithm suggests users certain videos that correlate with their preferences, which are selected
based on previously viewed (including and above all repeatedly viewed) videos, likes, comments,
reposts, etc., see: Feldkamp, 2021, p. 79; also see: Hutchinson, A. (2020, June 18). How TikTok’s
algorithm works—as explained by TikTok. Socialmediatoday. Retrieved June 15,2022, from https://
www.socialmediatoday.com/news/how-tiktoks-algorithm-works-as-explained-by-tiktok/580153/
4Smirnov, S. (2021, December 23). TikTok obognal Google po poseshchaemosti v 2021 godu [TikTok
overtook Google in terms of traffic in 2021]. The Bell. Retrieved December 24, 2021, from https://
thebell.io/tiktok-obognal-google-po-poseshchaemosti-v-2021-godu-1lkgb

For TikTok’s performance indicators in 2020, see: Guarda et al., p. 39.

° ARussian media research and advertising monitoring company.
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TIKTOK IN RUSSIA

In 2021, TikTok surpassed VKontakte in terms of time spent using the ser-
vice. During the week of April 4-10, 2021, all VKontakte users spent 11.08 billion
minutes on the mobile app, while TikTok users—13.93 billion minutes.® In June
2021, Russian Public Opinion Research Center, or VTsIOM, conducted a survey
of the most popular social networks in Russia. According to the results, TikTok
took the fifth place (17%) behind only VKontakte (48%), Instagram* (39%), You-
Tube (34%) and Odnoklassniki’ (32%),® and ahead of Facebook,** Telegram and
Twitter.”** A study by MegaFon?® ranked TikTok third in Russia in terms of mobile
trafficamong social networks in 2021. Over the past year, its traffic has more than
doubled.®

The most popular Russian TikTokers, Dina Saeva (21) and Danya Milokhin
(20), have a huge audience of 24 and 16 million subscribers, respectively. In Au-
gust, 2021, Forbes ranked Milokhin fourth among the richest Russian bloggers
with an income of about $1.5 million.t

In June 2021, Milokhin, who has no education other than a regular high
school diploma, became one of the key speakers and faces of Sber'? the 24th St.
Petersburg International Economic Forum (SPIEF 2021). Anton Bulanov, an ex-
pert at the Competence Development Centre for Marketing of the Higher School
of Economics, explained it as follows:

Not only this major company uses a dainty personal brand. Wherever
possible, its social and cultural (or anti-cultural) shell is monetized. For
instance, Morgenstern’s** shell is always a scandal. And so is, apparent-
ly, Manizha’s.* Danya Milokhin’s shell is predictable sympathy for a boy

& SkillFactory. Auditoriya sotsial’nykh setey i messendzherov v 2021 godu [The audience of social
networks and instant messengers in 2021]. Retrieved December 24, 2021, from https://blog.
skillfactory.ru/auditoriya-soczialnyh-setej-i-messendzherov-v-2021-godu/

"Russian: “Classmates”, another Russian social network owned by VK.

8RBC. (2021, July 6). Opros VTsIOM pokazal samye populyarnye sotsseti v Rossii [VTsIOM poll showed
the most popular social networks in Russia). Retrieved December 24,2021, from https://www.rbc.ru/
rbcfreenews/60e3bd819a79476c5b785733

° A Russian mobile phone and telecom operator.

10 Zhurnalist. (2021, December 9). TikTok voshel v top-3 lyubimykh rossiyanami sotssetey [TikTok
entered the top 3 social networks favorite by Russians). Retrieved December 24, 2021, from https://
jrnlst.ru/tiktok-voshel-v-top-3-lyubimyh-rossiyanami-socsetey

! Forbes. (2021, August 23). Samye bogatye rossiyskie blogery v reytinge Forbes [The richest Russian
bloggersinthe Forbes ranking]. Retrieved December 24,2021, from https://www.forbes.ru/obshchestvo-
photogallery/436383-samye-bogatye-rossiyskie-blogery-v-reytinge-forbes

12 Before 2015—Sberbank, the largest Russian state-owned banking and financial services company

1 Alisher Morgenshtern, a Russian rapper, record producer, and songwriter.

¥ Manizha Sangin, a Tajikistani pop singer.
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from an orphanage who has achieved something on his own. (...) And it
was someone’s, perhaps somewhat cynical, professional task—to evoke
this emotion. Because if you have an emotion, then it is in the focus of
your attention.®®

However, the apolitical Milokhin, although still one of the most successful
and recognizable TikTokers in Russia, does not at all represent the entire Russian-
speaking segment of this social network, which already has over 36 million Runet
users.t He merely serves as an example of the fact that with TikTok anyone can
start from nothing and become famous and relatively rich. At the very beginning
of 2021, it turned out that TikTok “suddenly” became almost the main network
platform for communication of participants in the uncoordinated street protests
on January 23, although the social network started to be politicized back in the
previous year (Burda, & Poroshina, 2021, p. 26).

Roskomnadzor!” then demanded that TikTok remove the videos with unac-
ceptable opposition content and threatened it with a fine of up to 4 million ru-
bles. Ina number of federal media, the work of the TikTok algorithm was assessed
as an underhanded method of “puppeteers” who “pull strings” and “manipulate”
Russian children.!® According to Bloomberg, in the spring of 2021, there was a dis-
cussion between the Russian and Chinese authorities over oppositional videos
by Russian TikTokers. Within a short time, the social network tightened censor-
ship among its Russian users.t? According to some Russian political scientists, it
is even possible to talk about causal links between the use of TikTok and protest
behavior (Poretskova, & Savin, 2021, p. 91).

5 Yakovleva, E. (2021, June 8). Tiktoker Danya Milokhin stal odnim iz lits SBERa na PMEF-2021
[TikToker Danya Milokhin became one of the faces of SBER at SPIEF 2021]. Rossiyskaya Gazeta.
Retrieved December 24, 2021, from https://rg.ru/2021/06/08/tiktoker-dania-milohin-stal-odnim-iz-lic-
sbera-na-pmef-2021.html

1 See: SkillFactory. Auditoriya sotsial’nykh setey i messendzherov v 2021 godu [The audience of
social networks and instant messengers in 2021]. Retrieved December 24, 2021, from https://blog.
skillfactory.ru/auditoriya-soczialnyh-setej-i-messendzherov-v-2021-godu/

17 Official name—the Federal Service for Supervision of Communications, Information Technology
and Mass Media. The agency is responsible for monitoring, controlling and censoring Russian mass
media.

18 T7J. (2021, January 21). Tiktok pered aktsiyami 23 yanvarya stal glavnoy protestnoy sotsset'yu, i
srazu zhe—vragom nomer odin v Rossii [Before the actions on January 23, Tiktok became the main
protest social network, and immediately—the number one enemy in Russia). Retrieved Decem-
ber 24, 2021, from https://tjournal.ru/internet/326938-tiktok-pered-akciyami-23-yanvarya-stal-
glavnoy-protestnoy-soc

¥ Rosbalt. (2021, April 30). Bloomberg: TikTok nachal tsenzurirovat’ videoroliki s kritikoy rossiyskikh viastey
[Bloomberg: TikTok began to censor videos criticizing the Russian authorities]. Retrieved December 24,
2021, from https://www.rosbalt.ru/world/2021/04/30/1900080.html. Rosbalt is included by the Ministry
of Justice of the Russian Federation in the register of mass media acting as a foreign agent.

HAYKA TENEBUAEHUA 18 (2), 2022 122 THE ART AND SCIENCE OF TELEVISION


https://rg.ru/2021/06/08/tiktoker-dania-milohin-stal-odnim-iz-lic-sbera-na-pmef-2021.html
https://rg.ru/2021/06/08/tiktoker-dania-milohin-stal-odnim-iz-lic-sbera-na-pmef-2021.html
https://blog.skillfactory.ru/auditoriya-soczialnyh-setej-i-messendzherov-v-2021-godu/
https://blog.skillfactory.ru/auditoriya-soczialnyh-setej-i-messendzherov-v-2021-godu/
https://tjournal.ru/internet/326938-tiktok-pered-akciyami-23-yanvarya-stal-glavnoy-protestnoy-soc
https://tjournal.ru/internet/326938-tiktok-pered-akciyami-23-yanvarya-stal-glavnoy-protestnoy-soc
https://www.rosbalt.ru/world/2021/04/30/1900080.html

In July 2021, the Safe Internet League, headed by Ekaterina Mizulina—
daughter of Senator Yelena Mizulina, appealed to Roskomnadzor to slow down
TikTok in Russia (several months before that, Twitter™** was subjected to a similar
“slowdown”). TikTok was reproached for having “almost no moderation of for-
bidden content.” The League attached to its letter over a thousand links to in-
formation that is forbidden to be circulated in Russia.?® As a result, by October
2021, Russia took the fourth place in the world in terms of the number of videos
removed from TikTok for violations of national laws. From April to June 2021,
almost 4.76 million videos were deleted in the Russian segment of TikTok. The
United States leads in the number of deleted videos (11.4 million). Brazil comes
second (7.49 million), and Pakistan is third (9.85).% It is important to note that all
these countries greatly outnumber Russia in population, which may explain their
higher positions in this anti-rating.

A new surge of protest political activity by Russian TikTok users was re-
corded in connection with the September elections to the 8th State Duma. No-
tably, according to some estimates, more than half of the protest publications on
TikTok were characterized by “the presence of direct instructions to act” (Parma,
Davydova, & Kashchenko, 2021, p. 27).

As a counterbalance to the foreign social network gaining popularity, in
November 2021, Gazprom-Media holding launched a Russian analogue of Tik-
Tok—Yappy, a social network with short vertical videos, aimed mainly at bloggers
under 35 years old. Yappy was based on the Yamolodets app, which Gazprom-
Media acquired in December 2020. As of the end of 2021, the app had over a mil-
lion downloads, but its prospects for reaching the global audience are very vague.

At the same time, this has had no effect on the growth of the original Tik-
Tok’s popularity in Russia. It is revealing that in mid-December 2021, Dmitry Pesk-
ov, press secretary for Russian President, was asked whether Vladimir Putin had
seen at least one video from this social network.?? Although Peskov’s answer was
negative, the very fact of such a discussion at the highest level only underscored
the extent of this media’s influence in Runet. Another sign of TikTok’s skyrocketing

2 Smirnov, S. (2021, July 1). Liga bezopasnogo interneta Mizulinoy predlozhila Roskomnadzoru
podumat’ o zamedlenii TikTok [Mizulina’s Safe Internet League invited Roskomnadzor to think
about slowing down TikTok]. The Bell. Retrieved December 24, 2021, from https://thebell.io/liga-
bezopasnogo-interneta-mizulinoj-predlozhila-roskomnadzoru-podumat-o-zamed|enii-tiktok

2 Tairov, R. (2021, October 15). Rossiya zanyala chetvertoe mesto po chislu udalennykh iz TikTok
za narusheniya video [Russia ranked fourth in the number of videos removed from TikTok for
violations]. Forbes. Retrieved December 24, 2021, from https://www.forbes.ru/tekhnologii/443019-
rossia-zanala-cetvertoe-mesto-po-cislu-udalennyh-iz-tiktok-za-narusenia-video

2 Lenta.Ru, (2021, December 17). Peskov otvetil na vopros o prosmotre Putinym TikTok [Peskov
answered the question whether Putin has ever viewed TikTok]. Retrieved December 24, 2021, from
https://lenta.ru/news/2021/12/17/putintiktok/
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influence was the increase in the presence of a variety of media, from entertain-
ment to social and political (Beynenson, 2021).

In early March 2022, TikTok was forced to prohibit Russian users from up-
loading new videos and streaming due to the new “fake news” law. The law had
been adopted shortly after the Russian Armed Forces launched a special war
operation in Ukraine. This decision was made because the Russian authorities
demanded to “remove military content from recommendations for minors” be-
cause it was, in most cases, “clearly anti-Russian in nature”. Although many users
quickly learned how to circumvent these restrictions, the ban severely affected
bloggers’ revenues and prompted criticism of Roskomnadzor’s actions.?

CONFRONTMENT WITH TIKTOK IN OTHER COUNTRIES

Russian authorities are by no means alone in trying to limit the influence of
the Chinese social network on its citizens. In August 2020, U.S. President Donald
Trump signed a number of orders banning U.S. citizens from “doing business”
with the Chinese-owned short-video app TikTok and messaging service WeChat.
Formally, these restrictions were related to collecting huge amounts of user data
(from their location and online activity to browsing history and search queries) by
both applications. In addition, the Chinese services were suspected of working
closely with Chinese intelligence services, which entailed “unacceptable risks to
U.S. national security”.

The current U.S. President Joe Biden cancelled Trump’s decisions as un-
necessarily confrontational, but did not put an end to the very story of competi-
tion between American and Chinese social networks. Suspicion of TikTok in the
West has not disappeared.

In June 2020, India banned TikTok and 58 other Chinese apps. According
to the Indian Ministry of Information Technology, the apps were “prejudicial to
sovereignty and integrity of India, ... security of state and public order”.

% Demidkina, K. (2022, March 10). Podrostki bez igrushki: K chemu privedet ogranichenie raboty
TikTok v Rossii [Teenagers without a toy: What will the restriction of TikTok in Russia lead to]. Forbes.
Retrieved March 11, 2022, from https://www.forbes.ru/svoi-biznes/458439-podrostki-bez-igruski-k-
cemu-privedet-ogranicenie-raboty-tiktok-v-rossii

# Dadashova, K. (2021, September 16). Irlandiya nachala rassledovanie protiv TikTok na predmet
peredachi lichnykh dannykh v Kitay [Ireland probes TikTok’s data transfers to Chinal. The Bell.
Retrieved December 24, 2021, from https://thebell.io/irlandiya-nachala-rassledovanie-protiv-tiktok-
na-predmet-peredachi-lichnyh-dannyh-v-kitaj

HAYKA TENEBUAEHUA 18 (2), 2022 124 THE ART AND SCIENCE OF TELEVISION


https://www.forbes.ru/svoi-biznes/458439-podrostki-bez-igruski-k-cemu-privedet-ogranicenie-raboty-tiktok-v-rossii
https://www.forbes.ru/svoi-biznes/458439-podrostki-bez-igruski-k-cemu-privedet-ogranicenie-raboty-tiktok-v-rossii
https://thebell.io/irlandiya-nachala-rassledovanie-protiv-tiktok-na-predmet-peredachi-lichnyh-dannyh-v-kitaj
https://thebell.io/irlandiya-nachala-rassledovanie-protiv-tiktok-na-predmet-peredachi-lichnyh-dannyh-v-kitaj

In September 2021, an investigation against TikTok for transferring per-
sonal data to China was launched in Ireland. Earlier, a multibillion-pound lawsuit
against TikTok for illegally collecting personal data was filed in the U.K.** In early
December, the TikTok festival was cancelled in Uzbekistan out of concern that it
could have “a negative influence on the consciousness and outlook of [Uzbek]
youth from a spiritual point of view”.?

INCREASED CENSORSHIP ON SOCIAL MEDIA: THE CHINESE FACTOR

All of the above restrictions can be seen in the framework of the so-called
doctrine of cyber-sovereignty, of which communist China is one of the world’s
major proponents. As James Griffiths notes:

The doctrine of cyber-sovereignty, which also emerged during the
2010s, not only serves to legitimise China’s actions to a domestic audi-
ence and put a sheen of political theory on self-interested censorship,
but also to expound Chinese-style internet governance overseas, reduc-
ing threats to the Great Firewall and preventing criticism or official inter-
national censure. (Griffiths, 2022, p. 287).

Itis no coincidence that Russia is increasingly talking about focusing on the
Chinese way of Internet regulation, although total copying of Chinese methods is
impossible for various reasons. According to Griffiths, the growing state control
over the Internet and social networks in Russia in recent years became possible
only with the active support of China (Griffiths, 2022, p. 310).

It is important to understand that not only authoritarian regimes, but also
formally democratic states have a vested interest in the ideological censorship of
content and Internet communications of its citizens. A momentous event in this
regard was the release in January 2020 of Jeff Orlowski’s documentary The Social
Dilemma. In it, former employees of the IT giants described how skillfully and
subtly social networks can manipulate their users. Only a year later, in January
2021, Facebook™* and Twitter***—the largest Western social networks—demon-

% Novaya Gazeta. (2021, December 6). “Otritsatel’noe vliyanie na soznanie molodezhi’: Vlasti Uz-
bekistana otmenili TikTok-festival’ s uchastiem Dani Milokhina [“Negative influence on the minds
of young people”: Uzbekistan authorities cancel the TikTok festival with the participation of Da-
nya Milokhin]. Retrieved December 24, 2021, from https://novayagazeta.ru/articles/2021/12/06/
otritsatelnoe-vliianiia-na-soznanie-molodezhi-vlasti-uzbekistana-otmenili-tiktok-festival-s-uchastiem-
dani-milokhina-news
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strated their power and political bias by blocking the accounts of the incumbent
() President Donald Trump without proper justification.

It was in the period of 2020-2021 that censorship in social networks in-
creased significantly all over the world. This process was greatly facilitated by the
coronavirus pandemic (anti-COVID measures in almost all countries were associ-
ated with the infringement of various human rights and freedoms to the advan-
tage of the authorities). Obviously, this relates not only to arbitrary blocking of
opinion leaders’ accounts, but also to manipulations on which content to show
to users. In herinterview with Colta,? journalist Irina Borogan said:

| think no one knows how these [social networking] algorithms work,
because this is a secret that commercial companies keep from every-
one. We don’t know right now why we see one post and not another.
Why algorithms block this and not block that. These are all tools to ma-
nipulate public consciousness, and we need to understand how they
work. There have long been suggestions that we should pass laws and
thus legally require social networks to present these algorithms to the
public. And, of course, we must make sure that these algorithms do not
censor everything and anything.
Borogan accentuates how the space for free speech on the Internet has nar-
rowed due to the excessive attention of social networks to “fakes” and potentially
“offensive” statements:

In the mass media era, things were simpler. If you thought that an article
or TV show was untrue or somehow discredited your business reputa-
tion, you went to court. The court examined the case and rendered a
verdict. If you were right, the media had to publish a retraction. But back
then people knew that there had to be serious grounds for a trial. Your
reputation had to be really affected, there had to be slander... People
did not go to court because someone had used some characteristic that
was not very pleasant for them. Of course, we get offended in personal
communication every day, and we make friends and acquaintances,
break up with them, and we form a circle of communication based on
that. But what do we do with these offenses on social media? This is
something new that the culture is dealing with. And how to respond to
itis not entirely clear. So justin case, all emotionally colored words are

2 Kurenov, D. (2021, October 28). Irina Borogan: “My uzhe zhivem v antiutopii” [Irina Borogan: “We
are already living in a dystopia”]. Colta. Retrieved December 24, 2021, from https://www.colta.ru/
articles/society/28692-denis-kurenov-intervyu-irina-borogan-kniga-red-web-the-struggle-between-
russia-s-digital-dictators-and-the-new-online-revolutionaries-tsifrovye-platformy-tsenzura
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banned. Soon we'll be communicating like in the manual for the coffee
machine—we will develop a special neutral language and try to convey
the meanings in the most direct way possible.

Itis hard to ignore that such hypersensitivity has a positive side. For a long
time, the key element of the information society and the era of the so-called post-
truth was that everyone could say what they wanted. But our words do not have
the same power anymore and simply get lost in a maze of contradictory state-
ments. Strengthening control over “wrong” statements on social media (whether
criticizing authoritarian regimes, support for “unworthy” politicians like Trump,
rejection of BLM, radical Islam, special preferences for LGBT people, or opposi-
tion to compulsory vaccination against COVID) indicates only one thing: the price
of a publicly broadcast opinion which does not fitt the prevailing discourse has
increased dramatically again.

VALUES BROADCAST BY TIKTOK

Thevery name of the social platform TikTok reminds of the same-name char-
acter from the famous Oz series by Lyman Frank Baum (1856-1919). Baum’s Tik-Tok
is a “patent double-action, extra-responsive, thought-creating, perfect-talking me-
chanical man fitted with our special clockwork attachment. Thinks, speaks, acts,
and does everything but live” (Baum, 2000, p. 46). A number of literary scholars
view him as a robot prototype. In appearance, Tik-Tok is a small round copper
mechanism stylized as a medieval knight and charged by the winding springs. The
“Directions for using” that come with him says: “For thinking—wind the Clockwork
Man under his left arm, (marked No. 1). For speaking—wind the Clockwork Man un-
der his right arm, (marked No. 2). For walking and action—wind Clockwork Man in
the middle of his back, (marked No. 3)” (Baum, 2000, p. 46). When his springs wind
down, he begins to utter incomprehensible gibberish, with only his teeth moving.
Baum conveys the manner of Tik-Tok’s speech as jerky and monotonous: “Pick-me-
up! Pick-me-up! ... Ma-ny thanks!” (Baum, 2000, p. 48).

It might seem as if the developers of TikTok (the non-Chinese version of
Douyin) were partly inspired by this fictional character, trying to turn people into
manipulable mechanisms, bright, mobile, loud, dramatic on the outside, but at the
same time primitive, infantile, and intellectually helpless. Noteworthy is that the
name of the original social network—Douyin—means “trembling, vibrating sound”
(Chudinov, 2021, p. 19), which also recalls the jerky speech of Baum’s Tik-Tok.
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The new video service affected children so remarkably that last September,
ByteDance was forced to limit the app usage time to 40 minutes per day for kids
under 14 in China. The company also announced the launch of a number of re-
sources designed to help users who struggle with mental health issues. The most
common accusation against TikTok is that it makes teenagers “want to escape
from reality” (Arsentieva, & Morozova, 2021, p. 79).

Fig. 1. John Rea Neill (1877-1943). Tik-Tok. Illustration for the first edition
of Lyman Frank Baum’s Ozma of Oz, 1907, p. 57.7

The new video service affected children so remarkably that last September,
ByteDance was forced to limit the app usage time to 40 minutes per day for kids
under 14 in China. The company also announced the launch of a number of re-
sources designed to help users who struggle with mental health issues. The most
common accusation against TikTok is that it makes teenagers “want to escape
from reality” (Arsentieva, & Morozova, 2021, p. 79).

On the other hand, Sergey Chudinov speaks about TikTok solely with rap-
ture. “The TikTok (Douyin) developers indicated from the very start that their users
are the main gods and owners of the content, and their opinion is decisive when it
comes to creativity and innovative products. At the same time, everything should
look as professional as possible, as if the footage was edited by a professional”
(Chudinov, 2021, p. 21). Nevertheless, it seems that the picture is not so rosy, and
journalist Darya Larina’s assessment might be much closer to the reality:

7 See the image source: https://archive.org/details/ozmaofozrecordof00baum/page/56/
mode/2up?view=theater
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As for the content, it is peculiar and unlikely to be immediately under-
standable to an outsider. You can find videos on any subject matter,
from cute animals to singing lessons. However, prevailing is mediocre
content: trivial dances, challenges and parodies. A separate category is
videos where TikTokers exhibit their bodily advantages or material well-
being. Quite expectedly, such content negatively affects young people’s
self-esteem, and, unfortunately, this is only the beginning of TikTok’s
problems.?®
Undoubtedly, TikTok has a strong influence on the adult audience, too. In
the pursuit of subscribers and likes, grown-ups reproduce adolescent, infantile
behavior, albeit for their own PR and business purposes. Blogging on this plat-
form makes everyone feel like a character in a commercial or music video aimed
at transmitting and stirring up emotions and desires in everyone else.

CONCLUSION

The period when social networks were perceived as independent plat-
forms with equal opportunities for all users came to an end when their audience
reached hundreds of millions of people. It became clear that the authorities of
large countries would not tolerate the existence of online social management
systems beyond their control. Fundamental is the fact that, with a gigantic array
of materials uploaded to social networks, it is possible to control the attention
and behavior of users with subtle adjustments, highlighting certain content. For
example, during the COVID pandemic, social network administrators reduced
the display of posts by anti-vaxxers and, conversely, promoted materials from
supporters of universal vaccination in every possible way. Such concern for us-
ers is explainable by the emergency epidemic situation. But it also showed that
social networks are not neutral in themselves: they actively manage the display of
“proper” content without entrusting people to choose it for themselves.

There is no doubt that such methods of filtering formally unrestricted con-
tent can be extended to other areas, including the political sphere. It is no coin-
cidence that the Russian authorities took control of the country’s major social
network, VKontakte, about ten years ago, and the U.S. authorities in recent years
have noticeably increased pressure on Facebook** and the entire Big Tech. In
totalitarian China, control over anything that can affect its society from the inside

% Larina, D. (2020, June 5). Tik Tok, zabavnyy i nebezobidnyy [Tik Tok, funny and not harmless].
Expert. Retrieved December 24, 2021, from https://expert.ru/2020/06/5/TikTok-sotsialnaya-set-ili-
informatsionnoe-oruzhie/
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is even tougher. It would be odd for a country where the entire Internet structure
was originally created to work autonomously, with built-in elements of censor-
ship, to let the emergence of a completely independent social network. It would
be even odder to think that, after such a platform became popular abroad, this
country would not try to use this fact to its advantage.

Apparently, the peak of TikTok’s popularity worldwide has not yet been
passed. Under Xi Jinping, who has become the country’s ruler for life, China has
begun to significantly increase its influence abroad through soft power tools, and
the media play a special role in this process. China’s actions in the traditional for-
eign media are sometimes still inapt,? while national media products that have
gained worldwide popularity provide a means to do so in a much more subtle,
sophisticated and unobtrusive way. Natalia Tkacheva in her article National Me-
dia as a Promotional Tool of China’s Soft Power notes that “the effectiveness of
the state’s image policy and the popularity of Chinese traditional culture abroad
demonstrate the high potential of intangible influence—soft power, and modern
China definitely has this potential” (Tkacheva, 2019). However, soft power of a
country is by no means limited to the direct promotion of national values and tra-
ditional culture. Equally significant is the control over Internet services, without
which hundreds of millions of people in different countries can no longerimagine
their lives.

Since the actual way the social network algorithms work is a secret of its
owners, we cannot be completely sure that the “unbiased artificial intelligence”
recommends certain videos based solely on the personal interests and requests
of users themselves. The authorities of some countries might have the possibili-
ties to control the owners of IT companies, indeed. One does not have to be a
conspiracy theorist to admit that the authorities could influence the mass con-
sciousness and public opinion through the hidden tuning of such services. Tik-
Tok’s international leadership in this case is only a reflection of China’s growing
political and economic power on the world stage.®

% Meduza. (2020, July 27). Eto polnyy feyspalm: Kitay nachal agressivno prodvigat’ sebya cherez
rossiyskie SMI, no rezul’tat poluchaetsya komichnyy, okazalos, chto KNR ne khvataet umelykh
propagandistov [This is a complete facepalm: China began to aggressively promote itself through
the Russian media, but the result is comical, it turned out that China lacks skilled propagandists].
Retrieved December 24, 2021, from https://meduza.io/feature/2020/07/27/eto-polnyy-feyspalm
Meduza isincluded by the Ministry of Justice of the Russian Federation in the register of mass media
acting as a foreign agent.

® Therefore, attempts to counteract by, for example, the United States and India are not accidental
(for more details, see: Feldkamp, 2021, p. 81).

Such an activity begins to acquire the features of systematicity.
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* By the decision of the Tverskoy District Court as of March 21, 2022, Meta company, owner of the
Instagram social network, was adjudged an extremist organization. Access to Instagram in the
territory of the Russian Federation is banned

** By the decision of the Tverskoy District Court as of March 21, 2022, Meta company, owner of
the Facebook social network, was adjudged an extremist organization. Access to Facebook in the
territory of the Russian Federation is banned

*** Starting from March 4th, 2022, access to Twitter in the territory of the Russian Federation has
been blocked by the Federal Service for Supervision of Communications, Information Technology
and Mass Media (Roskomnadzor).

BBEAEHUE

CTpeMuTenbHbIN B3NeT couceTu TUKTOK (MPUHAANEXUT KUTAMCKON KOM-
naHuu ByteDance) B MMPOBOIM WHAYCTPUM WHTEPHET-pa3BfeyYeHnin no3sonser
B OYepefHOI pa3 MoCMOTPETh Ha COBPEMEHHbIE BUAEOMNATPOPMBI Kak CMB1O3
HOBbIX MefMa, UMMPOBOro MecTa And XU3HWU U OfHOBPEMEHHO VHCTPYMEHTOB
KYNETYPHOTO BANAHWSA. TUKTOK — 3TO OTHOCWTENbHO MOMOAAA COLICETb: OHa Mo-
sBunack B Kntae 8 2016 roay, a 8 2018 roay Gbina 3anyuieHa ee MeXayHapoaHas
Bepcus.

M3Tblo BpeHHaH B KHUre «dabpuka BHWMaHus. McTopus B3neTa. Kak
KOMMaHKs TVK TOK 3aBOeBana BeCb MMP» TaK BKpaTLie 06p1coBan BO3BbilLeHUE
aToro cepsuca: «Ycnex TikTok 6bin obycnosneH pennvikauvel NMpakTUKU ero
BHYTPWKMTANCKOW cecTpbl Douyin — ee TexHoMorui, ee onsita paboTsl € npo-
AYKTOM U1 CxeM npofaswvkeHus. A ycnex Douyin, B CBOIO o4vepesb, Obln OCHOBaH
Ha peKoMeH[aTeNbHOW CHCTEME, OMbiTe PaboTbl U EHEXHbIX pe3epBax HOBOCT-
HOro arperatopa Toutia0 — NPUNOXeHUs, Ybe Ha3BaHWe M3BeCTHO B Kutae
faxe pebeHky. W HaKkoHel, YTO He MeHee BaxHO, ycrnex Toutiao 6bin naogom
AANbHOBUAHOCT W PELINTENbHOCTH OcHOoBaTens ByteDance YxaHa MmuHa.
B 2011 rofy VIMWH, MMEBLUMI K TOMY BPEMEHW HeManblii NpeanpuHUMaTeNnbCKIit
OMbIT, VHTYUTVMBHO MOYYBCTBOBAN: CMapT(hOHbI KOPEHHbIM OOPa3oM M3MEeHST
NpoLecc BOCNPUATUA MHDOPMALIMM 1 B3aUMOAENCTBIUS C Heto. TOr[a HUKTO He Mor
3TOrO 3HaTb HABEPHSIKA, HO CEMS MAEW, 3aNIOKEHHOE B CaMytO OCHOBY KOMMaHWK,
[ano nnofpl B BUAe BcemmpHoro ycnexa TikTok» (BpeHHaH, 2021, ¢. 32).

/3HayanbHO CepBMC BOCMPUHMMANCS KaK Cyrybo MONOAEeXHbIA 1 pas-
BNeKaTeNbHbIA, HO C B3PbIBHbIM POCTOM ayguTopuW CTan nnathopmon Ang
BCEX W ANA BCEro. [OXOXYI0 3BOMIOUMIO PaHee MPOXOAWUAW U APYrue COLCETH,
BKtOYas canT BKoHTaKTe!, KOTOPbIN OYeHb AONM0 PacCMaTPMBACS Kak CepBUC
ANS WKONBHUKOB U CTyaeHToB. Cpean npenmyliecTs TUKTOKa 0BbIYHO Bbiens-
loT: pa3BneKaTenbHbIi KOHTEHT, MPOCTON VHTepdelic, BO3MOXHOCTb 3apaboTka,
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NPUCYTCTBME Ha Mnolwagre 6ONbWOro KOAMYeCTBa 3HAMEHWTOCTEN U npoyee.
Cpeny HegoCTaTKOB — MUHMMYM VHCTPYMEHTOB Ans obuleHus. TopgocTbto Tik-
Tok cumTaeTcs «camoobyyatolLmincs NepcoHanM3poBaHHbIN pEKOMeHAaTeNbHbI i
anropuTM», 3aCTaBASHIOLLMIA CMOTPETb BUALOPONNKM YacaMmut. 3TOT anropuT™ npu-
3BaH NPeAOCTaBUTb MO/b30BATEMO NEPCOHANM3MPOBAHHbINA KOHTEHT, KOTOPbIN
eMy BaXeH 1 MHTepeceH, 6e3 HeobXOAMMOCTY CrelnanbHoro AONONHUTENbHOTO
nouncka (AnexuH, 2021)%

CerogHs TVKTOK SBNSETCA NMMAEPOM Cpefmn HOBbIX Meama: B anpene 2021
rofa XypHan «Time» BKAOYMA ero B Cnmcok 100 cambix BAUSTENbHbIX KOMMAHWINA
MUMpa, a B koHue 2021 rona kutaickuia TikTok oborHan no nocelaeMocTy canT-
MOWCKOBMK aMepUKaHCKOM KomnaHuy Google 1 cTan cambiM MocCellaemMbiM cail-
TOM B MHTepHeTe, X0Ta elle rof Ha3ag (B KoHue 2020 rofa) Haxoamncs nniib Ha
ceabMoM MecTe®, Yxe bonee roga TMKTOK HabupaeT 1 MUAAMapA YHUKANbHbIX
nocetuTenell B Mecsl, 0CTaBasiCb NpW 3TOM €AMHCTBEHHbIM caiiTom B Ton-10,
Ybs MaTeprHCKas KoMnaHus (ByteDance) HaxoanTcs He B CLUA. BaxHO OTMeTUTb
W TEHOEHUMIO K paclwmpeHnto dyHKUMoHana nnatdopmbl: B 2021 rogy cTano
M3BECTHO O NeperoBopax 0THOCUTENbHO Bbixoaa TikTok Ha pbiHOK VR, 3anycke nm
pocTaBku eapl B CLUA 1 npoy. 3TO BCE roBOPUT O BbICOKOW aaanTUBHOCTH 3TOM
3KOCMCTEMBI K NOTPEBHOCTAM COBPEMEHHOTO COLMYMA.

Mo gaHHbIM Mediascope, nonb3oBaTeny B cpegHeM NPoBOAAT Ha nnatdop-
Me 52 MUHYTBbI B 1eHb, B Poccun — 32 MUHYTbI. 43% nonb3oBaTteneit TikTok — 370
ntoan B Bo3pacte oT 25 10 44 neT. B 3TOM CTaTbe S MOMbITatoCb PacCMOTPETh
0Ccob6eHHOCTH TUKTOKa KaK MHCTPYMEHTa MSITKOM CUMbl U pacliMpeHns KuTamc-
KOro BAWSHMS (cam No cebe TEPMUH «BAUSHME» HE [O/MKEH BOCMPUHMMATBLCS
VCKNIOYUTENBHO HEraTUBHO) B MVIPE B LIeNIOM U B POCCUM B YAaCTHOCTY.

'EpmakoB [., Akywesa T. 3auem Bawemy 6usHecy TikTok 1 kak ero ncnons3osats // Inc.,05.07.2020.
URL: https://incrussia.ru/understand/zachem-tiktok/ (nata obpaueHwns: 24.12.2021).

2 k. dengKamn, cebinasncs Ha XaTurcoHa, bonee AeTann3npoBaHo NpeacTasnseT NpuHLmMn pabo-
Tbl NNATHOPMBbI, KOTOPLINA, COFACHO MHEHWIO UCCE[OBaTENEN, 3aKN04aEeTCs B rnep-nepcoHa-
JIN3VIPOBAHHOM aNropuTMe, B OCHOBE KOTOPOTO NEXWT UCKYCCTBEHHbIN HTENNEKT: OHO NOCkINa-
€T NOb30BaTENO NPEANOKEHUS NOCMOTPETb Te VAW MHbIE BUAEO, KOTOPbIE KOPPENUPYIOT C €ro
NpeanoYTeHNAMM, OTOBPAHHbBIMI CUCTEMOM Ha OCHOBE NPOCMOTPOB (B T.4. 1 NPEX/e BCEro Heo-
HOKPATHbIX) NPEALIECTBOBABLIMX PONMKOB, @ TAlOKE NalKOB, KOMMEHTapKeB, PenocToB 1 T.4. CM.:
(Feldkamp, 2021, p. 79); Takoke cm.: Hutchinson, A. How TikTok’s algorithm works - as explained by
TikTok. 2020, June 18. Retrieved June 15, 2022, from https://www.socialmediatoday.com/news/how-
tiktoks-algorithmworksas-explained-by-tiktok/580153/

3 Cmupros C. TikTok oborHan Google no nocelaemoctu 8 2021 rogy // The Bell, 23.12.2021. URL:
https://thebell.io/tiktok-obognal-google-po-poseshchaemosti-v-2021-godu-1lkgé (nata obpalueHus:
24.12.2021). MNoka3aTenu gesaTenbHoCTU paccmaTprBaemolt naathopmsl B 2020 rogy cM.: (Guarda
etal, p.39).
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TUKTOK B POCCUN

B 2021 roay TikTok o6olien BKoHTakTe no BpeMeHv Nofb30BaHWs CEPBUCOM.
3a Hegento ¢ 4 no 10 anpensa 2021 roga Bce nonb3osatenv BKoHTakTe nposenu
B MOOUABbHOM MpuaoxeHu 11,08 Mapa MuHyT, a B TikTok — 13,93 Mapa MUHYT.
CornacHo onpocy, nposefeHHomy BLUIMOM B nioHe 2021 roga, TMKTOK 3aHMMaeT
natoe mecto (17%) no nonynspHOCTU cpeam BCex couceTein B Poccuu, yctynas
nviwb «BKoHTakTe» (48%), Instagram™ (39%), YouTube (34%) 1 «OgHoKnacCHUKam»
(32%)°, n obroHss Facebook™™, Tenerpam 1 Twitter***. CornacHo nccneaoBaHuio
«Mera®oHa»®, TikTok 3aHsin TpeTbe MecTo B Poccum no aone MobunsHoro Tpaduka
cpean counanbHbix ceTeit B 2021 rogy. 3a UCTEKW NI FOA ero TpadyK yBenmu4mnncs
6onee, yem B iBa pa3za’.

OaHW 13 Hanbonee NONYNSPHbIX POCCUIACKNX TUKTOKepoB — [lMHa CaeBa
(21 rop) 1 AaHsa MunoxvH (20 neT) — MMEIOT KONOCCaNbHY ayanToputo: no 24
M 16 MWNNMOHOB MOAMMCHYMKOB COOTBETCTBEHHO. MUAOXMH MPU 3TOM 3aHsn
B aBrycte 2021 rofa 4eTBepTOE MECTO B PENTUHIE cambix 60raTbiX POCCUMCKIX
6norepoB, onybaMKoBaHHOM xypHanom Forbes. Mo faHHbIM V3aaHus, ero Aoxop,
COCTaBNSAET OKOMNO $1,5 MAH'.

B mioHe 2021 rofia He UMEIOLLMIA HUKaKoro 0bpa3oBaHus, Kpome aTTecTaTa
06 OKOHYaHMW OBBIYHOW CpefHeit WKoMbl, MUAOXMH CTan OAHWMM U3 KAtOYeBbIX
cnukepoB 1 nnL Coepa Ha 24-M NeTepbyprckom MexayHapogHOM 3KOHOMMUYECKOM
dopyme (MM3D-2021). IKcnepT LleHTpa pa3BuTUS KOMMETEHUMI B MAapKETWHIe
HWY BLLU3 AHTOH BynaHoB NosicHWA 3TO creaytolm 06pa3om: «KpynHas koMna-
HUWS He NPOCTO UCMONb3YeT NaKoMbIl NepcoHanbHbli OpeHs. Be3ae, rae BO3MOXHO,
MOHEeTU3MPYETCS ero counanbHas U KynsTypHas (Mav aHTVKynsTypHas) 06oo4ka.
Obonoyka MopreHwTepHa, Hanpumep, Bceraa ckaHaan. M obonodka MaHmku,
noxoxe, Toxe. Obonoyka [aHu MwnoxvHa — MPOrHO3MpyemMoe COYYBCTBME
K Manb4u1Ky 13 aeTaoma, KoTopbli 4ero-To gobmncs cam. (...) BeiaBaTb y Hac amoLmm
3TO M BbINA YbS-TO, MOXET ObITh, HECKONBKO LIMHUYHas NpodeccuoHanbHas 3agaqa.
MoTOMY YTO ecnv y BaC eCTb IMOLMS, 3HaYUT 3TO B (DOKyCe BaLlero BHUMaHMs»,

* AyauTopus coumanbHbix ceTel n mecceHmpkepos B 2021 ropy // SkillFactory. URL: https://blog.
skillfactory.ru/auditoriya-soczialnyh-setej-i-messendzherov-v-2021-godu/ ~ (gata  obpateHus:
24.12.2021).

> Onpoc BL/IOM nokasan camble nonynsipHele cotcetn B Poccnm // PBEK, 06.07.2021. URL: https://
www.rbc.ru/rbcfreenews/60e3bd819a79476c5b785733 (nata obpalleHus: 24.12.2021).

® TikTok Bowen B TOM-3 Nt06GMMBIX poccusiHamu coliceTelt // ypHanuct, 09.12.2021. URL: https://
jrnlst.ru/tiktokvoshel-v-top-3-lyubimyh-rossiyanami-socsetey (fata obpatyerws: 24.12.2021).
"Camble boraTble poccuiickie bnorepsl B peiituHre Forbes // Forbes, 23.08.2021. URL: https://www.
forbes.ru/obshchestvo-photogallery/436383-samye-bogatye-rossiyskie-blogery-v-reytinge-forbes
(naTa obpaleHus: 24.12.2021).

8 Akosnesa E. Komy He mun [lans. Moyemy poccuiickine Koprnopauwu uuyT GpeHabl B Macc-
Kynetype? //
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OpHaKo anonUTUYHBIA MUAOXMH, XOTb 1 OCTAETCS A0 CX NOP OAHUM U3 Hau-
Honee ycnewHbIx ¥ y3HaBaeMblx TUK-TOKepOB Poccuu, BOBCe He MpeacTaBnser
BeCb PYCCKOS3bIYHbIA CerMeHT 3TOM COLCETW, HacuuTbiBatoWlen yxe 6onee
36 MAH nonb3oBaTenei PyHeTa®. OH nuLb NoaaeT npuMep Toro, YTo Yepes TUKToK
«KaXKABI» MOXHO «C HyNs» 4OBUTBCS M3BECTHOCTM UM OTHOCUTENBHO BBICOKOTO
noxoda. B camom Havane 2021 rofia BbISCHMUAOCH, YTO TUKTOK «BHE3amnHoO» CTan
enBa NV He [NaBHOW CETEBOV MMOLAAKON N8 KOMMYHUKALMKM YHACTHVKOB
HeCornacoBaHHbIX YANYHbIX aKLMI NpoTecTa 23 SHBaps, XOTs NOANTU3MPOBATLCS
couceTb Havana elle B npeapiayliem 2020 roay (bypaa, MopolvHa, 2021, c. 26).

PockoMHaa3op Torga notpebosan oT TikTok yganuTb poamnku ¢ Hepo-
NYCTUMbIM OMMO3MLUMOHHbBIM KOHTEHTOM ¥ MPUIrPO3uA emy Wwrpadom Ao 4 mun-
nvoHoB pybnelt. B psne maTtepnanos depepansHbix CMU paboTa anroputma
TuKTOKa oLeHMBanach Kak MPOUCKU «KYKIOBOLOB», KOTOpble «AEpratoT 3a Hu-
TOYKW» U «MAHWUNYAVPYIOT» POCCUACKMMI AeTbMUY, TTo MHMOpMaLMK areHTCTBa
Bloomberg, poccuiickme Bnactv BecHoit 2021 roga obcyxxaanu ¢ Bnactsamu Kntas
BMAEOPONVKM POCCUIACKMX TUK-TOKEPOB Ha OMMO3ULMOHHBIE TEMbI, MOCNEe Yero
COLICETb YXECTOuMNA UeH3ypy Cpean poccuicKmx nons3osateneintt. Mo MHeHuo
OTAENbHBIX POCCUMICKMX MOAUTONOrOB, MOXHO [a)e FOBOPUTb O MPUYMHHO-
CNefCTBEHHBIX CBA3AX MEX/Y MCMONb30BaHWeM couvanbHol ceTu TikTok 1 «npo-
TecTHbIM noBeaeHnem» (Mopeurosa, CaBuH, 2021, . 91).

B wtone 2021 roga «/lnura 6e3onacHoro ViHTepHeTa», Bo3rnasnsemMas Exa-
TepuHoN MusynuHol (novepbio ceHaTopa EneHbl Mu3ynuHol), obpaTvnach B
PockoMHaa30p C Npu3biBOM 3aMeanuTb TMKTOK B Poccun (paHee nogobHoMy
«3amefneHunto» buin noaBeprHyT Twitter™*). B ynpex TUKTOKY CTaBUNOCH TO, YTO
B HEM «MOYTM OTCYTCTBYET MOflepaLlvis 3anpeLleHHOro KoHTeHTa». K cBoeMy nuce-
My Jlvra npunoxuna 6onee ThICAYM CChINOK Ha 3anpeLLeHHyo K pacnpocTpaHe-
HUI0 B Poccun nHdopmaumio®? B ntore K okTabpto 2021 roga Poccus 3aHsana

Poccuiickas raseta, 08.06.2021. URL: https://rg.ru/2021/06/08/tiktoker-dania-milohin-stal-odnim-iz-
lic-sbera-na-pmef2021.html (nata obpalleHus: 24.12.2021).

7 CM.: AyanTopws coLmManbHbIX CETEN 1 MecceHprepoB B 2021 rogy. ..

0 TukToK Nnepen akumamu 23 siHBaps CTan rMaBHOM NPOTECTHOM couceTbio. M cpa3y ke — Bpa-
rom Homep oauH B Poccuu // TJ, 21.01.2021. URL: https://tjournal.ru/internet/326938-tiktok-pered-
akciyami-23-yanvarya-stal-glavnoyprotestnoy-socsetyu-i-srazu-zhe-vragom-nomer-odin-v-rossii (gata
obpalleHns: 24.12.2021).

1 Bloomberg: TikTok Havan LeH3ypvpoBaTh BUAEOPONNKN C KPUTUKOW POCCUICKIX BRacTeit //
PocbanT, 30.04.2021. URL: https://www.rosbalt.ru/world/2021/04/30/1900080.htm!l (naTa obpate-
HUst: 24.12.2021). V13gaHue «PocbanT» BrtoueHo MuHiocT PO B peecTp CMU, BbINOAHSIOWMX DYHK-
UMM MHOCTPAHHOTO areHTa.

12 CmupHoB C. /lura 6e3onacHoro nHTepHeTa MiusynrHoli npeanoxuna POCKoMHag3opy nogymMats
0 3amepnennn TikTok // The Bell, 01.07.2021. URL: https://thebell.io/liga-bezopasnogo-interneta-
mizulinoj-predlozhilaroskomnadzoru-podumat-o-zamedlenii-tiktok (naTa obpaueHws: 24.12.2021).
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YeTBepTOe MeCTO B MVpe CPeAun CTPaH No Yucny yaaneHHsix 13 TikTok Buaeo 3a
HapyWeHNs HaUMOHaNbHOro 3akoHoaatenscrea. C anpens no mioHb 2021 roga
B Poccun yganuan nodtn 4,76 MAH pONKUKOB. /IMAEPCTBO MO YNCY YAANEHHbIX
Buaeo ynepxusatoT CLA (11,4 mnH). Ha BTOpOoM MecTe bpasunus (7,49 mnH),
Ha 3-M — MakwncTaH (9,85)F. 3ameuy, 4To BCe 3TV CTPaHbl 3HAYUTENbHO NPEBOCXOAAT
Poccvio MO YMCNEHHOCTU HACeNEHNs, YTO MOXET 0OBSACHATL WX Honee BbICOKME
NO3MLMM B 3TOM aHTUPeNTUH e,

HOBbIA BCMNECK MPOTECTHOM MOAWUTUYECKON aKTMBHOCTM POCCUIACKUX
nonb3oBateneii TkToka bbi 3adNKCMPOBaH B CBSA3M C CEHTAOPLCKMMY BbIGOpaMu
B focypapcteeHHyto aymy VIl co3biBa. Mpuyem, No HEKOTOPbIM OLEHKaM, bonee
MONOBUHbI MPOTECTHbIX NyOAKaLMIA B TUKTOKE XapaKTepy30Banuch «Hann4nem
NpsiMbIX YKa3aHWi K genctausam» (Mapma, AaBbigosa, KauleHko, 2021, ¢. 27).

B npoTuBoBec Habupalolwen nonynspHOCTb WMHOCTPAHHOW  COLCETM
B Hosibpe 2021 rofia poccuiickas KoMnaHus «fasnpom-Meawna» 3anycTuna CBOero
poga «aHanor TikTok» — couceTb Yappy C KOPOTKMMU BEPTUKANbHbIMU BUEO,
OPUEHTMPOBAHHYIO, TMaBHbIM 0bpa3oM, Ha 6norepoB o 35 net. Yappy 6bina
pa3paboTaHa Ha OCHOBe MPUNOXeHWs «AMonofdeL», KoTopoe «[a3npom-meana»
npvobpena B gekabpe 2020 roga. Ha korel, 2021 roga npunoxeHve Yappy cka-
Yanu bonee 1 MNH pas, OAHAKO NEPCNEKTYIBLI €10 BbIXOAA Ha MUPOBYIO ayAUTOPUIO
BECbMa TyMaHHBbI.

BMecTe C TeM 3TO HWCKOMBbKO He CKasanocb Ha PoCTe MOMyNspHOCTY
opurvHanbHoro TukToka B Poccun. CUMATOMATUYHO, 4TO B CepeamnHe faekabps
2021 rofa npecc-cekpeTapb npesngeHTa Poccuy AMuTpuia [eckoB OTBETUN
Ha BOMPOC O TOM, Bugen nu Baagvmup MyTuH xoTs 66l OAHO BUAEO W3 3TOW CoU-
ceTn*. U, xoTs oTBET [ecKoBa bbln OTpULATENbHBIM, CaM GaKT Takoro 0bCyxaeHUs
Ha BbICLIEM YPOBHE NU1LLIb NOAYEPKHYN MacluTab BAWSHUS 3TOro Meaua B PyHeTe,
Elle OfHMM NPU3HAKOM PE3KO BO3POCLLErO BANAHWS TUKTOKa CTano yBenmyeHue
MPUCYTCTBUS B HEM Camblx pa3Hbix CM — oT pa3BnekaTenbHbIx 4O 0OLLeCTBEHHO-
NONUTUYECKUX (BerHeHCOoH, 2021).

B Havane mapTa 2022 roga TikTok 6bin BbIHYXAEH 3anpeTTh POCCUIACKUM
nonb3oBaTeNsM 3arpyxarb HOBble BUAEO W BECTU CTPUMbI U3-3a HOBOTO 3aKOHa
0 «deliKax», MPUHATOrO MOCAe Hayana CrneuuansHOM BOEHHOM onepauym
Boopy»eHHbIx cun Poccum Ha Tepputopum YKpanHsbl. 3T pelleHune Bbi10 NpuHs-
TO nocne TpeboBaHUs POCCUICKMX BNACTEN «UCKMIOYUTL U3 PEKOMEHaAUNIA ans
HECOBEPLWEHHONETHUX KOHTEHT BOEHHOW HarnpaBAeHHOCTU», MOCKO/bKY OH,

3 Tanpos P. Poccus 3aHsina 4eTBepToe MecTo no Yucny yaanerHsix 13 TikTok 3a HapylweHus Bu-
feo // Forbes, 15.10.2021. URL: https://www.forbes.ru/tekhnologii/443019-rossia-zanala-cetvertoe-
mesto-po-cislu-udalennyh-iztiktok-za-narusenia-video (fata obpatyeHws: 24.12.2021).

' NeckoB 0TBETMA Ha Borpoc o npocmoTpe MyTuHbiM TikTok // Lenta.Ru, 17.12.2021. URL: https://
lenta.ru/news/2021/12/17/putintiktok/ (3ata obpatieHus: 24.12.2021).
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B HONbLIVHCTBE CY4aeB, UMEN «IPKO BbIPAXEHHbIA aHTUPOCCUICKUIA XapaKTep».
I xoTsi MHOTMe nonb3oBaTenu HGbICTPO HAYYMANUCh OBXOAWTL 3TW OrpaHUYEeHNs,
TaKoi 3anpeT CUNbHO yaapwa No Aoxoaam 6110repos v BbI3BaN KPUTKIKY AENCTBIM
PockomHaazopa®.

BOPbBA C TUKTOKOM B APYI'MX CTPAHAX

B nonbITKax orpaHuinTb BAKSHUE KUTAWCKOW COLCETU Ha CBOMX rpaxgaH
POCCUICKME BNACTW OTHIOAb He oAMHOKKM. B aBrycte 2020 roga npe3unaeHT CLUA
[oHanbg Tpamn nNognmMcan HeCKONbKO YKa3oB, 3anpewatowmnx rpaxgaHam CLIA
«BeCTW fiena» ¢ npunoxerunenm TikTok 1 mMecceHmkepom WeChat, npuHagnexa-
WM KMTANCKUM KOMMaHUsM. OpManbHO OrpaHuyeHns O6bsACHAANCE TeM, YTO
0ba NpunoxeHvs cobrnpatoT OrpOMHbIE MacCKBbI JaHHbIX NONb30BaTENEN (OT KX
MECTOMNONOXEHNS U CETEBON aKTUBHOCTW 10 UCTOPUY MPOCMOTPOB U MOUCKOBbIX
3anpocoB). Kpome Toro, KuTalckue cepBMCbl OblM 3anof03peHbl B TECHOM
COTPYAHMYECTBE CO crneucnybamm Kntas, 4To BNekno 3a coboi «Henpremnemble
PUCKM NS HaLMOHanbHoW 6e3onacHocT CLUAY.

HbiHe percTBytowmin npeanaeHT CLUA ko balineH oTMeHWN 3TW pelleHus
CBOEro npeawecTBeHHMKa, Kak U3N1WHe KOHDPOHTALMOHHbIE, HO He MOCTaBuA
TOYKY B CaMOW UCTOPUM O KOHKYPEHLMW aMepUKaHCKUX U KUTaCKMX coLceTel.
[10A03PUTENBHOCTL MO OTHOWEHMIO K TMKTOKY Ha 3anage HUKyAa He ncyesna.

B utoHe 2020 roma TikTok w1 elle 58 KWTaWCKMX MPUAOXEHWUIA Bbinn
3anpeldeHsl B MHamu. CornacHo 3asBneHntio MUHMUCTepCTBa MHHOPMALMOHHBbIX
TEXHONOMMIA CTPaHbl, paboTa 3TUX NPUAOKEHUIN NPUYMHAET «ylliepb cyBepeHn-
TeTy U LenoCTHOCTN VIHAMM», a Takxke yrpoxaeT 6e30MacHOCTY rocyfapcTea 1 ob-
LeCTBEHHOMY MOPSIAKY.

B ceHTs6pe 2021 roaa paccnenosanvie npotns TikTok Ha npeaMeT nepefayn
nepcoHanbHbIX AaHHbIX B Kutaih 6bin0 HavaTo B VpnaHauu. PaHee wck Ha
HECKOMbKO MUANVAPAOB (DYHTOB CTEPAMHIOB B agpec TMKTOKa 3a He3aKOHHbIN
cbop NUYHBIX AaHHbIX ObIN NpeabsBneH B BennkobpuTaHun'®. B Havane aekabps

> emupkunHa K. MoapocTkin 6e3 Urpywkim: K 4emy npuseeT orpaHnyeHune pabotsl TikTok B Poc-
cun // Forbes, 10.03.2022. URL: https://www.forbes.ru/svoi-biznes/458439-podrostki-bez-igruski-k-
cemu-privedet-ogranicenieraboty-tiktok-v-rossii (nata obpaujerns: 11.03.2022).

1 [lapawoBa K. MipnaHawvs Havana paccnegosarve npotus TikTok Ha npeaMeT nepefaym AmyHbix
AaHHbIx B KuTait // The Bell, 16.09.2021. URL: https://thebell.io/irlandiya-nachala-rassledovanie-
protiv-tiktok-na-predmetperedachi-lichnyh-dannyh-v-kitaj (3ata obpatienws: 24.12.2021).
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TikTok-becTrBanb 6bin 3anpelleH B Y3bekncTaHe 13 onaceHuin, 4To OH «HeraTBHO
CKaXeTCs Ha CO3HaHUM Y MUPOBO33pEeHNM [y36eKCKOW] Monoaexm»Y.

YCWUJIEHME LEH3YPbI B COLCETAX: KUTAACKNI GAKTOP

Bce 3anpeTbl, nepeyncneHHble Bbile, MOXHO pPaccMaTpuBaTb B PaMKax
T.H. JOKTPVHbI KnbepcyBepeHnTeTa, OAHWUM W3 MaBHbIX MPOBOAHMKOB KOTOPOro
B MUpE ABNAETCS KOMMYHUCTUYeCKNA KinTain. Kak oTmevaeT [preiimc Mpuddutc:
«CchopmynmpoBaHHas B 2010-x roiax AOKTPWHa KnbepcyBepeHWTeTa HyxHa He
TONb-KO AN1st TOro, YTOObl NernTUMU3NPOBaTh AENCTBUS KnTas BHYTPU CTpaHbl
M nopaTb OTKPOBEHHYIO LEH3ypy Nog pecneKkTabenbHbIM NOAUTONOrMYEeCKM
coy-coM. [lpyras ee 3afja4a — pacnpoCTpaHUTb KUTACKYO MOAENb ynpaBneHus
VHTEPHETOM B MexgyHapogHoM MacliTabe, 4ToObl CHM3WTb YPOBEHb Yrpo3bl
ans Benukoro dalpBona U3BHe 1 He AOMYCTUTb MAClUTaOHON KPUTUKU U MEX-
AYHapOAHbIX CaHKUMI» (MpudduTc, 2022, . 287).

HepapoM B Poccvun Bce Halje roBopsST 06 OpWeHTauuu Ha KUTancKui
BapMaHT PerynvpoBaHus WHTEPHETa, XOTS MOMHOE KOMUPOBaHME KUTANCKMX
METO[0B 3/4eCb, PAa3yMeeTCs, HEBO3MOXHO B CU/Y Pa3HbIX NPUYMH. [Tpon3oLeaLee
B MOCNefHVe TOAbl YCUNEeHWe ToCyLapCTBEHHOMO KOHTPONS 33 MHTEPHETOM
v couceTamn B Poccum, no MHeHwuto [, MpuddurTca, cTano BOIMOXKHbIM ANLIb NPU
aKTVBHOM NofaepxKe co CTopoHbl Kntas (Mpuddutc, 2022, ¢. 310).

BaxHO MOHWMMaTk, Y4TO B WOEONOTMYECKOM LEH3YPUPOBAHWMM KOHTEHTa
M UHTEPHET-KOMMYHMKaUMX PAAOBbLIX MPaxaaH KPOBHO 3avHTepecoBaHbl Aa-
NIEKO He TONbKO aBTOPUTAPHbIE PEXMMBI, HO U roCyAapcTBa C GopMasnbHO
AeMOKpaTn4ecKoii OPMOI NpaBneHus. 3HaKOBbIM COOBITUEM B 3TOM nnaHe
CTan BbIxog B siHBape 2020 rofa fokyMeHTanbHoro dunbma xedda Opnoscku
«CoUpanbHas auneMMar, B KOTOPOM bObiBLIME COTPYAHWKN IT-rMraHToOB paccka-
3a7M O TOM, HaCKOfIbKO YMENO M TOHKO COLCEeTU CMOCOBHbI MaHMMyAnpoBaTb
CBOMMM MOMb30BaTeNSIMU. Yke yepes rofl, B sHBape 2021 rofa, KpynHeWlve
3anagHble couceTy Instagram™ n Facebook™* npogeMoHcTprpoBanu Bcemy mMupy
CBOE MOrYLWeCTBO W MOAUTUYECKYIO aHTaXMPOBaHHOCTb, 3abnokMpoBaB 6e3
AOMKHbIX OCHOBaHWIA akKayHThl feicTBytolero () npesvaeHTa CUIA [loHanbaa
Tpamna.

" «OTpuyaTenbHoe BAKSHUE Ha CO3HaHUE MONOAEXU»: BNacTh Y3beknctaHa oTMeHnnn TikTok-
tbecTmBans ¢ yqactnem [lann Munoxura // Hosas raseta, 06.12.2021. URL: https://novayagazeta.ru/
articles/2021/12/06/otritsatelnoe-vliianiia-na-soznanie-molodezhi-vlasti-uzbekistana-otmenilitiktok-
festival-s-uchastiem-dani-milokhina-news (aata obpaueHus: 24.12.2021).

HAYKA TENEBUAEHUA 18 (2), 2022 137 THE ART AND SCIENCE OF TELEVISION


https://www.instagram.com/
https://novayagazeta.ru/articles/2021/12/06/otritsatelnoe-vliianiia-na-soznanie-molodezhi-vlasti-uzbekistana-otmenilitiktok-festival-s-uchastiem-dani-milokhina-news
https://novayagazeta.ru/articles/2021/12/06/otritsatelnoe-vliianiia-na-soznanie-molodezhi-vlasti-uzbekistana-otmenilitiktok-festival-s-uchastiem-dani-milokhina-news
https://novayagazeta.ru/articles/2021/12/06/otritsatelnoe-vliianiia-na-soznanie-molodezhi-vlasti-uzbekistana-otmenilitiktok-festival-s-uchastiem-dani-milokhina-news

MmeHHo B nepuog 2020-2021 rofoB LeH3ypa B COLCETAX 3HAYUTENbHO
ycunAMnack BO BCEM MMpe, Yemy Hemano MocrnocobCTBOBana naHAaeMus Kopo-
HaBMpyca (aHTVKOBMAHbIE MEPbI NMPAKTUYECKM BO BCEX CTPaHaX OblNn COMpPshKeHbl
C yUleMaeHreM caMblX Pa3Hblix NpaB v CcBOHOA NMtoael B yrofy npeacraBuTenell
BNacTMW). Pa3ymeeTcs, pedvb WAET He TOMbKO O MPOW3BOJbHLIX BIOKMPOBKaX
NVLEPOB MHEHWUIA, HO 1 O MaHUMYNATVBHOM PerynnMpoBaHuMmM NMoKasa Ux KOHTeHTa
nognucymkaM. Kak cnpaBeginBO OTMeYaeT »ypHanucTka WpuHa Boporan
B MHTepBbIo M3aaHuto Colta: «Kak paboTatoT 3Tv anropnTMbl [coLceTel], aymato,
HWUKTO He 3HaeT, MOTOMY YTO 3TO CEKPET, KOTOPbLI KOMMepYecKrne KoMnaHum
CKpbIBAIOT OT BCex. Mbl ceilyac He 3HaeM, Noyemy Mbl BOOOLLE BUAMM OAWH
NoCT, a He BUAWMM Apyroi. Movyemy anropuTMbl BAOKMPYIOT 3TO, a He BAoKK-
pylOT TO. 3TO BCE WHCTPYMEHTbI MaHUMyAsuMM OBLWECTBEHHBIM CO3HAHVIEM,
Y Mbl JO/DKHBI MOHMMATb, KaK OHW YCTPOeHbI. [laBHO yKe 3ByYany NpeanomeHus,
4TO HYXHO MPUHSATH 3aKOHbl M TakMM 06pa3oM opuamyeckn notpebosaTsb
OT CoLceTeN NPeabsBUTL NYONMKe 3T anropuTMbl. W, KOHEYHO, HYKHO cenaTb
TaK, YTOObI 3TV aNrOPUTMbI HE LIeH3ypupoBany Bce noapsa»*e.

BoporaH obpallaeT BHYMaHWMeE Ha TO, KaK 3aMeTHO Cy3M10Cb MPOCTPaHCTBO
CBOOO/bI CNIOBA B UHTEPHETE 13-3a YPE3MEPHOTO BHUMaHUS coLiceTel K «peiikam»
¥ NOTeHUMaNbHO «OCKOPOUTENbHbBIM» BbiCKa3biBaHWAM. «B anoxy CMW Bce 6bin0
npoule. Ecnm Tbl cyMTaelb, 4TO CTaTbs WM TENECIOKET Kak-TO NOpoYaT TBOK
AENO0BYI0 penyTaumto 1an He COOTBETCTBYIOT AENCTBUTENBHOCTH, Thl UAELWb B CYA,
Tam BCe paccMaTpmBaeTCs, v BbIHOCUTCSA BepaVKT. Ecnv Tol npas, To CMW nomx-
HO OMybAKKOBaTb ONPOBEPXEHVe. Ho Toraa Nav 3Hanu, YTo ANs cyaa AOMKHbI
ObITb Cepbe3Hble OCHOBaHWS. [lomkHa OblTb AENCTBUTENbHO 3aTPOHYTA TBOS
penyTauus, 4O/MKHa NPWCYTCTBOBATL KieBeTa... /oan He Wi B cyd, noTomy
4TO KTO-TO YNOTPeOUN KaKyl-TO He O4eHb MPUSTHYIO A5 HUX XapaKTepPUCTUKY.
KOHeYHO, Mbl 0OMKAEMCS B TMYHOM OBLLEHNM KaX bl EHb 1 HA OCHOBaHWM 3TOTO
3aBOAVIM [1pYy3elt 1 3HAKOMbIX, paccTaemMcst ¢ HUMK, (hopMupyem Kpyr obLieHuns.
Ho 4To genatb ¢ 3TUMK 0byaamm B COLCETSAX? ITO TO HOBOE, C YeM CTaNnKMBaeTCs
KynbTypa. M KaK Ha 3TO pearvpoBaTb — He COBCEM MOHATHO. [03TOMY Ha BCAKMI
Cnyyaii Bce IMOLMOHANBHO OKpaLleHHble CNOBa OTNPaBAstoT B baH. CKopo byaem
NnCaTh Kak B MHCTPYKLMK K KodemallvHe — BbipaboTaeM 0cobblii HEMTpanbHbIN
A3bIK M Oyaem CTapaTbCs [OHOCWTb CMbICAbI CaMbiM MPsiMbIM 0Opa3oM», —
KOHCTaTMpPYeT XypHaNUCcTKa.

® boporaH W.: «Mbl yxe x1BeM B aHTMyTOMUW». [leHnc KypeHoB MOroBOpua C W3BECTHOM
KYPHANMCTKON umnccnegoBaTensHuuen LndpoBsbix cBobod 06 aTake Mogepauuy B COLCETAX
Ha onb3oBaTtenen // Colta, 28.10.2021. URL: https://www.colta.ru/articles/society/28692-denis-
kurenov-intervyu-irina-borogan-kniga-red-web-the-struggle-betweenrussia-s-digital-dictators-and-
the-new-online-revolutionaries-tsifrovye-platformy-tsenzura (gata obpatyerns: 24.12.2021).
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Henb3s He 3amMeTUTb, YTO Y TaKOM «TUMNepYyBCTBUTENbHOCTW» €CTb
M MO3UTUBHAS CTOPOHa. [AnuTenbHoe Bpems CYUTanocCh, YTO OCOBEHHOCTb WH-
(bopMaLUVOHHOro 0bLecTBa M 3MOXM T.H. MOCTNPaBAbl 3aKMO4aeTCs B TOM,
4TO TOBOPWTH KaX[bll MOXET, YTO XOYeT, HO Mpobaema 3aKn4aeTcs B TOM,
4TO ero Cf0Ba He MMeT MPEXHEN CUMbl 1 NPOCTO TepPSIOTCS BO MHOXECTBe
NPOTVBOPEYMBbLIX 3asBNEeHWA. YcuneHne 60pbbbl C «HEMPaBUAbHbLIMW» BbICKa-
3bIBAHMSAMU B COLICETSX (He CTONb BaXKHO, UAET W PeYb O KPUTUKE aBTOPUTAPHBIX
PEXMMOB, NOAAEPKKE «HELOCTOMHbIX» MOAUTUKOB BpoAe Tpamna, HenpusTuio
BLM, paaukanbHOro ucnama, 0ocobbix npedepeHunii ans npeactaButenen
NTBT 1unu, HakoHel, CONPOTUBAEHUM NPUHYANTENBHON BaKUMHaLMM OT KOBMAA
¥ NMPOY.) CBUAETENbCTBYET TONbKO 06 OAHOM: LieHa Ny6nnMYHOro CNoBa, KOTopoe
He COOTBETCTBYET rOCMOACTBYIOLLEMY ANCKYPCY, CHOBA PE3KO BbIPOCHa.

TPAHC/TMPYEMbIE LEHHOCTU TUKTOKA

Camo Ha3BaHMe couceTu TUKTOK NobyxaaeT BCMOMHWTL NepcoHaMa 3Ha-
MEHWTON CepuM CKa3oK amepukaHCKoro nucatens /laiMmeHa ®paHka bayma
(1856-1919) o CtpaHe O3 — Tuk-Toka (Tik-Tok). Y Bayma 3TO «yHVBEpCanbHbIV
AEVCTBYIOWMI, AYMAIOLLMIA, FOBOPSALLMIA, MOHUMAIOLWINIA, 3aBOAHOW, MEXaHNYeCKIni
yenoBekBbicLIerocopTa» (baym,2000,c.46). PaanntepaTypoBenoB paccMaTprBatoT
€ro Kak «npoToTunna» pobota. Mo Buay TUK-TOK — ManeHbKuin MeAHbIN MeXaHN3M
KpYrnoi MopMbl, CTUAN30BAHHbIN MO CPeAHEBEKOBOrO pbillapsi, KOTOPbLIN pa-
6oTaeT bnarofaps 4eiCTBUIO 3aBOAHBIX MPYXKWH. B mpunaraiolwlencs K Hemy
«MHCTPYKUMM MO 3KCAyaTaumm» HanmcaHo: «MbllneHne — 3aBecTu KI4HOM
npyxuHy Nel (nesast noaMbILIKa). Peyb — 3aBecTu KNtoYoM NpyxmnHy Ne2 (npasas
noaMbllKa). Xoasba 1 Ap. AeCTBYS — 3aBECTU KOYOM NPYKMHY NO3 (Ha CrunHe,
Mexay nonatok)» (baym, 2000, c. 46). Koraa y Hero KoH4aeTcs 3aBof, OH Ha4YMHaeT
HeCTV HeNOHSATHYIO TapabapLuvHy, Npu KOTOPOW ABWUTaloTCS TOMbKO ero 3y6bl.
MaHepy peun Tuk-Toka baym nepefan kak OTPbIBUCTYIO M MOHOTOHHYIO: «/lobpoe-
yTpo-ManeHbkas-aeBoyKa. lobpoe-yTpo-muccuc-Kypuua» (baym, 2000, c. 48).
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Puc. 1. [xoH Pv Hun (1877-1943). 1306paxeHne Tuk-Toka.
VinntocTpauus K nepBomy U3[aHNI0 KHUM
Nalimera ®paHka bayma «O3ma 13 Ctpabl O3», 1907 rog, ¢. 57%

MoxeT noka3aTbCs, YTO CO3AaTen CoBpeMeHHOro TMkToKa (BHEeKMTaCKoN
Bepcun Douyin) oT4acTy BAOXHOBASAMCH 3TWMM CKAa30YHbIM repoem, MbiTasch
co3paTb W3 NIOAEN MeXaHW3Mbl AN MeavamaHunynMpoBaHus, oTanyatolLmecs
SPKOCTBIO, MOABMKHOCTBIO, FPOMKOCTbIO, BHeWHeN 3(MEKTHOCTLIO U, BMecTe
C TeM, NPWMUTUBHOCTbBIO, WHMAHTUAN3MOM, WHTEANeKTyanbHoOM becrnomouy-
HOCTbIO. 3aMeydy, YTO Ha3BaHWe OpPUTMHaNbHOW KWTalckol couceTn Douyin
03Ha4aeT «4poxalluii, BUOPUPYIOLLMIA 3BYK» (YyanHOB, 2021, c. 19), YTo Takwe
HanoMuHaeT 06 OTPLIBUCTON peyn bayMoBCKOro TuK-ToKa.

BAvsHVe HOBOrO BMAEOCEPBMCA Ha COBPEMEHHbIX JeTeil OKa3anock CToNb
BENWKO, 4TO B CeHTabpe 3Toro roga Komnawus ByteDance Obina BbIHyxAeHa
orpaHnynTh B Knutae BpeMs NpocMoTpa KOHTEHTa B TWKTOK Ansa feTel Maafwe
14 neT no 40 MMHYT B fleHb. Takke Hbll aHOHCMPOBAH 3anycK psifa Pecypcos,
NpefHa3HaYeHHbIX 415 NOMOLLM NONb30BaTENM, KOTOPLIE HOPIOTCS CNpobaeMamm
NCUXMYECKOro 3A0pOBbs. Havbonee pacnpocTpaHeHHble 06BMHeHUS B agpec
TUKTOKa 3aKMt04atoTCs B TOM, 4TO OH BbI3bIBAET Y NOAPOCTKOB WKeNaHue coexarb
OT peanbHOCTW» (ApceHTbeBa, Mopo30Ba, 2021, c. 79).

C apyrowi cTopoHsl, Ceprei YyanHoB 0T3bIBAETCS O TVKTOKE UCKYMTENBHO
B BOCTOPEHHbIX TOHax. «Pa3paboTumnkm TikTok (Douyin) cpa3y 0603Haumnu, 4To

9 UctouHnk usobpaxernii cm.: URL: https://archive.org/details/ozmaofozrecordofd0baum/page/56/
mode/2up?view=theater
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VX NOAb30BaTENb — IMABHbIN OO ¥ BNafenew, KOHTEHTA, ¥ ero MHeHWe SBNSeTCs
pelatoLlM, ecin peyb MAeT O TBOPYECTBE UM MHHOBALUVOHHBIX MPOayKTax. Mpu
3TOM BCE [O/KHO BbIMSAETb MaKCUManbHO NPOdeccMoHanbHo, Kak ecnun Obl
Haf OTCHATbIM MaTepuanoM paboTan pexuccep MoHTaxa» (YyawHos, 2021,
c. 21). OaHako, iyMaeTcs, YTO KapTWHa BOBCe He Takas bnarocTHas, v kyaa bonee
TOYHA OLEHKa XyPHANUCTKX [apbl flapuHon: «4TO KacaeTcs camoro KOHTeHTa
Ha nnaTdopme: oH CBoeobpaseH 1 BPsAA N1 cpa3y OyaeT MOHATEH YenoBeky «Co
CTOPOHbI». TaM MOXHO HalTV B1AEO C NtobON TEMATUKON, OT MUMbIX XMBOTHbIX
[0 YPOKOB MeHus, HO MpeBanupyeT BCe e BUAeO 3aypsfHOrO COAEpKaHus:
TPUBMaNbHbIE TaHLbI, YeAneHMxn 1 napoann. K oTaenbHOM KaTeropyun MOXHO
OTHECTU PONUKM, TAE «TUKTOKEpbl» BLICTABASIOT CBOW BHEWHVEe AOCTOMHCTBA
N MaTepuansHoe bHnarononyyvie. BnoaHe OXMAAEMO, YTO TaKOW KOHTEHT
OTpULATENbHO BANSET HAa CAMOOLLEHKY MONOABIX MOAEN, U, K COXANEHWIO, Ha 3TOM
npobnemsl TikTok ToNbKO HauMHaTCH»?,

HecoMHeHHO, TMKTOK OKasblBaeT CWUAbHOE BAMAHME W HA «B3POCYHO»
ayauMToOpUIo, KOTOpasi B NOroHe 3a MOANMCYMKaMK U NaiikamMu BOCMPOM3BOAUT
NOAPOCTKOBOE, VMHMaHTUNbHOE MOBEAeHWe MyCTb W ANs COBCTBEHHBIX Muap-
n 6usHec-3ama4. bAorvHr Ha 3Tol nnatdopme 3acTaBnseT MoYyBCTBOBATH
KaXXOOro repoeM peKnaMHOro posnvKa Wnu My3biKaibHOMO KAuna, HaueneHHbIX
Ha nepegayvy 1 BO3TOHKY IMOLMIA M XenaHUii y BCeX OCTanbHbIX.

3AK/TOYEHUE

Mepuoa, Korga coumanbHble CEeTV BOCMPUHMMANUCh KaK He3aBMCUMbIE
NAOWAAKM C PaBHbIMM BO3MOXHOCTAMMI A/1s1 BCEX MOMb30BaTeNel, 3aBepLunncs
B TOT MOMEHT, KOrfa y ColceTeil nosiBuMnach ayanTopust B COTHU MUIMOHOB
noael, 1 CTano NoHATHO, YTO BNACTM KPYMHbIX CTPaH He NOTepnsaT CyllecTBOBa-
HUe HEeMOAKOHTPOMbHbLIX MM CETEBbIX CUMCTEM YyrnpaBneHuns obuiecTBOM. BawHo
NOHMMaTb, YTO MPWU TUFAHTCKOM MacCuBe 3arpy»eHHbIX B COLCETU MaTepvanos
YyNpaBAsTh BHUMAHVEM W MOBEeAEeHMEM MOb30BaTeNell MOXHO MpU MOMOLLY
TOHKMX HaCTPOeK, MoACBeYMBast TOT AW UHOW KOHTEHT. Hampumep, B nepuog
NaHAeMVM KOBMAA aAMUHUCTPATOPbI COLCETEN MUHUMM3MPOBAAM Bblgady no-
CTOB T.H. «@HTWBAKCEPOB» W, HAODOPOT, BCAYECKWM MPOABWIany Matepuansi
CTOPOHHMKOB BCeObUIel BaKuMHalUyK. Takas 3aboTa O Monb30BaTeNsAX Obina
0bycnoBneHa Ype3BblYaliHOM 3MNUAEMMONOTMYECKO CUTYalUMeER, OfHaKo OHa

2 Napwura. [. Tk Tok, 3abaBHbii 1 Hebe3obuaHbli // IxcnepT, 05.06.2020. URL: https://expert.
ru/2020/06/5/TikTok-sotsialnaya-set-ili-informatsionnoe-oruzhie/ (nata obpatieHwus: 24.12.2021).
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TakKe MNPOLEMOHCTPUPOBana BCEM, YTO CaMy Mo cebe COUCETM OTHIAb He
HEMTPanbHbl, HO aKTUBHO YNPaBASIOT BblAayelt «HY)XHOM0» KOHTEHTA, He oBepsis
ero BbI6op camMmuM NtoasaM.

He npwxoguTcs COMHEeBaTbCs, YTO MoAobHble MeToabl hunbTpaLmm
(bopManbHO He 3anpeLLeHHOro KOHTeHTa MOryT bbiTb pacluvpeHsl 1 Ha apyrve
cdepsl, B TOM 4ncne NoAnTUYecKyto. HecnyvainHo Bnactu Poccuy okono gecsTu
NeT Ha3ag B3N NOA KOHTPOb MaBHYH COLCETb CTPaHbl — BKOHTaKTe, a BnacTy
CLIA B nocneaHve rofibl 3aMeTHO YCUAWAM iaBNeHne Ha ToT e Facebook™™ v Becb
Big Tech. CuTyauus B ToTanuTapHoM KuTae B naaHe KOHTPOS 3a BCEM, HTO MOXET
NOBANATL Ha 1X OOLLECTBO M3HYTPH, elle xecTye. CTpaHHO 6bINo Bbl AyMaTh, YTO
CTPpaHa, rae 13HavanbHo BCS MHTEPHET-CTPYKTYpa CO3/aBanach Kak aBTOHOMHas,
CO BCTPOEHHbIMM 3f1eMeHTaMy LeH3ypbl, OMNycTvna Obl NOsiBNEHWE abCONOTHO
HEe3aBMCUMOW COLICETHM, a Nocne TOro, Kak Ta CTana NonynspHol 3a pybexom,
He nonbiTanack Hbl MCNONB30BATh ee B CBOMX MHTEPECaX.

MuK nonynspHocTM TUKTOKa B MMpe, Cyas Mo BCEMY, elle He npoinaeH.
Mpu Cu L3nHbNMHe, CTaBWeM NOXV3HEHHbIM NpaBuTenem CTpaHbl, Kutai Havan
CYWEeCTBEHHO HapallvBaTb CBOe BAUsiHME 3a PYOEXOM Yepe3 MHCTPYMeHTb
MSATKOIM cnnbl. Ocobyto ponb B 3TOM npolecce urpatoT meaua. W ecnu B Tpa-
AVUMOHHbIX MHOCTpaHHbIX CMU KinuTain noka elle AencTByeT He Bceraa ymeno?,
TO HaUWOHanbHble MeavapalpaboTKy, CTaBliMe NOMyAspHbIMU BO BCEM MUIPE,
NO3BONSHOT AEMCTBOBATL Kyfa 6onee TOHKO, UCKYCHO M HeHaBsi34MBO. HaTanbs
TkayeBa B CTaTbe «HauMOHanbHble MeaMa Kak WHCTPYMEHTbI MPOABMIKEHMS
MATKOM cunbl Knutas» oTMedaeT, 4To «3hdeKTUBHOCTb UMUMKEBON MOAUTUKN
rocyfapcTea, NonynspHOCTb KMTACKOM TPaANUMOHHON KyNbTypbl 33 pybexom
AEMOHCTPVPYIOT MOLLHbIA MOTEHLMaN HeMaTepUanbHoro BAWSHWUS — MSTKOW
CUNbI, KOTOPBIM 0BnaaaeT coBpeMeHHbln Kntaii» (Tkadesa, 2019). OaHako Msrkas
Cvna rocygapcTBa OTHIOAb HE CBOAMTCS K HENOCPEACTBEHHOMY MPOABMKEHWIO
HaUMOHaNbHbIX LEHHOCTe W TPagMLUMOHHON KynbTypbl. He MeHee BaHbIM
SBNSETCS KOHTPONb 32 MHTEPHET-CePBMCAMU, HE3 KOTOPBLIX YXKE HE MbICAST CBOO
XIU3Hb COTHV MUNNMOHOB Ye0BEK B Pa3HbIx CTpaHax.

MockonbKy WCTUHHAs8 paboTa anropuTMOB MO0 couceTn sBAseTcs
CEKPETOM ee Bnafenbles, Henb3s A0 KOHLUA ObiTb YBEPEHHBIM B TOM, 4TO «He-
NPeAB3ATHINA VCKYCCTBEHHbIN UHTENNEKT» PEKOMEHAYET ANs NpocMoTpa Te Unn
VIHblE BMAEO, NCXOAS UCKMOYMTENBHO U3 NMEPCOHANbHBIX MHTEPECOB 1 3aMpocoB

2 3710 nonHbiA delicnanm. KnTait Hadan arpeccsHo npoasurath cebs yepes poccuiickne CMU,
HO pe3ynbTaT nony4aercs KoMuYHbIN. Okasanock, 410 KHP He xBaTaeT ymensix nponaraHancTos //
Meduza, 27.07.2020. URL: https://meduza.io/feature/2020/07/27/eto-polnyy-feyspalm (gata obpateHus:
24.12.2021). V3paHwve «Meduza» BkntodeHo MuHiocT PO B peectp CMI, BBINOAHSAOLUX DYHKLMW UHO-
CTpaHHOro areHTa.
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cammnx nonb3oBaTener. He Hago 6biTb KOHCMWMPOAOTOM, YTOObI AOMYCTUTb
BO3MOXHOCTb BO3eCTBMS BAACTEN CTpaH, KOHTPOAMPYOLWMX Bnagensles IT-
KOMMaHWI, Ha MacCcoBOEe CO3HaHWe W OBLIeCTBEHHOE MHEHME Yepe3 CKPbITYHO
HaCTPOVIKY NOA0OHbIX CEPBUCOB. MeXayHapoaHoe NaepcTBO TUKTOKA B laHHOM
cnyyae sBASETCs Wb OTPaXeHWeM pocTa MONUTUYECKON M 3IKOHOMMYECKON
Mol KHP Ha MyvpoBoWi apeHe?.

* PelweHnem Teepckoro cyga oT 21 mapTa 2022 r. komnaHus «Metar, Bnagetowias
couranbHoOM ceTbio «Instagram», Mpri3HaHa 3KCTPEMWCTCKON OpraHv3aumnent. [Joctyn K
coymansbHom cetu «Instagram» Ha TeppuTopum Poccuinckoit degepauyyn 3abnoKnpoBaH.

** PeleHviem TBepckoro cyga oT 21 mapta 2022 . KoMnanus «Metar, Bnagetoujas
coumansHoli ceTbto «Facebook», NMpu3HaHa 3KCTPEMUCTCKON opraHu3aumen. JocTyn K
counansHoli cetn «Facebook» Ha TeppuTopum Poccuitckoit Geaepaliyin 3aba0KMPOBaH.

*** 3anpelleH PockomMHaa30poM ¢ 4 mapTa 2022 roaa.
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